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chat.openai.com
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bard.google.com
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Google SGE
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bing.com
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claude.ai
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LM Studio
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Model == Software
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Models: Claude 2, GPT-4, PaLM 2, 
StableLM, LLaMa 2, MPT

ChatGPT, Bing, Google Bard, 
GPT4ALL, Kobold: Interfaces 

to models
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WHAT IS A LARGE LANGUAGE/MULTIMODAL MODEL?
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"You shall know a word by the company it keeps.”

- John Rupert Firth, 1957
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I’m brewing the tea.
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I’m spilling the tea.
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HOW LLMs WORK
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Pizza == Text
Cookbook == Model
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PROMPT ENGINEERING
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"You shall know a word by the company it keeps.”

- John Rupert Firth, 1957
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Key takeaway: the more relevant 
words you use, the better your 

prompts will perform.
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Role Action Context Execute

You are a Google Analytics 
certified professional. You 
know Google Analytics 4, 

Google Tag Manager, Google 
Looker Studio, BigQuery.

Your first task is to examine 
this table of channel 

grouping data and analyze 
the overall composition of 

site traffic. You will be 
analyzing for marketing 

channel diversity.

c("Organic Search", 
"Email", "Direct", 
"Organic Social", 

"Unassigned", 
"Referral", "Organic 

Video")|c(4346, 
3630, 1928, 185, 177, 

150, 44)|

Analyze the composition of 
the site traffic and provide 
recommendations in bullet 

point format for a 
marketer’s next steps to 

increase traffic.
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Download free

No strings attached

Nothing to fill out

No info required

TrustInsights.ai/promptsheet
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AN ABRIDGED CATALOG OF USE CASES

36
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Trustinsights.ai/otter
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WHEN SHOULD YOU USE AI?

64
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BCG Consultants using AI:

- finished 12.2% more tasks
- completed tasks 25.1% 
more quickly
- produced 40% higher 
quality results 

than those without. (n=758)

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4573321 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4573321
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Nature study found AI 
scored better at divergent 
creative tasks by up to 81%.

https://www.nature.com/articles/s41598-023-40858-3 

https://www.nature.com/articles/s41598-023-40858-3
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RISKS INHERENT TO LLMs
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We found evidence of bias in our models via running the SEAT (May et al, 2019) and the 
Winogender (Rudinger et al, 2018) benchmarks. Together, these benchmarks consist of 7 
tests that measure whether models contain implicit biases when applied to gendered names, 
regional names, and some stereotypes.

For example, we found that our models more strongly associate (a) European American 
names with positive sentiment, when compared to African American names, and (b) negative 
stereotypes with black women.

Source: https://platform.openai.com/docs/guides/embeddings/limitations-risks 

https://arxiv.org/abs/1903.10561
https://arxiv.org/abs/1804.09301
https://platform.openai.com/docs/guides/embeddings/limitations-risks
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Let’s talk about…

©
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GENERATED BY AI
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SCALING THE USE OF LLMs

73
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Private systems for 
sensitive data
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Build a prompt library
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Test your prompts in a 
developer environment
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Write code to scale your prompts



WhereCanIGetTheSlides.com

Prompt 
Engineering

Prompt 
Deployment

Fine Tuning Models App Construction



WhereCanIGetTheSlides.com

Prepare your training data
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Run your training data to 
fine tune the model
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Custom fine-tuned models for 
sensitive applications



WhereCanIGetTheSlides.com

The more fine-tuned, the shorter the 
prompt.
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LangChain
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Everyone is a developer.
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IMPACT ON MARKETING
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18% - 64% LOSS of 
organic search traffic
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THREE ANTIDOTES FOR MARKETING
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HOW TO PREPARE YOUR CAREER FOR AI
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Who Will Lose Their Jobs?
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“AI will take away tasks, not 
jobs.” – Brookings Institute
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WHAT’S NEXT
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Multimodal
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AI Agent Networks



WhereCanIGetTheSlides.com



WhereCanIGetTheSlides.com



WhereCanIGetTheSlides.com



WhereCanIGetTheSlides.com
https://fablestudio.github.io/showrunner-agents/
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Open Source
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True Creativity
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A digital platform that combines the Intelligent Business Insights and the Intelligent Shopping Experience. 

The platform will combine data analysis and customer engagement to provide retailers with valuable 
insights into future market trends, improving business operations, and enhance customer experience. 

The platform will use AI-powered product recommendations and gamified sales funnels to suggest 
personalized product bundles based on customer preferences. 

The system's machine learning algorithms will analyze these insights to provide customized solutions to 
retailers that will boost their competitive advantage and improve their business performance.

Customers will be engaged in challenges, rewards, and leaderboards, which will enhance their shopping 
experience and make it memorable.
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Accessible
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Integrated
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FINAL THOUGHTS
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Open source, locally run models like LLaMa 2 via LM Studio et alFor sensitive information / restricted topics

ChatGPT+ or CodeLLaMaFor writing code

Google Bard or ChatGPT+ with GPT-4VFor analyzing images

ChatGPT+ with GPT3.5 or GPT4For reading and writing text under 8,000 words

Anthropic Claude 2For reading and writing text over 8,000 words

Microsoft Bing or Google BardFor realtime information

ChatGPT+ with Advanced Data AnalysisFor analyzing data

The Absolute Beginner Starter Kit

Microsoft Bing Image Creator or ChatGPT+ with DALL-EFor creating images
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Download free

Some strings attached

1 form to fill out

Some info required

TrustInsights.ai/newaibook
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More questions? Need help?
Have clients who need help?

cspenn@trustinsights.ai 
Trustinsights.ai/contact

Stay in touch:
Trustinsights.ai/newsletter
Trustinsights.ai/tipodcast
Academy.trustinsights.ai

Image manipulated with AI

https://www.trustinsights.ai/contact
https://www.trustinsights.ai/newsletter
https://www.trustinsights.ai/tipodcast
https://academy.trustinsights.ai/

