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TO VIEW MARK SCHAEFER'S
AWESOME INTRO VIDEO
GO TO http://bit.ly/MRebellion



INTERACTIONS

TIME



“Our research revealed that
consumers are increasingly
likely to have a negative reaction
to a company’s attempt to earn
their loyalty.”

- Accenture

@markwschaefer #ContentJam



ELUSIVE LOYALTY

13%

SHOP AROUND




THE EMOTION IS
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RIPE-BODIED TOBACCO ~"ITS TOASTED”



FIRST
REBELLION

SH—s <=3

END OF LIES













SECOND
REBELLION

SH—s <=3

@ chaefer #ContentJam
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THE THIRD REBELLION

1) Emotional connection to a human, not a product
2) Unreachable by advertising

3) No traditional marketing or sales funnel

4) The customer is the marketer




THIRD
REBELLION

SH—s <=3

END OF CONTROL




MARKETING GENERATING SALES

2/3 OF YOUR
MARKETING IS

OCCURRING
WITHOUT YOU.



A brand is no longer
what we tell the consumer it is.

It is what consumers tell each other it is.

@markwschaefer #ContentJam



AD-FREE
LOYALTY-FREE
FUNNEL-FREE




AND NOBODY
BELIEVES US.




NOW WHAT?



FOCUS HAS BEEN ON
TECHNOLOGY, NOT

PEOPLE



@markwschaefer #ContentJam



MARKETING =
ALL THINGS

HUMAN
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Now that’s how you
advertise!




WHAT MADE THIS GREAT?

1) THE CUSTOMER IS THE HERO
2) THE CUSTOMER IS THE MARKETER
3) THE COMPANY HELPED PEOPLE BELONG
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H#1
MARKETING ISN’T ABOUT
‘*‘OUR STORY.”

IT’S ABOUT THEIR STORY.
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WARMTH + COMPETENCE
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North Face versus Adidas
Athlete Social Media Effectiveness
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North Face versus Adidas
Athlete Social Media Effectiveness
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H2
PERSONAL BRAND
IS NOW THE

@ schaefer #ContentJam






















H#3
BRINGING PEOPLE
TOGETHER
CHANGES EVERYTHING.




CHIP HEATH & DAN HEATH

The bestselling authors of SWITCH and MADE TO STICK
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#4
BUILD PEAK MOMENTS
INTO CUSTOMER
EXPERIENCES







BE.
MORE.
HUMAN.

@markwschaefer #ContentJam



THE MOST HUMAN COMPANY WINS




MARKETING
REBELLION

THE MOSTHUMAN COMPANY WINS

BYMARKSCHAEFER

BEST-SELLING AUTHOR OF KNOWN




