
#ContentJam#contentjam@crestodina

Keyphrases and Content
The SEO Research Workshop for Hands-on Marketers

Andy Crestodina
Co-founder & CMO, Orbit Media



#ContentJam#contentjam@crestodina



#ContentJam#contentjam@crestodina



#ContentJam#contentjam@crestodina

Click through rate by search position

source: https://www.advancedwebranking.com/ctrstudy/
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source: https://www.advancedwebranking.com/ctrstudy/

Click through rate by search position
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source: Backlinko

Clicks by search position
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Source: Ahrefs

https://ahrefs.com/blog/search-traffic-study/
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10x increase in traffic in 4.5 years
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It’s not just about rank...
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SEO = Durable Traffic
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Source: Website Traffic Sources, Orbit Media

https://www.orbitmedia.com/blog/website-traffic-sources/
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Traffic flowing
through a search 
optimized site
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The spike and the long tail

Initial spike from 
email and social
(one week)

Daily visits from 
organic search
(months or years)
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The spike and the little tail

Initial spike from 
email and social
(one week)

Daily visits from 
organic search
(months or years)
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The spike and the big tail

Initial spike from 
email and social
(one week)

Daily visits from 
organic search
(months or years)
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The Big Trend



source

https://sparktoro.com/blog/less-than-half-of-google-searches-now-result-in-a-click/
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SEO = Quality Traffic



Social Traffic vs. Search Traffic



Social Traffic vs. Search Traffic



Social Traffic vs. Search Traffic

Search visitors are 300% more likely to convert than social visitors
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Links              Keywords
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Off-site              On-page
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Authority            Relevance
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Which of these links and keyphrases affects your rankings?
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Links TO your website. Keyphrases ON your pages.
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Authority



How Google Works



Links are authority



more links = more authority



links from authoritative websites = 
much more authority
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How much authority do I have?

How do I find out?
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It’s the likelihood that 
pages on your site will rank.

It’s the value of a link 
from another site to your site. 
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So what’s a link worth?

There are a lot of little factors…
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1. It’s from a page on a domain with high authority
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2. It’s from a page without a ton of outgoing links

Many outgoing links =
less authority per link
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3. It isn’t just another link to your homepage
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4. The text in the link is descriptive ...not just ‘click here’

It’s good when the link text 
Includes the target keyphrase 
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It’s bad if all the links include
the target keyphrase
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But most sites have few or no keyphrase-focused backlinks 
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•From a site with high Domain Authority
•From a page with few outgoing links
•To a deeper interior page
•On that includes a relevant phrase in the 
anchor text 

A great link is...
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Estimating Competition

Do we have a shot at this?







Checking keyword difficulty

Source: MOZ Keyword Explorer
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AUTHORITY
vs. 

DIFFICULTY
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1. Know your Domain Authority

2. Don’t expect to rank for a phrase if it’s way 
outside of your league!

ACTION: Understand authority and competition

More here: How to increase your Domain Authority

mailto:https://www.orbitmedia.com/blog/increase-domain-authority/
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Domain Authority 
vs. 

Page Authority
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Moz Keyword Explorer



MozBar

Source: The MozBar Chrome Extension

https://chrome.google.com/webstore/detail/mozbar/eakacpaijcpapndcfffdgphdiccmpknp?hl=en
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Don’t expect the highest authority 
pages to rank the highest



source: SparkToro

https://sparktoro.com/blog/resources/google-ranking-factors-2019/


source: SparkToro

https://sparktoro.com/blog/resources/google-ranking-factors-2019/


#ContentJam#contentjam@crestodina

Shortcut!



#contentjam@crestodina

Where to blog
…and a bit about URL best practices
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Domain Strategy: Where to blog?

...good
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Domain Strategy: Where to blog?

...better!
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Domain Strategy: Where to blog?

...bad



PROS  CONS 

website.com/blog (directory)

• Easy analysis
• Good for SEO and authority
• Visually seamless

• None (except that websites aren’t free)

blog.website.com (subdomain)

• Easy setup
• Visually seamless …usually

• Requires fancy Analytics setup
• Bad for SEO …so they say

company.wordpress.com (separate platform)

• Fast and cheap! • Bad for SEO
• Bad user experience
• Not good for Analytics



URL Structure Best Practices

1. Short
2. Few slashes
3. Includes target phrase



…but the evidence doesn’t actually support this

Source:Ahrefs

https://ahrefs.com/blog/on-page-seo/
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Relevance
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source: “Determining the informational, navigational and transactional intent of Web queries” Bernard Jansen, et al

Online searches by type

Informational

Transactional

Navigational

https://faculty.ist.psu.edu/jjansen/academic/pubs/jansen_user_intent.pdf
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Online searches by type

Informational

Transactional

Navigational

?
$

brand

source: “Determining the informational, navigational and transactional intent of Web queries” Bernard Jansen, et al

mailto:https://faculty.ist.psu.edu/jjansen/academic/pubs/jansen_user_intent.pdf


They want info.
We want leads.
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Every keyphrase is a competition.
Every page is a competitor.
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Choosing Keyphrases

Do people search for it?
Do we have a chance of ranking?
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Source: How to Research Keyphrases

https://www.orbitmedia.com/blog/how-to-research-keywords-tips/
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1. Popularity
Someone is searching for it

2. Competition
We have a chance of ranking for it

3. Relevance
If someone searches for it and finds us, they’ll be happy!

Three criteria for choosing keyphrases



source: Google Keyword Planner

Google 
Keyword
Planner

https://adwords.google.com/KeywordPlanner


Google 
Keyword
Planner

source: Google Keyword Planner

https://adwords.google.com/KeywordPlanner
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Zero monthly searches?
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source: Ahrefs

If a page ranks well, it ranks for hundreds of phrases

Avg number of keywords that Top 20 ranking pages “also rank for” in Top 10

https://ahrefs.com/blog/also-rank-for-study/
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The average #1 ranking page will also 
rank for ~1000 other relevant phrases



Google Trends

Yellow: “internet marketing”
Blue: “web marketing”
Red: “digital marketing”



Google Trends



Google Suggest



Google 
Suggest
keywordtool.io



Related Searches
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1. Confirm that there is some demand for the phrase

2. Target phrases only if your authority is in the same 
range as the other high ranking pages

ACTION: Keyword Research
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What does the SERP look like 
for this phrase?

Searching is researching



“wedding dresses”



“wedding dresses”



“lace wedding dresses”



“lace wedding dresses”



“modern wedding dresses”



“modern wedding dresses”









source

https://sparktoro.com/blog/less-than-half-of-google-searches-now-result-in-a-click/
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Is that one keyphrase? Or two?

Search for both, side-by-side
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Using Keyphrases

Indicate the relevance



1. <title>
2. <h1> header
3. Body text
4. Meta Description

Visible = important



1. URLs
2. Alt text
3. File names
4. Meta keywords
5. Etc.

Less visible = less important



1. <title>
Use the phrase once in the beginning of the title tag

Where to use the phrase





Where is the title?
1. It’s above the address bar in your browser…



Where is the title?

2. It’s often the link in Google search results!

1. It’s above the address bar in your browser…



<title>Home</title>



1. <title>
Use the phrase once in the beginning of the title tag

2. <h1> header
Use the phrase once in the header

Where to use the phrase



Once in the <h1> header
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Template for search-friendly headlines

Web Content Checklist: 21 ways to publish better content
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Template for search-friendly headlines

Web Content Checklist: 21 ways to publish better content

(keyword + colon + number + headline with benefit)
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1. <title>
Use the phrase once in the beginning of the title tag

2. <h1> header
Use the phrase once in the header

3. Body text
Use the phrase 2-4 times every 500 words

Where to use the phrase







1. <title>
Use the phrase once in the beginning of the title tag

2. <h1> header
Use the phrase once in the header

3. Body text
Use the phrase 2-4 times every 500 words

4. Meta Description
Use the phrase once in the meta description 

Where to use the phrase
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Anatomy of a search snippet



Managing 
your snippet 
with a plugin
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No meta description? It’ll take an excerpt









#contentjam@crestodina

The Control + F Test

Are we relevant for the phrase?
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Content Length and Detail

Is ”thin content” is less likely to rank?
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Long content attracts more links

source: Hubspot

> 2500

2250 – 2500

2000 – 2249

1750 – 1999

1500 – 1749

1250 – 1499

1000 – 1249

750 – 999

500 – 749

250 – 499

0 - 249
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Length, links and shares

source: MOZ, Buzzsumo

Article Length Avg Shares Avg Referring 
Links

< 1,000 2,823 3.47

1 - 2,000 3.456 6.92

2 – 3,000 4,254 8.81

3 – 10,000+ 5,883 11.07
n = 489,128 articles (over 85% had less than 1,000 words)
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Long content correlates with high rankings

source: CoSchedule
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ACTION: Write long?

1. Cover the subject in a detailed, thorough way

2. Answer all of the related questions

3. Make it the best page on the internet for the topic
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Answer all the 
related questions

source: answerthepublic.com
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• 11 answers
• 4 images
• 3 quotes
• 2100+ words

Complete!



• 11 answers
• 4 images
• 3 quotes
• 2100+ words

Complete!



• 11 answers
• 4 images
• 3 quotes
• 2100+ words

Complete!
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10x Effort = 100x Results







Source

https://chrome.google.com/webstore/detail/word-counter-plus/fpjegfbcdijjfkceenlfoehpcakfgldj?hl=en
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Internal Linking
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You’re not done publishing a new post
until you have linked to it from an older post.
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Semantic SEO



Back in the day...
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We’ve been working on an intelligent model... that understands 
real-world entities and their relationships to one another: 

things, not strings.  

Amit Singhal
Google



Source: https://cloud.google.com/natural-language/

https://cloud.google.com/natural-language/




Source: https://cloud.google.com/natural-language/

https://cloud.google.com/natural-language/
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Source: https://cloud.google.com/natural-language/

https://cloud.google.com/natural-language/




source: KeywordTool.io



source: KeywordTool.io
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Semantically related phrases and subtopics
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Semantically related phrases and subtopics
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• 4300 words
• 4 main sections, 27 subsections
• 30 charts and diagrams
• 5 contributor quotes

Comprehensive!
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Rankings climb for “website footer design”



What was the search volume?



And finally, the traffic...
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ACTION: Indicate the relevance

1. Use the target phrase in the title, header and body 
text

2. Find and use the words and phrases that are 
semantically connected to the phrase you’re 
targeting
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Make the best page on the 
internet for your topic
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User Interaction Signals

Do your visitors like your page?
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User Interaction Signals ...and “RankBrain”

1. Click through rate from search results pages

2. Bounce Rate

3. Time on page
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The Short Click vs. The Long Click
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How do we get visitors 
to stick around?
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Types of formatting
1. Headers, subheads
2. Bullet lists, numbered lists
3. Bolding and Italics
4. Internal links
5. Multiple images
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Avoid long, blocky
paragraphs
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Your “readers” are scanners

source: How Little to Users Read? NN Group

Users have time to read at most 28% 
of the words during an average visit. 
20% is more likely.

http://www.nngroup.com/articles/how-little-do-users-read/
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Short paragraphs get read.
Long paragraphs get skimmed.

Very long paragraphs get skipped.

Jason Fried
Basecamp





#contentjam@crestodina

Using Analytics for Better SEO
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Which pages have ranking potential?
Find the low hanging fruit!



How can we make more of these?

Initial spike from 
email and social
(one week)

Daily visits from 
organic search
(months or years)
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Acquisition > Search Console > Queries
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Acquisition > Search Console > QueriesAcquisition > Search Console > Queries
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Acquisition > Search Console > Queries
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Acquisition > Search Console > Queries
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Acquisition > Search Console > Queries



SEMrush



How high 
are we ranking?



How high are 
we ranking?

Current ranking
for phrase: #9





The Control + F Test







Semantic SEO: Work in the related phrases…



answerthepublic.com
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ACTION: Optimize the “almost high-ranking” pages

1. Search for the phrase. Find the page. Confirm the rank.

2. Improve the page by adding detail, keywords, examples, 
images, video, internal linking, etc.
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This really works...





source: Orbit Media

https://www.orbitmedia.com/blog/improve-google-rankings/
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Defend your traffic magnets

...How to update older content to rank even higher



Some pages get waaaay more traffic than others…



…like 24,330% more than others
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Which articles need a little love?
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If all of my content is up to-date and ranking 
where I think it should be, I’ll write something new. 

If not, I’ll update and relaunch an old post.

Brian Dean
Backlinko
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I fear not the man who practiced 10,000 kicks once.
But I fear the man who has practiced one kick 10,000 times.

Bruce Lee
Kung Fu Master
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Infographics
a classic authority / relevance mismatch

…and a good way to “prime” a URL?
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You don’t need 1000 articles.

You need 100 great articles.





#ContentJam#contentjam@crestodina

WARNING! Do not change the URL
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Use URLs that are easy to reuse later...
website.com/7-url-best-practices
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Use URLs that are easy to reuse later...
website.com/7-url-best-practices

website.com/url-best-practices-webinar
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Use URLs that are easy to reuse later...
website.com/7-url-best-practices

website.com/url-best-practices-webinar

website.com/url-best-practices

No numbers, no formats!
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More authority for 
the articles that need it the most

…link link, nudge nudge



“Hey would you like to 
contribute to my post?”





“Hey would you like to 
contribute to my post?”







“Sure! How about something 
about marketing collaboration?”

“Hey would you like to 
contribute to my post?”



“Hey would you like to 
contribute to my post?”

“Sure! How about something 
about marketing collaboration?”

“Sounds great, buddy!”
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THE MINDSET OF SEARCH
A few questions 

to put things in context
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People looking for me 
are searching for what?
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Which page on my website 
is relevant for that phrase?
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Is this page one of the top ten pages 
on the internet for that topic?



@crestodina #contentjam

Will people who searched for this phrase be 
happy to have found this page?
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The Bottom Line
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Jargon
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SERP = 
search engine results page
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snippet = search listing
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rich snippet = fancy search listing
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SERP feature = 
content and functions within 
search results pages that 
discourage clicking
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SEO optimized
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SEO optimized

search optimized
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SEO optimized

search optimized
optimized for search
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SEO optimized

search optimized
optimized for search

keyword focused
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Does that help you rank?
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Does that help you rank?

Is that a search ranking factor?


