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Intro 

Adam Bianco

Director, Customer Marketing

@adam_bianco

/adambianco

@ohiostfootball | over 300,000 followers

@sportsfoodie | over 20k in less than a year

Hi! I’ve just moved from Chicago to South Carolina and recently 
joined The Beard Club. Previously, I’ve worked at companies big 
and small, corporate and startup, while collaborating with major 
brands like P&G, Harley Davidson, Disney, and the NFL.

I couldn’t live without pizza, I’ve been to 23 countries, and I have 
an awesome husky who is now an old lady.  



Intro 

over 1.1 million “Likes”

over 545,000 followers

The Beard Club is a monthly subscription 
box of the best beard products money can 
buy! Whether you’re growing or grooming, 
we have a kit tailor made for every beard. 

@adam_bianco



Intro 

@adam_bianco

http://www.youtube.com/watch?v=8oprHsA0B5k


Intro: what are we talking about today? 

● How We Got Here

● Is Organic Social Dead? 

● Current Social Platforms

● Ecommerce

● Omni-Channel

● Privacy

● Other Trends
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How We Got Here



How We Got Here 
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How We Got Here 



How We Got Here 
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How We Got Here: History Lesson

A New 
Hope

Columbus 
discovers 
America

War of 1812

1492

long 
time 
ago 1812 2004 2006 20102003 2011 20162005 2017
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How We Got Here: History Lesson

Founded in 2004, by this guy
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How We Got Here: History Lesson

Oops, wrong guy

It isn’t slowing down
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How We Got Here: History Lesson

If Facebook were a country, it would be the world’s largest

1. Facebook: 2.4 billion
2. China: 1.4 billion
3. India: 1.3 billion
4. United States 325k 
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How We Got Here: History Lesson

2,400Facebook

1,000Instagram

330Twitter

310LinkedIn

294Snapchat

265Pinterest

Monthly Active Users by Network (in millions)

500TikTok
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How We Got Here: History Lesson

pssst… it’s actually 
closer to 1.6 billion

@adam_bianco



How We Got Here: History Lesson

you’re on it

your mom 
is on it

and your grandma is on it
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How We Got Here: History Lesson

what he’s really like...
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How We Got Here: going public 

20192012 20172013 20142006 2016 2018
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How We Got Here: social media, the business
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How We Got Here: election



How We Got Here: social media, the business
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How We Got Here: social media, the business
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How We Got Here: social media, the business
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Facebook: 101

page
025



@adam_bianco
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How We Got Here: the algorithms 

Twitter Timeline Algorithm

1. Ranked tweets

2. “In case you missed it”

3. Remaining tweets in reverse - chronogological order
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How We Got Here: the algorithms 

Ranked Tweets

Similar to Facebook, it’s critical for your posts to get 

engagement right away so share content when your audience 

is most active. 

Also, replies on other people’s content can often out perform 

your own original content
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How We Got Here: the algorithms 

LinkedIn Algorithm Focuses: 

1. Native content (especially video)

2. Personal stories! 

If a post is going “viral” then LinkedIn actually has a human 

review the piece of content and decide to expand it’s reach. 
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How We Got Here: the algorithms 

Instagram Algorithm

1. Posting consistently is big

2. People see content in categories that they interact with 

most i.e. memes, quotes, family photos, nature, etc. 

3. How people interact with it matters - if people send your 

content as a direct message then it gives it a boost

4. Your engagement helps your posts meaning, the more 

you are interacting with your own audience, the more 

your content is likely to be seen. 

@adam_bianco



Is Organic Content Dead? 



Is Organic Content Dead? 

Only 2% of your “Likes” will see your posts



Is Organic Content Dead? 

Buzzsumo says it’s anywhere between 1% - 6% 



Organic: Facebook’s Playbook

introduces the 
algorithm

creates brand 
pages

adds business 
friendly features

organic reach 
shrinks

nearly impossible 
to reach audience

2009
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Organic: Et, tu Instagram? 

introduces the 
algorithm

creates brand 
pages

adds business 
friendly features

organic reach 
shrinks

2016
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Organic: instagram’s decline

70% of your content is not 
reaching your followers

Because there is so much content 
(80 million photos uploaded every day)
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Organic: facebook changes the mission

January 4, 2018
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Organic: facebook changes the mission
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Organic: facebook changes the mission

decrease in traffic

20%
@adam_bianco



Organic: gotta fight the power

so what can you do? 
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Organic: engagement

so what can you do? 
humanize your brand, engage 
in real conversations

@adam_bianco



Organic: gotta fight the power

buzzfeed hack
stayed atop friends and 
families newsfeed for 12 straight 
days
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Organic: engagement



Organic: groups
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Organic: engagement types

1
2

Reactive Engagement: users interacting with your 
brand on social media through mentions, 
retweets, etc. 

Proactive Engagement: your brand interacting 
with users, seeking out those conversations that 
you should be involved in

@adam_bianco



Organic: engaged companies
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Organic: engaged companies
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Organic: engaged companies
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Organic: engagement
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Organic: content

sometimes the night owls 
are the most engaged

@adam_bianco



Organic: content

“Rather than increasing the volume of your 
Facebook posts to try and get more reach and 
engagement. Instead, publish fewer posts and 
focus on the ROI of each individual post. 

Video and image posts can still include links 
and CTAs.”

Mari Smith, Facebook Marketing Expert

Recommended Content Ratio
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Organic: content

Make your post more effective by 
successfully targeting specific 
segments of your customers with 
who is most likely going to engage 
with that piece of content. 

(Also allows you to post more)
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Organic: video

73%
videos outperform photos  in 
reach by
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Organic: video

12x
more likely to 
be shared

@adam_bianco



Organic: video

90%
videos are viewed 
on mobile

@adam_bianco



Organic: video

28%
higher purchase intent
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Organic: video

80%
square videos get 
more engagement
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Organic: video - optimal length

3 minutes - 3:20 minutes is the optimal length for videos

@adam_bianco



Organic: video services

Not a video master? No problem! There are several easy-to-use video platforms out 
there and apps are you phone.

@adam_bianco

http://www.youtube.com/watch?v=efMDEDa4o_c


Organic: video services

Not a video master? No problem! There are several easy-to-use video platforms out 
there and apps are you phone.
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Organic: video services

Do NOT use 
copyrighted music.

Your videos will be taken down 

@adam_bianco



Organic: video services

There are several free & in-expensive music licensing sites

@adam_bianco



Facebook Hacks



Facebook

you’re (probably) going to have to use ads

let’s get one thing clear
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Facebook

Hack #1: Leverage Your Audience



Facebook: hacking the system

1. Upload Email List as a 
Custom Audience

2. Run an ad just to this 
audience for Page 
“Likes”

3. Watch them roll in 
(generally) cheaper 
than a standard ad
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Facebook

Hack #2: use for PR



Facebook: hacking the system

1. Target people who work 
at publications

2. Run ads geared towards 
them in the weeks 
leading up to the roll out

3. Email them too

@adam_bianco



Facebook

Hack #3: Post as your Page



Facebook: hacking the system

You can post anywhere as 
your page rather than 
yourself. 

Post in groups, other 
pages, or anywhere else. 

@adam_bianco



Facebook

Hack #4: Add “Likes” from Notifications



Facebook: hacking the system

Look through your 
notifications and send an 
invite to anybody who 
doesn’t “Like” your page

@adam_bianco



Facebook

Hack #5: Use “Transparency” to Your Advantage



Facebook: hacking the system

See any page’s (including 
your competitor’s) ads. 

Great for comp and design 
research

@adam_bianco

http://facebook.com


Instagram Trends



Instagram: Fast Facts

A New 
Hope

Columbus 
discovers 
America

War of 1812

1492

long 
time 
ago 1812 2004 2006 20102003 2011 20162005 2017

@adam_bianco



Instagram: Fast Facts

1 million 
users

10 million 
users

Dec
2010

Oct
2010

Sept
2011

Dec
2013

May
2016

1st Worldwide
Instameet

March
2011

Wins iPhone 
App of the Year

Dec
2011

takeover

April
2012

100 million 
users

Feb
2013

Introduces
video

Sept
2013

Rolls out 
sponsored posts

Oct
2013

Aug
2014

March
2015

Oct
2015

400 million 
users

Sept
2015

Launches
Stories

Aug
2016
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Instagram: Fast Facts

● 2nd most downloaded free app in the app store

● 63% of users are on it daily & 50% are on stories 

● Users spend an average of 28 minutes per day 

on the platform

● Instagram images on average get 23% more 
engagement than their FB counterparts

● Iceland has the #2 highest penetration rate at 

57% (Brunei #1 at 60%)

@adam_bianco



Instagram: and brands

● 20% of users visit a business’s profile once per day

● Brands average 2.5 stories per week

● Brands on Instagram see an average engagement 

of about 4% of their total followers

● Brands spend 69% of their influencer budget on 

Instagram

@adam_bianco



Instagram: and Gen Z

Gen Z says Instagram is the 

one of the best ways to reach 

the audience about new 

products and promotions 

(73%), Snapchat is #2 at 49%, 

and Email at 37%

What platform do they use 
the most? 

@adam_bianco



Instagram: trivia

89% of users outside US. 

The United State has 110 million users. 

What country has the second most? 

70 million

@adam_bianco



Instagram: trivia

How much does Kylie Jenner 

make from a sponsored post? 

$1.2 million
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Instagram: trivia

World Record Egg is the most liked 

picture, with nearly 54 million likes

What is the most liked picture on 

Instagram? 

@adam_bianco



Instagram: trivia

What is the most use filter on Instagram (besides “Normal”)? 

@adam_bianco



Instagram: users
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Instagram: users

2015 2019
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Instagram: the algorithms 

Instagram Algorithm

1. Posting consistently is big

2. People see content in categories that they interact with 

most i.e. memes, quotes, family photos, nature, etc. 

3. How people interact with it matters - if people send your 

content as a direct message then it gives it a boost

4. Your engagement helps your posts meaning, the more 

you are interacting with your own audience, the more 

your content is likely to be seen. 
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Instagram Content: 
aspirational & creative
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Instagram: stories stats

● ⅓ of the most viewed stories are from businesses

● 500 million people view stories every day

● Brand stories have a 85% completion rate and average 

5.2 frames per day

● Story stickers enhance video performance 83% of the 

time while using more than 2 sticks on photos hurts 

performance

● Brand spend 31% of their instagram budget on stories

@adam_bianco



Instagram: stories

So Many Camera Modes

● Type

● Live

● Normal

● Boomerang

● Focus

● Superzoom

● Rewind

● Hands-Free

● Stop Motion
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Instagram: engagement

Double Tap... Tag a friend... Ask a Question
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Instagram: engagement

which receives the best engagement? 
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Instagram: posting
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Instagram: posting

With every user tagged, the 

number of likes go up. This increase 

is basically linear; every user 

tagged brings 0.5-1 new like.
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Instagram: posting

FYI… new reports 
suggest hashtags might 
not be as effective as 
they used to be
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Instagram: posting
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Instagram: posting
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Ecommerce



Ecommerce: emergence of mobile

It now accounts for 32% of 
revenue and 53% of traffic. 

Big ticket purchases, however, 
are still more likely to take place 
on desktop or tablet.

23%

Revenue on mobile 
devices

(source: wolfgang digital - KPI 2019 Report)
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Ecommerce: emergence of mobile

(source: wolfgang digital - KPI 2019 Report)
@adam_bianco



Ecommerce: traffic sources
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Ecommerce: revenue sources

while social is coming a long way, it’s got a long way to go
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Ecommerce

It’s time for the age old question
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Ecommerce: what’s a “Like” worth? 

The % of people that 

will make a purchase 

based off their action

(source: wolfgang digital - KPI 2019 Report)
@adam_bianco



Ecommerce: what’s a “Like” worth? 

If people have strong 

reactions either way, 

they are more likely 

to buy from you

(just don’t make them angry)

(source: wolfgang digital - KPI 2019 Report)
@adam_bianco



Ecommerce: Instagram

5 Rules of Instagram Shopping

● “Comply with our (Instagram’s) merchant agreement and commerce policies.

● Have an Instagram business account. 

● Have a connected Facebook Page. Facebook Pages with the Message to Buy 
payment option will need to delete and create a new Shop with another 
payment option before they can use shopping on Instagram. 

● Primarily sell physical goods. If you mainly sell ebooks or digital music, you 
may be out of luck

● Have your business account connected to Facebook Catalog. Your business 
account must be connected to a Facebook catalog. 

@adam_bianco

https://www.facebook.com/legal/commerce_product_merchant_agreement
https://www.facebook.com/policies/commerce


Ecommerce: Instagram

What platforms connect to Instagram? 

or another third party service that connects with Facebook catalog
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Ecommerce: Shoppable Posts

11% of Instagram users have made 
a purchase while 81% shop and 
discover items 

25% more likely it is that Instagram 
users are in the top income quartile 
than average Internet users.

Instagram Shoppable Posts 
Increased Traffic 1,416%
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Ecommerce: Instagram Suggestions

● Use Story Highlights

● Share UGC on your page

● Create several shopping posts right away. Right now, if you 
create nine posts with shopping tags in them, you will get a 
special Shop call to action button in your profile, which allows 
audiences to browse your catalog directly.

● Know your limits. Instagram allows you to tag up to 5 products 
in a single image, or up to 20 products in an image carousel.

● Don’t be afraid to limit your posts to a single product tag. 
Sometimes, focusing on just one item rather than four or five 
can focus user attention, despite what Instagram recommends.

● Check your history. If you have old posts that still get activity, 
either through hashtags or external embeds, retroactively tag 
applicable products. Take advantage of any leftover traffic 
those posts may have.
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Ecommerce: don’t forget about pinterest
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Omni-Channel Experience



Omni-Channel 

Customers don’t see 
you per channel.  

They see your brand. 
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Omni-Channel 
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Omni-Channel

So how can you use all of these 
channels? 
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Omni-Channel: Messenger / Chat Bots 

Save time and money 
on your customer 
service team
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Omni-Channel: Messenger / Chat Bots 

Create a guided 
experience straight 
through conversion
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Omni-Channel: Messenger / Chat Bots 

Send follow up 
messages after 
people subscribe 
with enhanced 
targeting. 
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Omni-Channel: Messenger / Chat Bots 
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Omni-Channel: Email to Facebook 

Exporting Email Audience to Facebook
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Omni-Channel: Email to Facebook 
Who should you target? 

● Cart Abandoners: Target customers who started a checkout with an ad that echos the message 
or discount you provide. 

● Winback: Target customers that haven’t purchased in a while featuring popular/trending items

● Re-engage: Target inactive subscribers with a relevant Facebook ad featuring items they’ve 
viewed on your site or featuring a limited time offer promotion

● Cross-sell: Target customers who have bought one product (e.g. pants) with a different but 
complementary product (e.g. shirts)

● New Customer: Target those that have visited your site but never purchased to encourage 
first-time conversions

● Cross-Channel: Target those you're already reaching by email with a relevant Facebook ad that 
reinforces the message and has a similar call-to-action

@adam_bianco



Omni-Channel: Email to Facebook

Lookalike: Take a VIP list or segment and 
create a Lookalike Audience in Facebook to 
reach new leads that resemble your best 
customers

Who should you target? 

@adam_bianco

https://help.klaviyo.com/hc/en-us/articles/115005065707-Create-a-Segment-of-VIP-Customers-


Omni-Channel: Email to Facebook

Potential Customers: 

- Viewed product at least once in the 
last 30 days

- OR click email at least once in the 
last 30 days

- OR active on site in the last 30 days

- AND Placed zero orders in 4 months

Advanced & Dynamic Segments
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Omni-Channel: Email to Facebook 

Has someone unsubscribed to 
your email but you want to 
contact them anyway? 

Don’t break the law, just use a 
different channel. 

Advanced & Dynamic Segments
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Omni-Channel: 

Collect phone numbers through your website and through 
Facebook Messenger

Leverage both purchase and website data + Facebook 
information and funnel that through your SMS platform

@adam_bianco



Omni-Channel: Abandoned Cart 

75% of your customers will not 
complete their purchase while 

at checkout. 

@adam_bianco



Omni-Channel: Abandoned Cart 

11% recovery rate
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Omni-Channel: Abandoned Cart 

Increase your cart recovery rate by leveraging multiple 
channels to retarget your customers

95% open rate
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Omni-Channel: Abandoned Cart 

● Only send people to Facebook & Google Ads if they have 
higher cart value

● Focus on Email, SMS, & Messenger for lower cart totals
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Omni-Channel: Abandoned Cart 

Only 2%-3% of customers will 
make a purchase on your site
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Omni-Channel: Abandoned Cart 

Display Network & 
Facebook Retargeting
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Omni-Channel: Abandoned Cart 

Engage on Messenger to 
capture more info
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Omni-Channel: Abandoned Cart 

Use any captured info to engage 
on any available channel
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Omni-Channel: Abandoned Cart 

Use ads and other channel to 
specifically highlight specific items in 

their cart, share discounts to get to 
finalize conversion

@adam_bianco



Privacy



Privacy

GDPR

CCPA

@adam_bianco



Privacy

GDPR: General Data Protection Regulation

CCPA: California Consumer Privacy Act
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Privacy: GDPR for Dummies

In the most simple terms, the General Data 

Protection Regulation (GDPR) is a 

game-changing data privacy law that has set 

guidelines for collecting and processing 

personal information of individuals within the 

European Union (EU). 

 It is the biggest change in data protection laws 

in the past 20 years.
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Privacy: GDPR for Dummies

But we aren’t in 

Europe!
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Privacy: GDPR for Dummies

Considered data controllers, all US 

business websites that collect personal 

information will be held accountable for 

any data collected, processed or dispersed 

on an EU citizen.
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Privacy: GDPR for Dummies

The rule enforces the following:

1. The right for people to lawfully agree 
with companies to use their private 
information

2. The right for users to have their 
private information no longer 
accessible by a company

3. The right to for individuals to allow 
their private information to become 
public or not
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Privacy: GDPR for Dummies

Personal Data Included under GDPR

1. Identification information: name, telephone, physical 
and email address and government ID numbers

2. Website data: location, IP address, cookie histories 
and RFID tags

3. Health, mental and genetic data

4. Biometric data

5. Racial, cultural or ethnic data

6. Political opinions

7. Sexual orientation

8. Tagged photos
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Privacy: GDPR for Dummies

The right to be 
forgotten means, 
someone may request 
you delete their 
personal data and you 
must comply
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Privacy: GDPR for Dummies

Those who don’t comply with the GDPR 
law may face a fine of up to 20,000,000 

euros, or up to 4% of the company’s 
profits from the previous year, whichever 

is higher.
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Privacy: GDPR & Your Website

All right, so what do you have to adjust? 

● Edit all forms by asking for their company name and adding a description 
of what the user is signing up for

● Ensure all forms and other data collection methods on websites are 
explicitly opt-in (note, a tick-box must not be pre-ticked)

● Make it easy for users to opt-out or unsubscribe

● Add a cookie alert banner

● Update privacy policy/ terms and conditions to reference GDPR 
terminology
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Privacy: GDPR 

It also means...

You must send subscribers 
an opt-in form if they came 
in before May 2018 and did 

not explicitly opt-in. 
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Privacy: GDPR & Your Website
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Privacy: GDPR & Your Website

These can lead to 
pretty complex 
cookie settings
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Privacy: GDPR & Your Website

These can lead to 
pretty complex 
cookie settings
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Privacy: GDPR & Your Website

Don’t know 
where to start? 
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Privacy: GDPR & Other Services
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Privacy: GDPR & Other Services

● You would not want to export or scrape contact details from your 
social media followers or groups as that is personal data.

● If you are sending traffic from social media to your website and you’re 
using Google Analytics to track visitor behavior, you will likely need to 
get consent for that.

● If you run social media ads, especially lead ads, there are several 
things to be aware of. Let’s quickly go through them.
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Privacy: GDPR & Other Services

This direction is quite clear. If you have enabled Advertising features 
in Google Analytics, then you need consent from the EU citizen first. 

Google defines ‘Advertising features’ as:

● Remarketing with Google Analytics.

● Google Display Network Impression Reporting.

● Google Analytics Demographics and Interest Reporting.

● Integrated services that require Google Analytics to collect 

data for advertising purposes, including the collection of 

data via advertising cookies and identifiers.
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Privacy: California

The CCPA applies to every company in the world if:

1. They collect personal data of California residents

2. They (or their parent company or a subsidiary) exceed at least one of the three thresholds:

○ Annual gross revenues of at least $25 million

○ Obtains personal information of at least 50,000 California residents, households, 

and /or devices per year

○ At least 50% of their annual revenue is generated from selling California residents’ 

personal information
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Privacy: California

What happens if you don’t comply? 

Non-compliance with the CCPA puts you at risk of 
huge fines. You can expect the Attorney General to 
initiate a civil case against you if you remain 
non-compliant after 30 days upon being notified 
about it. This brings a risk of being fined up to $7500 
per violation.

It means that if you violate the CCPA-guaranteed 
rights of 1000 users, you might receive a fine of up 
to $7.500.000 in total ($7500×1000 users)
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Privacy: California

If I’m GDPR compliant, am I all good? 

No, being GDPR compliant doesn’t mean that you are CCPA 
compliant by default. Chances are you already meet some 
of the CCPA requirements simply by meeting the GDPR 
ones, but you still have some work to do. 

You’ll have to make adjustments in your privacy policy, 
include a “Do Not Sell My Personal Information” link on your 
home page, establish methods for requests for access, 
change, and erasure of data, establish a method for 
verification of the identity of the person making a 
data-related request, and establish a method for obtaining 
prior consent by minors before selling their personal data.
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Privacy: California - What You Have to Do

● Updating your privacy policy with information on how, why and 
what personal information you collect and process.

● Updating your privacy policy with information on how your users 
can request access, change, or erasure of their personal data that 
you have collected.

● Introducing a method for verification of the identity of the person 
making such requests.

● Introducing a “Do Not Sell My Personal Information” link on your 
home page. It will serve your users to prohibit the selling of their 
personal data from your side.

● Obtaining a prior consent from minors 13-16 years old before 
selling their personal data. For minors younger than 13 you have to 
obtain a prior consent by their parents.
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Privacy: Login with Apple

Apple is aligning itself 

with privacy and that will 

only grow bigger and 

could mean trouble for 

marketers
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TikTok



TikTok: Who dis? 
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TikTok: Who dis? 

(click me if people don’t know what it is)

@adam_bianco

https://www.nbcnews.com/think/video/everything-you-need-to-know-about-tiktok-the-app-that-s-suddenly-everywhere-on-the-internet-1439692867834


TikTok: Who dis? 

Fast Facts

● 15 second videos

● Ability to stop & start video

● Mix Vine (RIP), Snapchat, and Instagram Stories

● Estimated 500 million monthly active users (which is 
3rd largest)

● Only about 10% of actives are in the United States

● ByteDance (parent company based in Beijing) is 
valued at $78 billion which makes it the world’s 
valuable startup
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TikTok: What kind of videos are there? 

Top TikTok Challenges of 2018

@adam_bianco

http://www.youtube.com/watch?v=Fp12gsY87h8


TikTok: here’s the lowdown

How does it 
make money? 

● Beat first half expectations with $8.5 billion 
in revenue (estimated $7 billion)

● In-App Purchase: customers can buy coins 
which they can give to creators (more on 
this later)

● Only some ads - mainly when people 
launch the app for the first time

● These ads can cost around $150,000

● Influencers can make around $20,000 per 
post according to Influencer Hub
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TikTok: here’s the lowdown

Users spent over $3.5 million in in-app purchases 
in October 2018 (up 40% from last year)



TikTok: what about brands? 

Here are some early adopters
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https://www.tiktok.com/@chipotle/video/6717776814602816773?refer=embed
https://www.tiktok.com/@washingtonpost/video/6720022939347012870?refer=embed
https://www.tiktok.com/@staytunednbc/video/6717284273247898885?refer=embed


TikTok: what about brands? 

How about some tips: 

Show a different side of your company. 
The app is a hub for creativity and humor. Embracing a more personal tone or a 
behind-the-scenes approach could make your company appear more relatable or 
trustworthy to potential customers.

Don't be afraid to experiment. 
Unlike platforms like Facebook and LinkedIn, there aren't as many norms, best 
practices, or rules about what works and what doesn't. If you think something might be 
interesting or funny, try it and see if it gets any likes, comments, or shares.
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TikTok: what about brands? 

How about some tips: 

Engage with your audience. 
Between challenges, duets, likes, comments, and shares, 
there are plenty of ways to engage with other TikTok users -- 
even if you don't know them. 

Try to come up with videos, challenges, or duets that aim to 
interact with others. As with other platforms, the more you 
engage with people, the more your fan base could grow.
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Google Strikes Back



Google: Google+
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Google: Google+

less than 

0.3%
active users
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Google: Google+

Facebook: 1.5 billion

G+: 6 million

monthly active users
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Google: channel breakdown

Intent Aspirational / Impressions
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Google: My Business

See how people are 
finding your listing 
(not your website)

@adam_bianco



Google: My Business

See how they are finding 
your business (great for 
brick & mortar)
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Google: My Business

See what customers 
are doing your listing
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Google: My Business

And then see where 
they are coming from



Google: My Business

Gain valuable insights 
on overall views & 
reviews
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Google: My Business

Reviews are 
becoming a bigger 
part of the business
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Google: My Business

Really, really big
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Google: My Business
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Google: My Business

Reviews make up 13% 
of local “3 pack” SEO.

 Nearly 2x higher 
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Google: strikes back

So why are we talking 
about Google? 
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Google: search + social
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Google: search + social
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Google: search + social

3.5 BillionGoogle Searches per Day: 
@internetlivestats 

Facebook Searches per Day: 
@facebook circa 2016 

2 Billion
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Google: search + social

recommendations

events

marketplace

professional services
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Google: search + social

Musicians can share posts 
and show up on their own 
Google Search
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Google: search + social

Celebrities answer 
all of those weird 
questions about 
themselves
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Other Trends & What’s New



Other Trends: 

government oversight

1. splitting up tech giants

2. calls on how social media is 
benefiting society

3. election interference

4. Libra
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Other Trends: International Growth

social media’s growth in 
the US has been saturated 
and will continue to 
expand internationally 
especially in developing 
countries
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Other Trends: Customer Service

Customer spend 20%-40% 
more when they engage with 
a company

77% of customers have 
improved their perceptions of 
a business after chatting with 
them online.
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Other Trends: instagram removes likes
Instagram is currently hiding like counts and 
video views in 7 countries

Those countries are:

● Australia
● Brazil
● Canada
● Ireland
● Italy
● Japan
● New Zealand

However, that doesn’t mean that Likes no longer 
matter. In fact, since 41% of Canadian content 
creators said engagement dropped after like 
counts were hidden, it means it’s more important 
than ever to create powerful Instagram content 
that inspires engagement.
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https://twitter.com/instagram/status/1151605657642029056
https://hashtagpaid.com/instagram-hidden-likes-research-report#method
https://blog.hootsuite.com/instagram-likes/


martech services



MarTech: advertising tools
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MarTech: content hubs
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MarTech: email tracking

email tracking

email scheduler & reminders

continue to resend emails
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MarTech: graphic design
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MarTech: all-around tools

create CTAs on every link

all-around tool to gain emails, 
heat maps, and more

@adam_bianco



MarTech: viral contests
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MarTech: link building & tracking

URL Builder
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MarTech: omni-channel
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MarTech: starter kit

Social Media Management
Hootsuite, Buffer Sprout Social, 

MeetEdgar  
All-in-one management of social media networks -- Organization, 
listing, monitoring

Website Analytics
Google Analytics  

SimilarWeb
Best to track visitors and conversion;  Get traffic on sites other than 
your own (and apps too)

URL Sharing & Building Bitly, Google URL Builder URL shortener and engagement tracking

Email Marketing MailChimp, Klaviyo, Braze Mailchimp is free up to 2,000 subscribers

Content Marketing
portent.com, Answer The 
Public, BuzzSumo, Feedly

generate new ideas and exciting headlines

Page Conversions SumoMe, Sniply fantastic all-around tool 

Landing Pages Unbounce, LeadPages.net get a landing page up in minutes

SEO MOZ, SEMrush, Yoast determine top keywords and page optimization
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Key Takeways: just in case you weren’t paying attention

● social media is a business (hopefully you have a budget by now)

● you need to create a sustainable social media conversion flow

● maybe not next year, but government will increasingly play a larger 
role in how social media (and the internet) works

● privacy laws aren’t optional - become knowledgeable & in-line with 
the laws

● continue to make video a larger part of your strategy

● social continues to become larger and smaller, groups and 
engagement is what matters most
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Key Takeways: keep it light

It is only social media after all...
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have questions or want these slide? 

email me at bianco.adam@gmail.com
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