When Big Data

Gets Invited
To The

Content



L.ast month
CEO w/ No Data
Marginalize a GOOD content team



iThat

STOPS
TODAY!




Goal.

Make a singular piece ot
content that shows your
value / worth
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Most of what I presented
was inetfective
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1 year data > My 20 years experlence
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How did I get there?




It Started
With A Deck




[l THOUHGT
I knew how to do

keyword research




AdWords Data
In AdWords .




Rank Data
In Rank Tools
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Bridge
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I missed 1 clue
& that cost a client

$30,000i!




deck plan

Google Sear
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Assumption:
. Want to
build this.,







Overview

AdWoxrds Told Me So
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Google AdWords
didn’t

tell me about




I{eyword Gremlins!!!
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But Google Organic Was
Like..




I can help, let me show you




domains?
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ONE




La ;.‘-

-3 3T

-
.




SNt ACCoUrt rics USSDA0R0 IHNCs
2% - > A v b ~ - Ny -
s Twe A -re '
:l -'l.l‘.‘t BJ':“_.-‘:-, s -1 s Vi

.- P T3 > e E Y
WS NEte Lhecong Coudon | New Chase Cudnomens Gt >

> ’ . -
| '\Qv.:A .
Y & ' - o - ; I LN . - § O
MAT Bane Cret o S ACCOMS | Opee Today A Gt A S150 Borus
» — ™M »

L B R B
¥ L™ dawsw ' .y
St e i o Bk » out .‘.". L
> ! | Cean MR 20Ot oy poatule
R e | L 39 naage MK BT Bng
e oot L R ot 20 sevet youliube
o ! 1 Joyrer e pcoourt 2N nvage np)

gle




$60,000 in 6 months!







ANOTHER
ONE
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Where in AdWords Does Google
Tell You
"A Video is the #1 result”




10's of
thousands of

bad clicks




One of my favorites for content
marketers




Organic vs PPC Landing
Page Mismatch
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Online Savings Account
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COMBINE SOURCES

PPC: search Term | Ad Final URL

SEQO: Ranking URL | Ranking Position

Analyticsz Landing Page | Bounce Rate
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Simple.com Team




Found the Clues



. . s e— .

Weoddrg v sccoueTts How | saved o rry neddeg

e wwe e Paliedy vy Twewy A veniog Berbay e

tom L 21 '0-.* _ e reow i ) - s ™ - X .
) ’ - LEm o ey sovgt Boomen

R Clues

e e I N N e Y Lo B N

RO i Dates (ROI

bem s taew'law abin e wy o mmainy’ -

Domains
e Rank #

P 50 ST U0 8 AN Sevngn Aot Wyl T pdae

PN e WEAEED N DO R UG B O A e

P D0 1 Py 500 Wy g ™ 5 Ties N Sy | A0y

1% Towas BN 22w ey P v oy Yo Py awd -
- - " “ = Yo Ao mwt fo b s el s e e
. ol A RS T

Site Types

Wedivrg sovmgn &0 - Welivgn, Marewrg | Wedidnrg Fonuss
" a9 erON gata i » Nevey Wiatbamt Yom MUYy -
. P e w Ay w o m o pmee—t ey - -

B e R R poy
e e e aemat o e g sy N




PR WS DRI UWYR AR ¢ ST S TR r Dy
Fed 10, 2005 - Aserage wedding Cools have shprocheded i 230000 Une o cattutsior %0 Sl
Pow raeh yoo feed 12 e 4 wodding saavings scoourd

People aiso ask

How MUCh MONey 30 pou Nied 30 Sive 124 4 wedding?

I 00F ani it yOU Barve & poad 10 8890 100 porr medding YOur silimding Coals )
$30.000. ard you oniy havwe $135.000 coming from sawings or parertal gf%s, you'!
need 10 save 51 250 & month on average. Ul your wedding caoe aives

How 10 Save for a Wedding: A Four-Step Gude | The Motley Fool
e Vw100l com « perscrad-Srance « how-fo-save- 101 2 weddeyg

S0orch 1o Mow much monwy 00 You meed 0 s fof 8 medding

People also ask

Mom do | slart saving money o my medding?

RTN—— Singular answer

T 5S¢t o Mavd Maximum. Frsl ook ot your sarngs and Setermine how mech you
M YOUT S00N 00 SDOVES Can ationd 10 puUt oW YOur weddmg ~ every
SOGM aspect of

2 List AN Knoes Expenses

3 WVake Eoucated Estemanes for Oher Experses
4 Dol 2 Dutter

3 Aorive ot Your Tarpet Dudiget

HOow 10 Save Money on & Wedding - Top 10 Ways - Money Crashers
NIRE .V wwws MONeYCT XN S COM « S390MONey Wodling

Search 104 How 40 | 22811 5391 Money o Ty wedam?



Q

amazon echo
N—

Prepare for this
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Clues Everywhere
- -y



Data i1s the new oll!
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Data i1s the new oll!
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Only if you got the right tools
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Tools:
Power Bi/ Tableau /DS
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Making The Case for Big Data




A
Content Marketer
With
The Right Drill




‘I'm going to target
ZERO VOLUME
Searches




Small Dafca Content Marketer




e 1 BRI
Big Data Content Marketer
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456.10K 24.00K

331 $43.85K

194




95.17K 21.58K
745 $73.88K

1A 18K



SEO + PPC = Instant Clarity




Who Wants 1o

Drill Down From
877,543 Content Pieces
To Find The
1 Piece of Content
To Drive Highest SSS.




30 - 60 seconds




Yes, 188,010 competitors

266.16K

171.10K

9.76M

188.01K

LEEE




Yes, 877,543 pieces of content

l 266.16K

171.10K

9.76M

A

188.01K

877.54K
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Chare Barn

|188.01K'O —0

Cimrgwr o Aan

Each Bubble is a Domain




l 266.16K |Q iy S

X Axis = # of Unique Pages in top 20

2.76M | O

| 188.01K 'O —0
[ Content |
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Cou™ of URL

- . 877.54K
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N,

Y Axis = # of Client Conversions
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We don't rank
on page 1

Competitor
Ranks Top 5

| 21695K |
[ Conversions |

' 3
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| 59.22K | O
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I smell
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216.95K |

1l

59.22K | Cr

N emailtooltester.com
L 73
 5,846.00

i

793M |

! 68389149
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50.15K | O

Ismell

LAZY but
Effective




Doman  emailtooltester.com
713

onv  5,846.00 New Conversation:
ost 683.891.49

W Fons You are willing to spend

683k but I can't get SS
for 1 piece of content??7?
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You Spent % a million
dollars on 3600 KWs that
a competitor is ranking in
the top 10 with 1 piece of

content.




Do you want to see that
2 MILLION DOLLAR
Piece of content?




Yes Please!




The 15 Best Free Email Marketing
Services - How far can 30 get you?
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EMAIL TOOLS FOR
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Yup, that’s lt'
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New Question:
Can we do better?




You JUST Found

The 1 Piece of Content
3600 Top 10 Ranking KWs
4420 conversions
480k annual cost
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seer Old Way vs Seer New Way
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Lets Get Started
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Cherry Picking KWs
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Before: 1,000 Words..

Aftex: 256,917




_# of KWs (12 Months) I Conyersions Il Cost Ml Clicks |
256917 56061 $3.525.534 1976900

1 494745

..

12 months



_# of KWs (12 Months) [l Conversions Il Cost Il Clicks
246158 11382 $1.769.389 295399

Single Click



_# of Kws (12 Months) Il Conyersions Il Cost Ml Clicks |
256917 56061 $3,525.534 1976900

95.81%

Single Click




_# of Kws (12 Months) Il Conyersions Il Cost Ml Clicks |
256917 56061 $3,525.534 1976900

Single Click



_# of Kws (12 Months) Il Conyersions Il Cost Ml Clicks |
256917 56061 $3,525.534 1976900

50.19%

Single Click




_# of KWs (12 Months) Il Conyersions Il Cost M Clcks |
256917 56061 $3.525.534 - 1976900

14.94%

Single Click




Where to startl?




Seer Interactive

T8Nl Y Ty

fo

Yioros MLATLETS COMBALNTY CreANend AROUT

_

"

Power Bl Basics for SEO & PPC Marketers b LAY ALL

Lessan X Looking ot your Lasaon 4 Mow LONG s the
Compenncny uing §ag Date Lang Tal? | Power B Bases
s " - - T - "e - — T . - "y -
s - e . »J - - e . . .- e ) - * - o) . " e - - >

Next Level Power Bl Asadysis for SEO & PPC Markoters b PLAY ALL

' p—_ I
Leiain & e Pl s Lestin 3 Use Comgetin
Ash" A1 Sowle 10 Wrie Rark ing USL 4 1o Find P9C
Rl - Y dn) e e A - el Ve Lo VAM e Yew
el ’..' ! O~ ¢ NI N W — T ~,.’ S8 vy ' R ~u ») M el Ty ™ >

SUBLCAaNID T -

!

LR









DNOOWG P Mgr A% B V2 Leewy L amawy

_"v—- -—— -
e e R N T m ee - ce S— e -— Lk B LA
L L R -y - — - -
P s e e e - bbb R . . ‘
"N"v‘ hm.:’.h’-. l .n on
- - o - - - - - -
o Cwa - - e o - b o -

MNosweres L hsowi avrvasmr [wm

- %ot soman - D - Bdil—
S N k. - - e v -— G- B e = i -
P . e P 44 . - - ‘e Smae - *wue

- b Lo e T I e ] -

- Wy tw b b P b - - -t . -

PR VO DO0eNOd | e WG PR U Do Fr T words
R el el e

el - - - — ' —y —— - ey G- - b
» . - ew we POwrw g - Pow e ' ow - -
TR Y et O e e e wTetal.s " T MBe -

Jama Premg Plane

& Mgt T IV ae = awm
0 RIrrng | " e .- -

o Pemygrat )W s —— -

S Nowwn Cowwown Pia vy nVomaen Vv wianrivre ow

. e N @seas e - e

T 0 A0 errvmm el of WO ied® Pomar 81 Pvcmg Lo wmang ol
(ore g Joan

o Bamw VYam Fa™m ' 0 ot ood & 44N "R Lo e

O P TN e B Py D et AR I e
e e

Ranking #1

O Purungs LAY o™ @ @B Pl g v i e we e

-I-'h" Tty et T s Aret grven e by

- — "y - .y

» -
e~ wwe —— - vy &
P wgs e b o -oq ‘e ‘- — - gy . b b e .




-~

R L S

B R LY
R BT st PN ey
- -~

Pamwrts g o Nip v

T AKX e e g
L ) fe v
PuTem g Ne s
L N
e

| =y

Dome Platform:

't Do Gl ® o s g ol ) W Ll b iy I o AL T &S

‘e W v et

L B N
- — SO

BLARL 1]

L 4 S s W —

. laem s Yo o el
sdum

L memy W

LR R A

Vommwse e

LR e
L L S

e

=y = wm 2% oo
P \aeg VOO T -

O VT B O P PET
edTIE 4ee 0w



DG IPawig Mgr A% B L Leewy L amaey
S R

T —— o - sy s we-ew G e e aw P abe e

- . g - e . s B e e e - —
. - - - - -t b= T ST AR bl b
P g A s PG (g ervyee
- - e a2l - L R .
. e - - e - - .. o

MNosweres L hsowi avrvasmr [wm
- %ot sman - - Sl

W oald a WD s T R B g & ™ " Q- S e = s -
-l Se s TR Ne TR . - - - P e V. Tee  w e
- - bowr wmw . * ey feaeere 4 "

- Wy bw et Py - —. . -t e -

PR g W0+ | e WG PR U D0 Fe T
Pl el e

——e s B P W s Wy | — "y ——— - - e -
o v LT e ew wme PRw v e o Pae g e T e wm e

e R el e B R

Sma Pvemg Prane —

& TRt ¥ IV 4 = m
b g ienag | W s — - -

o temprat | W wm — e
Y-
e Npewey Comwwn Forg @t Teemave Vv @ienrive o z other
— -~ -
O B T s P B P LD e SR NN e
i Sy
O Purvws LA o 0 @D Foid o v il e 0wn Youn

Jowy Pecrg Lonty o Tou ) Atereneer  Seme ey
W ————— - —— —

For 0 A0 tivmm el oh WO ied® Pomar 81 Pvcmg Lo snang wnl
Tene g Joan

o B Yam o™ H' 0 e ool o 404N "R Laes Ve

. . rlC‘n
Pvcwng | | e
e oo o — g O
P Wy mw @ b e e - ey b > e - — -y o W e






']e S wells [Af00 0pen ON weakands !

Wells Fargo Bank Business Hours Hours of Operation | Opening
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Is Wells Fargo open on the weekends? X

Wells Fargo Bank Regular Business Hours. . Weekdays Welis Fargo Bank store
DUSINESS hours on the weekdays range from % am 20 5 pm. Monday 10 Tharsday

Friday howrs are extended with most lobbies cpen from 9 a.m 0 60 m. Weekends: i
FOUr 3OCE Dranch 15 open on S.um e hours are kely Detween 9am amg )

Wells Fargo Bank Business Hours Hours of Operation | Opening
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Search 1o 1s Wells Fargo open on the weekends



1 Answer Questions

296

Wells Fargo Owns
35.64%




Agency Value

Cross Client Analysis




Agencies
Could die a slow deatlg
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Client’s view




Agencv wI Blg DatVlew |

T EER i ¥ ¢ CIOF RS W & . =




$10M 477.80K 6M $21 1735.6...

3




$10M 477.80K I 6M $21 175.6.._‘

|




Risk = $$$% |







In-House




Most times
In house = less data
L.ess data = best practice




Agencv wI Blg DatVlew |

T EER i ¥ ¢ CIOF RS W & . =




Better Ads With Big Data
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Cut Throu h My Bias
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174% Increase In CTR
22% Drop in CPA




The Word WITH




o00gie

wedding dress withi

wedding dress win sleeves
wedding dress wih pockets
wedding dress wih cape

wedding dress wih detachable skirt
wedding dress with slit
wedding dress with long train
wodding dress with train
wodding dress with overskirt
wedding dress weh detachable train
wedding dress wih cowboy boots

Googhe Search

'm Focing Lucky
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Get a seat at the table

By putting DOLLAR SIGNS
In your content reports
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Landing Pages
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Snippets




Digging For Oil
w/ Big Data
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Hypothesis: -ﬂ,

Bidding on Canada
Do we have Canada $60.27K

on the Landing Page?
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‘uu Which Client Has The

e Most LPs with That
Word & How Much

o R Have We Spent?
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L.ooking across all clients..
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I know where to dig




Salesforce com | The World's #1 CRM Platform

x3) W salesforce.com/Salesiorce/CRM »
Grow Faster with the #1 CRM App and Crush Your Seles Goals with Ease. Try Now. From

S0, here are 10 top dialer Customer Relationship — ———

Management software that could help your company _ .
with good revenue.

* 1) SpeedToContact. SpeedToContact (Chck here for
details) ...

2) CaliProCRM. Callprocrm (Click here for detadls) ..
3) SalesDiaders.

4) Bitrix24. ...

S) AgleCRM. .,

6) Voicent.

7) Asstetics. ...

8) GreenbgMCRM.
NMore tems . * Aug 4 2019

10 Top Dialer CRM Software - AerolLeads
hitps.//aeroleads.com » blog » 10-top-Galer<crm-software

0 ASOnt P entured Seovpoets B cechach



$11.04K



Revenue

$11.04K
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1 QUESTION



Wil Reynolds
Seer Interactive
Thank Youl




