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TO VIEW MARK SCHAEFER’S 
AWESOME INTRO VIDEO

GO TO http://bit.ly/MRebellion
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@markwschaefer #ContentJam

“Our research revealed that 
consumers are increasingly 
likely to have a negative reaction 
to a company’s attempt to earn 
their loyalty.”

- Accenture 
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Source: McKinsey

SHOP AROUND

LOYAL
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THE EMOTION IS 

MISSING
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1) Emotional connection to a human, not a product
2) Unreachable by advertising
3) No traditional marketing or sales funnel
4) The customer is the marketer
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2/3 OF YOUR 
MARKETING IS 

OCCURRING 
WITHOUT YOU.

Source: McKinsey

YOU

THEM
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A brand is no longer 
what we tell the consumer it is.

It is what consumers tell each other it is.
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PSYCHOLOGY

ANTHROPOLOGY

SOCIOLOGY
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Now that’s how you 
advertise!
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1) THE CUSTOMER IS THE HERO 
2) THE CUSTOMER IS THE MARKETER 
3) THE COMPANY HELPED PEOPLE BELONG
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COMPETENCYWARMTH



WARMTH + COMPETENCE



Hugged by a 

BRAND
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THE MOST HUMAN COMPANY WINS
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