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Data-Driven Empathy

Everything we're about to cover




Which blog posts are getting seen the most?

Ul “We publish content. It's in a directory.”

“We don’t publish content”



" Do Acquisition

B Betanvir

bergvuw Flrw
* Site Contert

Cortern Dv B3own
Londhng Poges
Lut Pages

» Ste Speed

* She Search

» Everris

0
n
"

Beiendary vannn = Ll T Dol =

Mo/ wiel & gragie deg mereger e
s wihy use

(DAOG P iect profide pectaes S 200 »
PAs sorve reneench,

A R4
bhog weo best prectomy

iiE

nm

7wy

noaare

B

oy

o

o

(PR AN

@ wv

LR

AR Lot

narve

Fe R0 NS

188

15905

028

L3 2

(A L)

(r Ny

S .t

DA™

PN

24N

Rt

N

1T N

woes?
0004 2
e
0oth e
el 2
wera
0004 08

272870

N v

YO

22wl

BEE

ans

A

LR Y

LR LAY

QA wecee B O
Bee e Nl

il | et
a0 YN M AUOND NN
LT L LT
N "o
"L Lo L At
(L8121 LT 0

o 2N 4N
MmN LAl 8
™A NN
IN 922N
aon BN
N LR ALY
"man "oin
0N "
[SR1N 4

rr

<$0.01

A
AT

<00

2.

SO0 e

SO0 e

SO0 e

SO0 e
SO0
oS v
OO e
SO0 e
SO0 e
“Son

bl



Secondary dvaraon * SonTipe Delalt »

Page

as p— tO the,. g 318,026
Companson V'ew % of Totsd 53 80% (380 30

>~ W~

N o »

MTAC) P OW- 10 -WINe- IeSHMOnals - € Mok s/
téc) wetsne- looter desapn tes! (racices’

MO What -5 QOOGHe 539 MANIQer- and - why- Use i’
MAOQ T OATve-QOOJMe - ranking s/

b0 periect Lrofie- (sCtures- 9508 Shus SOMme seseancy

NN EEEEEEEE

4.7%
2414
1940
14,789

"mnm

19,761

1774

7423

557

i & 3




3 Tips for top content (All Pages report)

1. Is everything on these pages up to date?
2. Could you enhance any of these with video?

3. Do these have good internal links and CTAs?

0:30 orbitmedia.com/blog/abc

#contentjam



What phrases does this page rank for?

EO_ZO; “We rank and have Search Console connected.”

“We don't get traffic from search.”
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3 Tips for almost-high-ranking-content

1. Reconsider the primary keyphrase (title tag and H1)
2. Make sure that the article incorporates all of these phrases

3. Add detall, length, answers, statistics, contributor quotes and

examples to articles that rank but don’t rank #1 ...yet

s Onfimiat 2:30 orbitmedia.com/blog/abc

#contentjam



https://www.orbitmedia.com/blog/blog-optimization/

“Is it part of your strategy to update old posts?”

W2y W0 2019
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https://www.orbitmedia.com/blog/blogging-statistics/

Bloggers who update old content
are 2x more likely to report “strong results”

source: 2019 Blogging Survey



https://www.orbitmedia.com/blog/blogging-statistics/

Bloggers who report “strong results”
based on content length
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Length of a typical blog post (2014 - 2019)
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https://www.orbitmedia.com/blog/blogging-statistics/

(1
There Is no such thing as attention span. There is only the

quality of what you are viewing... People have an infinite
attention span if you are entertaining them.

Jerry Seinfeld
Comedy Legend







“Write short words, short sentences
and short paragraphs
...but never try to write a short post.”




They’re Searching For It On Your Site

“| have a search tool on my website!”

“My site doesn’t have a search box...”
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What page did they search from?
That could be a clue...
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4 Tips from the Search Terms report
1. Search for each phrase yourself. Find it?
2. Your page isn’'t ranking? Optimize it!
3. You don’t have a page? Create it!

4. Tweak your navigation. Help visitors find things faster.

source: Site Search SEQO, Orbit Media 500 Ol’bltmedla.Com/blog/abC

#contentjam



https://www.orbitmedia.com/blog/how-to-set-up-site-search-google-analytics/

How well is our navigation working?

% “We have lots of things in our nav menu.”

“Our navigation has just a few items.”
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5 Questions to ask your Navigation Summary

1. Are small links getting clicked a lot?

2. Are big buttons getting missed?

3. Are calls to action effective?

4. What gets clicked the most in the main nav?

5. What never gets clicked in the main nav?

11:00 orbitmedia.com/blog/abc

#contentjam



“Everything you remove from a page makes
everything that’s left more prominent”




Which social networks do my visitors like?

% “We have social icons and use GTM!”

“We’'re not active on social media.”




Since 2001, the Orbit web design and development team has been creating custom sites and
managing tricky integrations. We're content management experts and work closely with web

strategists and project managers to create your perfect site,

START A PROJECT Which of these gets

clicked the most?

SICN ME UP
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Defaul Workspace >

Q Type Firing Triggers Last Edited

Cosom

< months 8go

 Overview

— Go to the Tags section, then click NEW

source: Where’d They Go? Tracking Exit Clicks Using GTM



https://www.orbitmedia.com/blog/whered-they-go-track-every-exit-click-using-google-tag-manager-in-10-steps/

GA - Event - Offsite Link -

Give your tag a descriptive name.
Click to choose a tag type

Tag Configuration

Choose a tag type to begn setup

LEARN MORE

F YL T Y Y YV YV YV YV YV Y Y YY

source: Where'd They Go? Tracking Exit Clicks Using GTM



https://www.orbitmedia.com/blog/whered-they-go-track-every-exit-click-using-google-tag-manager-in-10-steps/

Tag Configuration

.
n PuUa
o Tyt

l Universal Analytics

ye Analytics

fracking 1D 1

UA-2263284-3 Enter your Analytics Tracking ID
Select “Event” as the Track Type

source: Where'd They Go? Tracking Exit Clicks Using GTM



https://www.orbitmedia.com/blog/whered-they-go-track-every-exit-click-using-google-tag-manager-in-10-steps/

Y
GA - Event - Offsite Link [

Event Tracking Parameters

Category

ink Type “link” into
the Category field

o Type “click” into
the Action field

Label

Click URL
Event

Page Hostname

Poge Peth Click here to set
. “Click URL” as the label
New Variable...

source: Where'd They Go? Tracking Exit Clicks Using GTM



https://www.orbitmedia.com/blog/whered-they-go-track-every-exit-click-using-google-tag-manager-in-10-steps/
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X < Choose a trigger

Name

© e

source: Where'd They Go? Tracking Exit Clicks Using GTM

Click to add a new trigger

+


https://www.orbitmedia.com/blog/whered-they-go-track-every-exit-click-using-google-tag-manager-in-10-steps/

*  Offsite Link Click CJ1 ~ Choose trigger type Q

Give your trigger a descriptive name.
Trigger Configuration Then select “Just Links” as the trigger type.

source: Where'd They Go? Tracking Exit Clicks Using GTM



https://www.orbitmedia.com/blog/whered-they-go-track-every-exit-click-using-google-tag-manager-in-10-steps/
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References to this Trigger

Offsite Link Event Tracker
Tag
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Tips from your social icon click through rates

1. Remove icons that don't get clicked

2. Get active on the networks that get clicked the most

e | 16:30 orbitmedia.com/blog/abc
source: Social Media Integration

#contentjam



https://www.orbitmedia.com/blog/website-social-media-integration/

Which of my pages is unsatisfying?

% “We have an FAQ page in the main nav.”

“Our site doesn’t have an FAQ page.”



Anatomy of a conversion




-

Quick contact information

Descriptive header

Answers to key questions

Supportive evidence

Answers to key questions

Call to action
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Out of context answers
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Questions to ask your FAQ’s Previous Page Path

1. Are the FAQ questions missing from these pages?

2. Are there other questions these visitors are likely asking?

13:00 orbitmedia.com/blog/abc

#contentjam



How are they using this FAQ page?

) “Our FAQ page has clickable questions.”

“Our FAQ page is just a tall page of text.”



How frequently are these
FAQ questions asked?




People really do ask
these questions!




No one really cares
about these questions




Tips from your FAQ page heatmap

1. Move the top FAQs onto relevant pages
2. Reorder the questions, putting top Qs at the top
3. Remove the FAQs that aren't really frequently asked

15:15 orbitmedia.com/blog/abc

#contentjam



The limits of Hotjar...
Hello, eye tracking!
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Can store a backup in a database

Leads to a thank you page with additional content

Sends an auto-response email with additional content

Can ask specific questions

Can route message depending on answers

Can route message to multiple people

Works on any computer, no email software necessary

Increases spam
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Google Analytics

On-site

Pageviews
(and events)

“All visitors"

Free

Hotjar Recordings

On-site

Pageviews
Clicks
Mouse movements

Random sample

S89/month

Eye Tracking

Anywhere

Pageviews
Clicks
Mouse movements

Eye movement
Video / Audio

Focus group

$10,000



How are those videos performing?

“ embed YouTube videos and use GTM!”

g “I'm planning to do more with video...”



How To Improve Your Google Rankings: 9
Steps to Rank Higher Fast Using Analytics

HOW T0O

ALl Ly €« Embedded YouTube video
IN GOOGLE

. * aNUTES

USING ANALYTICS
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How To Improve Your Google Rankings: 9

Steps to Rank Higher Fast Using Analytics

.....

Q -

HOW 10

RANK HIGHER

IN GOOGLE

.t * INUTES
USING ANALYTICS

Now we’ll know when
people play this!




Let's make a segment
of video viewers




A Home Landing Pages ©

» ¥ Customization

& DeRT o & sy

10,2019 26,2019 ~
Al Ugers ¢ Add Segrment M M
VI BN G ancen
MPOATS
» (D Restine Caphaser  Ertiance Patha
’A . - Sevndy Shelage G G G ) & Lidowwwwrarie

b 2o Acquisiion

_—— v o | Look atvarious types of visits
R and visitors separately

Behavr Fow

C R I

v SHe Content
M'.g..
c O AGT AT Aq! AgM  AeN AV AT AeM A A A Aql AT AN A Aa»
e Prwmary Swvarsen  Landog Page o
Lot Pages Sessatenmeames © |oothon | ovtnn © Q s B O F T I
* She Sgeea
> S Somveh A panman Betavn Comparions  ow | Lot e 0
[
¢ Lvenrts g e S — —— - _‘n -g'~ :
A Yetsmra ¢ e e Smen Gunte Comversien
Q  Ducover Ll
O Adwin 59,737 81.77% 48845 8375% 126 000055 0.14% 84

’ ' _ N e

" X X 1 " - (¥
( ' 4" M, o v N "



A Home Landing Pages © Bun 4 ooooer £ vum @ ssoms

» 37 Cusmomizmion Aug 10,2019 - Aug 26, 2019 ~
RiPOeTy
O A Ugars Chraie sayment Hom kgt
» O Realtire
' 2 Audence
Vew ’-] 22 Y |
» o Acquisition .
[Tl
* B Behavicr
My 0 200 e
Oveiv en A
Deravicr Flow Systern e ee——
* Ste Contert v Jan 8 201% A by -
Al Pajes
Parec O sog Readens v 24 0% Agw 24 0% PR——
Comteret Drildiown
Parred
O -
Landing Pages borced wisara -
Sebected
Exnt Pages O Connens PRSI
* Ste Speee 0O .
* Ste Seach
. O el Vianors May 16, 2018 May 16, 2018 Aoy -
* Lverts
- - [ N Sen 10 WA San 10 WA S -

9 e = -



Aug 10, 2019 - Aug 26, 2019 ~

Al Users + A men
100 00N Emnp 4
Segmert Name 1 “ Cancel Proview Segment i vialie i any View Change
Oemographics Conditions
" .
e Fier Sessions ~ Include ~
Date of First Sesson Ad Contert  ~ contalns  ~

The only kind of -~
segments | make!

No Filters



Now let's make segments for video watchers and non-watchers
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Now let's make segments for video watchers and non-watchers
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Bloggers who report “strong results” by content format

audio

40%

30% : X 34%
= 32% 32%
20%
10%
0%

images lists statistics contributo
quotes

source: 2019 Blogging Survey



https://www.orbitmedia.com/blog/blogging-statistics/

The typical blog post includes the following elements

100%
75%
50% 60% 57%
25%
0% . I
images lists statistics contributo video audio
quotes

source: 2019 Blogging Survey

contentjam


https://www.orbitmedia.com/blog/blogging-statistics/

How many images do you include in a typical post?

50%
47%

40%

30%

20% 25%

. “ -

0% M I
just one 2-3 4-6 7-10

source: 2019 Blogging Survey

contentjam


https://www.orbitmedia.com/blog/blogging-statistics/

Bloggers who report “strong results” based on
the number of images in a typical post

80%

60%

40%

20%
15%

0%

just one 2-3

7-10 10+

source: 2019 Blogging Surve

contentjam


https://www.orbitmedia.com/blog/blogging-statistics/

5 Questions to ask your video play event reports

1. Where do videos perform best? On-site or YouTube?
2. Could other high-bounce/low time-on-page pages use videos?

3. Could we improve the play-rate? (better thumbs)

19:45 orbitmedia.com/blog/abc

#contentjam



Great video thumbnails have two things...

Human face

HOW TO
RANK HIGHER

IN GOOGLE

IN5 MINUTES
USING ANALYTICS




Great video thumbnails have two things...

Headline

HOW TO
RANK HIGHER

IN GOOGLE
IN 5 MINUTES

Human face USING ANALYTICS
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Which articles inspire visitors to subscribe?

;oé “We have content and email sign up CTASs.”

“We don’t have a blog or newsletter.”
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Behavior > Site Content > All Pages

» )-n A{Q\-yh(n

* B0 Behavior
Owerview
Bebarvior Flow
* Ste Content
Content Dv Bdgen
Landing Pages
Exit Pages

* She Speed

Sne Search

» Foeris

Potrsiner

Cxperiments
» W Comversions
Q OAscover

o Addwmun

Leverdary v . Lot Tpw

(DAY Norw 10 WIe WLt ¢
aaTpie

V) wrtrate inder Sesay Dy
pracuces)

Thog whet 1 Quogie Lag Merge

I 2O wlvy e £

(DO IO Owe QOOge tarhungR

iog ‘perfect profde pxctiures St |

* P wrne rrsean B

Thn) wlrile tave )il n e,

(D) 4O Dt g T 0l

Tm) Vel (% N e p Vs

Tk’

Thin)  Pormgpe 3OWYIE & Easiide

Vi Now 40 mrbet o eve,

Pl =

nra

o

mne
new
1740
16488
wan
120m

A A o

s

72N

7 8N

AN

Q svavs B O F T I

N D

541910 J000326 465490 8341% 7877%

'

00 0

00104

00 0

|oris

001 M

0004 &t

oo

00 (% oA

00118

0oz 14

wora

28%

1

1588

W

154%

O

0

2%

N

SN

LR L)

N

%0 2

a7

L LY

L et

«={ The unique pageviews
to each of those pages

AN

L Ry

NN

N

e

X an

7.7

2N

Fage Vo

$0.01

Som

oo
$om
Som
o

o0t

<o

S0



-

-~ - -~ & = h W »N |

quza b - -t — - - - - -
N - o oD w o e S W N - DO

3,367
6434
2400
2354
2818
4157
5,190

Move everything into a spreadsheet
and manually do the calculation...
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8707
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7.667

0.28%
0.28%
027%
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3 Questions to ask your new calculated metric

1. Are we promoting our top-converting content?
2. Can we publish more on high-performance topics?

3. Are the high-traffic pages guiding visitors to high-
converting pages”?

26:45 orbitmedia.com/blog/abc

#contentjam



The other reason to use data...

to have better meetings!






(1
The work of aligning stakeholders

Isn’t a big fat obstacle to your job.
It literally is your job.

Yy
Ann Handley
CCO, Marketing Profs »




Crossing the Line

From beginner... to advanced... to expert




A At

::o Sraiytics. googie COMY anal yicn 'weby Y suthuner » O reporl conters -pegea/a 2002 84wd ' 2081104 . Q o:‘ﬁ S 0O P a8 ol o ¥ 2 |
Bl a1 e sew rhamade
A Analytics  Orbit Media - Q Ty eeaniing s comtrion by meen” “xe @
® Pages © e O L
LI G — Jan 1, 2019 17,2019
AS Users Users Wi Saraesthe ne AL

oty
s O tew
» 3 Avleres
' D Acouisition
* B Sehevir
Ovwrvirw
Betaves b
* St Contem
AN Pages
Cortere Or Bdown
Landing Feges
Lo Pages
¢ Sre Speed
» Baw Sewrch
" Cearts

o Pubinrer

L SN 'm

lashwe Soipr o -y

Pageomns = Y% Lt o v

PN Fagrowen

- — 8

L mﬂlm ® Pugrewws (nevs W Sbaerle)

Fosioy St W 00
 Pagmomes A e @
wmmmo
» w v v
f- - - - -
go. . x-o .-oo n.-hoo

‘“y »W

Pomary wmamsn Pugn Ve e

PROMNEY A S M T S e e v

VN Bng Yogong Menency

) WG e te

| [ R VSRR ——

Mams 2008 -x-o

e

et ra - X *™ BOT v
S | —— e ""...__ :"' e Geshes  Ae Page vene
1313 12.“‘ WOSM ".4‘6 ntss ”CS\ som
192 118 000332 87  000% 2432%  $095
F gough / ogene
AP e AN e LU (% LN M BN
“- 2. i % bt ] LY Nan Bwn

A adeand) | hawmmed,



A4 Aty

j’o araiytics.googie COMNY anal S a 'weby " suthuner « O reporlcontert -pegen/a2 2002 84wd ' 208 1104 = Q o:‘ S O P aB ol o ¥ |
. Bl it ) s sew rhamade
Al Anshytics  Orbit Media - Q 11y e “Top conrios by ey

A e

» §¥  Contorminstion
Lol AR

s O et

» L Aolaree

' s Acouimtion

B v

#] B L e L e %—-n
Users Usevs R T Y 1 . 17,2019 »
» e = Jn L2019 -Ag 170
R A PN Pagrowen
lashwe Soipr o Ly
Pagemns = Y5 Lt & e ~ — e -‘....

L m—wu—o © Pugrewws (nevs W Sbsrbe|

Fosiey St W 0
* Pagmowan A wen. @
WMﬁnMO
Y v N\/\‘AA/\M\
L - - .
xo. xc. iy 200 h-.-ﬂ»

- -—-
l-mxu .-’o.

Pomary Gwvammn Pugn T T e

POy Bt S Ml T S N tefor

et e - X %= mOoT v
. S | .l ':._ :'.-' ———— [ ™ Pags vene
13139 12084 000536 1400 8345 8545 som
AL veey - \ e P ' '.;‘-..-- oy veo \ o
192 198 000332 87 000% 24.32% $095
Vg Yogpng Mesencs F  gough ) ongene
Al ey AP wivn. AN |oasm LUw LAY MIN Ben .
et W Slerte €8 1 2 e 0w € mn Hen W

B Mheaadh 4 bamand

|

e @



A Aaiytas -

0 raiytics.googie COMY anal s a 'weby " But uner « (4 repor L icomenr - pegen 32 2032 B4 wd ' 2041104 a ¢ S ool

- .
. Bl ity ) e see ThAvade "
A Anshytics  Orbit Media - Q Ty seetiing Tep cowirion by wen® ¢ @
AN e
Pages © o L et O s & w——
o §¥  Cotormiostion L0 17,2019
A2 Usery Users Whes Suliraeribe o R AL Lo
R a AR A an Pagrowan

- *»
A Fugreres

laghww Soipr o Ly

Paprows - S e e

Beginners mostly click here

S - b SR . - - p- » - - - - — y -~ - - - - - oy — -
P owey X4 Mamh 2008 L] e X P a2 g My
Py e Paga e e -
B T S e ] P Y X &= B ¢ ‘ = ”
- S | Bt s ™™ - et A e vene
13139 12084 000536 1406 345N 8545 $0.00
AL vy - - oo Iaghey - v, g by g -
192 198 000332 87 000% 24.32% $095
NV g YWegong ety ¥ pough | ovgee
A ey A0 . AN moam LUw [ LN MmN en
et W oo te &8 2 e ‘ i % 2 ] LY Nan Bwn
<



4 Aatan .

0 eraiytics QoOgie COManal yic s 'wely ™ suthuner » D ropor, \Conter? -pegen/a 2 2032 B4wd ' 2081 1p4 O ¢ S o ool v

- ») '
.'I W”m : ' l ta - Q Try searthing Tog comrtrien by ey’ a :: . E ‘
AN e s ——
Pages © B o L e O %
* I Cuntorminstion 12019 17,2019
O Al Unaey Unevs W Sdion vie 3 L —._ ~ .
ey R N P agreee s

. I:) bewtra

laghwwr Soipr o Ly

Papemns = Y5 Lt & men ~_~“..

® Pagrvwnn Mo ©

A

/ “‘d'*wﬁ,f-\/"w-/\»f\

a0 - u..-).-o -
I e . X o= B OoFT v
| fo e — S -m._. :'.-" ——— s e Nt Pags v
1313% 12064 000530 17416 8145 8545 Som
AL ey . " . - A -
192 198 000332 87 0.00% 24 .37% S0 95
v wha St | ,
O Ducows . ARy P | g/ epun
o A2 eews A ey AN mone LI (SR MmN Sem
A==
Ueert WG Sumcnbe “ o 2 iz o Mn men Bn



A4 Aaitan .

& srelytics google comimaiyicawebTauthuse siisporicotet pegeltllMdeietiipds. Q4 o 8 O P o B »m o OB & % & |
. LR "ty ) beepe e ThAmadae a
M Anshtics  Orbit Media - Q Ty seertiing Tep comtrion by wee’ “xe @
AN e
'* (] o L e e 6_«
o §¥  Cotorminstion 1 19 L} 9
8 e . Jn 1L 09 -Ag1T XN .
el AR P ageeman T P ugreee s

-l:) bewtra
laghwwr Soipr o Ly

' L Alarae - e ‘o..

n}o AL

- ... | Advanced users click

| much more in here e M\f ﬁ
- She Cortont y : v U m~“m.\/'\‘wv\4_ o .("\./:\/L':v“af'\/\/\z\/:\v‘\

--— -~ ) - — - - - . - = -

AN Pagen » e Mt 2008 ) X h

- - —

a0 g M4
Creto~» "r v var

ey e Cage .
L ardtrg Pages
(ar Pages —— ——eee e T e hemmthnd X e BOoT v
' She Speed o~ e —— B s ™™™ vwum Gt e s vene
i 13139 12084 000536 11476 £345%  8545% S000
® Buands A s ‘ . A - - -
[
g 192 198 000332 87 000% 2437% 5095
. . Cowvwe sama
Q  Ducow L Apthpsyisiin P | hagh/epun
o Al e A 1o aoam U L AN MmN an
o~~~
et WG Stecor e - 2 L RS " ] s LS Ny Bw




A Aty -

0 eraiytics QoOgM COMY analy ot 'weby " ButSuner » O reporl \Cormen: - pegen/a2 2632 B4wd ' D08 1104 a ¢ S o P a0l oW

" eew Lt T

Al Anshytics  Orbin Media - QL Ty earting “Top i by ey

“ Howve

& o

Pages B o L et O e

&’-—w

. r Combwr ool wwr

ONM Usevs W Vedion + e

romiy

. 11) L R

* 1 Aolarae

Advanced users click
much more in here

. ). Al Qe
°ﬂ Potuwion

COwervie

A

Pwtavon
o Sre Cortem

AS Pages

Ay XN

Crate~ "r v va™

| ardtirg Papen

l et F. - X o= B OoeFT v
o Pages

¢ e Soee - R S

" Shw Sewrch 13139 12084 00085236 114706 B145% 8545

¢ Poardy

LI O N

192 198 000332 87 0.00%

(gt vrarey
» . Cwrvwe e

('l (v Cwae

LS L 110h |oam LUw LI AN
° S o

mw e B AR ] ] L3 )

Jan 1, 2019 Aug 17,2019 ~

by et s o &

'/ .\1‘ v‘ \f/',."M","\V"‘\.‘A_,'\/- l\\“-".‘

g S0

24.37%

;oo

N

Fage Ve I

som

$095




P L L T

AN e
. '. Cunbowmcat v
b AR
o T =
» L Aolaree
s 9+ Acouiton
* B etavin
Crowr vt
Bt aven Fm
o Sre Cortem
AN Pagen
Cortere Or Bdomr
Lardirg Fage
Can Pagen
¢ Sre Soee
* 5on Sewch

¢ Poaris

[ wprwmanrey

* B Comemune

Q  Duacow

6 sraiytics oOgle COM anad s 'wely ™ suthuner «» D reporic

‘
o.l mm Orbt Media ~ . q Try seartiing “Top ooty

204200 104

a ¢ S ool

Pages ©

True experts click a
lot in these places

y B WD e %-..

| ; »
Jr— Jan 1, 2019 Aug 17,2019

Ay Pamovan

laghww Soipr o Ly
Pagrwns = Y% Luw o mewe

@ Pagrvwan Al Uses)  ® Pagrowws [aers W Sbaerbe)

. A Fomtoy St W N0
LA B |
--— -~ > -« e e - - - v » - - - - A - y -~ - - - - - oy — - -
P owraey X4 M 2008 L] e X e X 00 am 20 g M
L e . -
B T S e ] P Y X &= B ¢ ‘ T ”
- S | Bt s ™™ - et A e vene
13135 12084 000536 1406 E345% 8545 $0.00
192 198 000332 87 000% 2432% $095
NV g YWegong ety ¥ pough | ovgee
A nees A0 . AN moam LUw L LN MmN en
et W oo te &8 2 e ' i % 2 ] LY Ny Bw

* I U VUSSP a—— - Il amnd b S——



A4 Aty

j’o araiytics.googie COMNY anal S a 'weby " suthuner « O reporlcontert -pegen/a2 2002 84wd ' 208 1104 = Q o:‘ S O P aB ol o ¥ |
. Bl it ) s sew rhamade
Al Anshytics  Orbit Media - Q 11y e “Top conrios by ey

A e

» §¥  Contorminstion
Lol AR

s O et

» L Aolaree

' s Acouimtion

B v

#] B L e L e %—-n
Users Usevs R T Y 1 . 17,2019 »
» e = Jn L2019 -Ag 170
R A PN Pagrowen
lashwe Soipr o Ly
Pagemns = Y5 Lt & e ~ — e -‘....

L m—wu—o © Pugrewws (nevs W Sbsrbe|

Fosiey St W 0
* Pagmowan A wen. @
WMﬁnMO
Y v N\/\‘AA/\M\
L - - .
xo. xc. iy 200 h-.-ﬂ»

- -—-
l-mxu .-’o.

Pomary Gwvammn Pugn T T e

POy Bt S Ml T S N tefor

et e - X %= mOoT v
. S | .l ':._ :'.-' ———— [ ™ Pags vene
13139 12084 000536 1400 8345 8545 som
AL veey - \ e P ' '.;‘-..-- oy veo \ o
192 198 000332 87 000% 24.32% $095
Vg Yogpng Mesencs F  gough ) ongene
Al ey AP wivn. AN |oasm LUw LAY MIN Ben .
et W Slerte €8 1 2 e 0w € mn Hen W

B Mheaadh 4 bamand

|

e @



Final thoughts...




..they use more images

S0%
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just one

“How many images do you include in a typical post?”

source: 2019 Blogging Surve

contentjam


https://www.orbitmedia.com/blog/blogging-statistics/

..they consider more draft headlines
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“How many draft headlines do you write before choosing one?

source: 2019 Blogging Surve

contentjam


https://www.orbitmedia.com/blog/blogging-statistics/

...they write more words

2014 2015 2006 2017 P20 2019
80%

e0%

39%
0% . 27%
v 17%
20% 6% ' 5 1%
o - =

fewer than S00-1000 1I000-1500 1500-2000 more than
500 words words words words 2000 words

source: 2019 Blogging Surve

#contentjam


https://www.orbitmedia.com/blog/blogging-statistics/

Experience after writing one article...

. 2 750 words

Headlines x3
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‘ S 2000 words

#contentjam
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Experience after writing five articles...

3,750 words

Headllnes x15
| | | | | [ |

10,000 words

Headllnes x100

| NN | N | | | | O N e e
| S | | | | | v
| SN | N | | | U | s e

Bl:



R ‘
| enjoy seeing Eli build with various materials. He's

the first and only thus far to use these blocks to
build three dimensional like this.





















Press On
NOTHING IN THE WORLD (AN
TAKE THE PLACE OF PERSIS
TENCE. JALENT WILL NOT:
NOTHING IS MORE COMMON
THAN UNSUCCESSFUL MEN
WITH TALENT. GENIUS WILL

NOT: UNREWARDED GENIUS
IS ALMOST A PROVERBIQ.
[FDUCATION ALONE WILL NOT;
THE WORLD IS FULL OF ED-
UCATED DERELICTS. PER:
SISTENCE AND DETERMINATION
ALONE ARE OMNIPOTENT.




THANK YOU!

..here’s everything in one place @&




