HOW-TO USE VIDEO TO BUILD
TRUST AND BOOST SALES

BAITING THE HOOK
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THE STATS ARE IN

767 of marketers say it helped them increase traffic
807% of marketers say video has increased dwell time on their website
727 of people would rather use video to learn about a product or service

817% of people have been convinced to buy a product or service by
watching a brand's video

857% of people say they d like to see more video from brands in 2018

SOURCE: HUBSPOT
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IT ISN'T ABOUT FACTS
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IT'S ABOUT EMOTION!
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100% OF VIDEO PRODUCERS HATE STATISTICS SOURCE: ME
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DR. JANE GOODALL

“We can never win an argument by appealing to the
people’s heads. It's got to be In the heart, and | use
the power of storytelling.”
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TESTIMONIAL
VIDEDS

























* FAQs about your business




* FAQs about your business

» tell your employees’ stories




* FAQs about your business
» tell your employees’ stories

» what makes you unique?




* FAQs about your business
» tell your employees’ stories
» what makes you unique?

e follow current events, relate
them to your business
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HOW-TO HIRE A PRO OR DIY VIDEOS THAT
MAKE A DIFFERENCE

VIDEQ MARKETING
ON A BUDGEI







VIDEO BUDGEITS

BIG BUDGET: $10,000+

GOOD SIZE BUDGET: $4000 - $8000

SMALL BUDGET: LESS THAN $3000



HOW-10 PRODUCE
LOW COST VIDEQS
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VIDEO PRODUCTION
COMPANIES
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HOW-T0 PRODUCE HIGH QUALITY, LOW COST VIDEDS
Cection: i L o Welcome to 3-Step Storytelling... for just $1000!
- " Our quick and easy process is-a great way to produce videos

on a budget.
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SHARE YOUR
BUDGET




~ WATCH EXAMPLES
== OF THEIR WORK




INDEPENDENT
PRODUCERS



WHO ARE
THEY?




GET VIDEQ
EXAMPLES



DO-IT-YOURSELF
VIDEOS



MICRO-BUSINESS
SOLO-PRENEURS
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KITSCHY
COMPANY




FACEBOOK LIVE  facebook

INSTAGRAM




Hire a pro!



Important advice:

DON'T BITE OFF MORE
THAN YOU CAN CHEW
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3tip to save your
marketing budget!
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VLOG SHOOTING TIPS

: - § Using natural light by

itioni a -~
Camera at eye level or || POsitioning the camerz
% P in front of a window. B
.

 Camera at eye level or
slightly higher

* Light in your face

* Use a microphone

Uncomfortable metal
folding chair.

* If you sit, use a small
uncomfortable chair
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camera
microphone
tripod

light




DIY VIDEQ TIPS

» keep them short * frame things slightly off-center

e avoid too much headroom * wide, medium, tight




PARTICIPATION TIME

LET'S SHOOT A VIDEQ!
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HOW TO LAYER VIDEO THROUGHOUT YOUR
MARKETING FUNNEL

VIDEO FOR INBOUND






VIDED COST
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~ GETTING PEOPLE
=== 10 WATCH




WHO'S YOUR
AUDIENCE?



WHAT'S YOUR
GOAL?
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TESTIMONIAL
VIDEDS







VIDEO MARKETING FUNNEL SOURCE: HUBSPOT




VIDEO MARKETING FUNNEL SOURCE: HUBSPOT

* Thought Leadership
* Vlogs
» Corporate Culture

e How-1o




VIDEO MARKETING FUNNEL SOURCE: HUBSPOT

 \Webinars

e Case Studies

 Product/ Service Videos




VIDEO MARKETING FUNNEL SOURCE: HUBSPOT

* Testimonials
» Corporate Culture

* Proposal Videos




VIDEO MARKETING FUNNEL SOURCE: HUBSPOT

 Educational Courses
* Product Training

 Fun Videos




WRAP-UP

LAST. .. BUT NOT LEASIT



PROMOTE YOUR VIDEOS.,. A LOT!

Tony Gnau



* website

* blog

* YouTlube
 social media

e e-malil campaign

* your team members

* e-mail signature



PROMOTE YOUR VIDEOS.,. A LOT!

SPINSUCKS

Tony Gnau
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