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The growth of influencer marketing
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The effectiveness of influencer marketing
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Influence

The Future of
Influencer Marketing
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Top Goals of Influencer Marketing Efforts

1. Improve brand advocacy

Reach new/highly targeted audience
mprove brand sentiment

2

3

4. Increase brand awareness
5 ncrease share of voice
6

Support product launches
7. Drive lead generation

source: Traackr, Altimeter Group (2018)

@crestodina

#contentjam
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Future IM spending plans...
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Which departments engage in IM
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What technology do you use?
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Influencer Relationship Management



Where has IM been the most impactful?
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Only 15% of B2B companies are
running ongoing IM programs



Content + Influencers

awareness, engagement, demand



Stage

awareness

interest

trust
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Stage

awareness

interest

trust

action!
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Stage

awareness

interest

trust

action!
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Influencers

Celebrities

Experts

Prospects

Current clients
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Connect and collaborate with those
who have already built the audience
you'd like to reach.



Classic Programs
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15 Tech Leaders Share their Insights
on Next-Gen ITSM
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What does the future hold for #ITSM? @SDIOllie, @RoyA(kinsop. @RPYoung7 &
@evanderburg, @RoyAlkinson, myself & 12 more experts share their thoughts on how
others share our insights. businesses need 10 evolve #ITSM.
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For ITSM practices, three

words— must go faster —are
the imperative for the
foreseeable future,
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How to find influencers

..they're everywhere!
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Search 10 Million Media Outlets, Influencers, and Blogs

i Enter any topic...

HISTORY SAVED
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Social media is the world’s
greatest phonebook
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Tracking and managing your influencers
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Social vs. Search

The value of various collaborations
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Look, mom! Google shared me!!
Google Analytics & w 2

oWe «googleanalytics

Using the Navigation Summary report in
Google Analytics to Find Errors In Your
Website Flow. orbitmedia.com/blog/website-
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The results...
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We overvalue the things
we can easily see



So then what IM campaign would
have the highest value??
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Cheese Dalry Recipes QOur Farmer Co-op Our Community

Recipes

Looking for delicious new meals or a fun twist on an old favorite? Our

recipes will inspire you to get into the kitchen

Sunday Brunch

View This Collectieon!
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Cheese Oairy ReCpery Our Farmer Co ep

Basic Cheddar Cheese Sauce

Makes about 4 CURs {10 servings

senee Write 2 Review

Qur Commuanity
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The Cheese Sauce Challenge
5 chefs, 5 recipes ...One Winner



Click through rate by search position
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OUTREACH




150 AM (3 hours ago) & Reply

Link to me now

James David
Last Name

Davia
Email

iamesdavicoh) §omad. com
Type Your Message
Hadlo,

m contacting you because of a new scholarsho opportunity for the (Ursversity Name) students,

Our scholarship is called "Digital Marketing Scholarship”, and it's designed 10 help the students who are cumently studying in the
areas of Marketng and Business.

Link 10 our Scholarshe page: hep /NeR ! Coestiat com'scholarshipd

Here is the st of our requirements:

- We need a proper research work on “Future of Digital Marketing™ (Everything is properly explaned on our scholarship page)
We would be honored if you will add our award %0 your scholarship page: (University Scholarship Page Link)

Please let us know If you have any question.

Thank you,

James David
jamesdavidho @ gmal com



| write good article for you

Hello Barry,
I am Rayan, a professional blogger outreach service provider. I have good resources of HQ

blogs with every niches. I can help you to build a back-link from your website to world top tier
sites like huffingston, fobes, entrepreneur, etc.

Below are some examples posts I have done for my different clients. As an outreach supplier I
have a strong network with bloggers and the respective authors of every niches, All sites have
their different authors and different charges for publications.

Please visit : Your post look like this

http://www.huf fingtonpost.com/toby-nwazor/20-things-i-wish-more-people-understood-about-
http://www.entrepreneur.com/article/252498

https://www.chamberofcommerce com/business-advice/brian-hughes
http://www.business.com/finance/small-business-cash-flow-woes-know-your-options/

failure-fa

I will do the following work for you:

1) I will write the high quality unique and relevant content for your websites.

(it will help to increase the domain authority of your sites)

2) I will post your article in the world top level sites where you will get high PR, DA and real
traffic (it will help you to get the full PR juice)

If you have any question please don't hesitate to contact me.
I look forward to hearing from you.

Thanks
Rayan



Hacersonderd @ gnal com
Type Your Message
Malo Ot Macta Team,

Stacey Wonder here. We at Essay Tigars have creatod an nfographic ™at might De a great M for your sie.

The Hographic improve Your Contert Performancs by SIsaing i$ not about $9ealng & a8 Patead. I1's 300U Siudyng e structure and lachnigues used
in your favortie DG posts and 2p0lIng them 10 yOur Own welting.

TO 388 10r yOursel! Chack Ot ™8 Sk N0 Vwerw, A3 LO0TS COMAMAQER MRrove_SOMRNT Dedicrmance 10
What 00 you Tk 7 is & something you'd B 10 foature on your ste?

F 00000, | Co wiihh & UrsGue Hiro e you

Lot me xnow what you think

Trares



NO COLD EMAILS



Outreach Examples




AX Throwing












(polite, easy, grateful)
Cold Emaill



Manager Tools Podcast
000

vanager Tools e 150,000 downloads per week
e Best Business Podcast 2006, 2007, 2008 and 2012
* Legacy Show in Business 2016
 Mark Horstman is the host



Contact Form Outreach

Hello, Manager Tools Team!

I'm writing an article about time management and | thought of you. Interested
in contributing a quote? It would go on our site, Orbit Media, which gets 80k-
90k readers/mo. If so, just let me know! I'll make it easy for you...

Basically, I'm hoping for 100 words about setting priorities. In one of his
shows, he said "you can't manage time, but you can manage your priorities."
Anything along these lines would be excellent!

I'd love to include him. We'd add his face, name and a link back to the website
of course!

Andy






Stone Soup






Influencer + Media

@crestodina

#contentjam



Influencer + Media

“Would you like to be “Would you like an interview
interviewed for Inc?” with Simon Sinek?”

@crestodina #contentjam



il

Inspiration, Leadership, and Change: A
Q&A With Simon Sinek




Event Stalking



copyblogger Words That Work

Which Works Better: List Posts or Stories?
Let’'s Ask a New York Times Editor
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Turkey Hunt



Guest Host



B SemMrusSH mmuu-muo-uv o~ 2

rTmr - e e - - -

| Cotewetiuns | M"““QWW) | m ~

Research & Ou T h
Markel:ing

-

s



The VIP Experience















"THEY'RE GOING TO ASK ME TO EMAIL
MY AUDIENCE AS A REQUIREMENT"

Were wot! As vice as this wadd be, we hae a

better strategy for prowotion, which well cover

We rspect the inportance of your list and what
you send them.



?

“THIS IS GOING TO BE TIME
CONSUMING"

(t wont, we anly wll weed 30-60
wiins of your time betweon now

wnd early April/May
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From: Mary Garrick <mgamckBooupwiry com>
Date: Mon, Sep 17, 2018 at 427 PM
Subject: Interact Conderence invite

To: Andrew and Pete from andrewancoete com <swhistie@andrewancoets com>

Hi guys,

First, let me start off by sharing a photo montage of me whisting at you.

#notagoodiook snofilter Sstockphotosiadedme

So great meeting you virtually kst woek. | loyg your energy, and | am really looking forward to including you in future conference planning
mastorminds!

Wondering If you'd be open to talking about speaking as keynoles at Interact Conference in Columbus, Ohio? We have workshops + a full
day of conference programming Apell 9-10, 2019, What would 1t take 10 get you here?



Topic + Influencer + Format
+ Promotion



“I want to connect with that influencer.”

@crestodina

#contentjam



14 . . b

“I'm going to reach out to that well-known
photographer and ask them to be the judge in my
photo contest. We'll gather submissions from
Instagram using a hashtag, then announce the
winner live on Facebook with the local news anchor
as the host. Maybe they'll run it on the news!”

@crestodina

#contentjam



Collaborative Promotion

[t starts with a thank you
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Click to share

Shane Barker @& 23N ~Reply ~

ome »
Hi Andy,

| wanted 10 thank you. | realy appreciale that you taking ime cut of your busy schedule 10 write a response for my expen roundup post on “The
Biggest Mistake you've Made as an Influencers ”

Your axportise and insights have made this post 50 much more valuabie. Thanks agan!
Here's the link in case you want to check R out: 56 Influencers Share Ther Booest Malakes and How 10 Avoid Them [Expert Roundup!

To ease up your task here is a guick twoal link, feed free 10 share it with your followers. ['ve also attached a customized graphic that you can use
on your profiles while sharing it on socis meda ;)

| hope you'll be open 1o sharing more insights for my future roundup posts. ;)
| apprecate your time.

Thanks again,
Shane

M lwncen Do
Thes 30w Vuniden
ad How o Bved Thew

@crestodina

#contentjam



| made this

Image for you... 56 Influencers Share
Their Biggest Mistakes

and How to Avoid Them

For years. | contnbuted 1o everything possible
coninbutor quotes, roundups, Mleviews and MARD
requests | never pad attenton or followed up

Andy Crestoding

& warw cbhamedia com
O Bcresiodrs
Q) warw Iniadn com' sV andyiresiadnag

@crestodina

#contentjam



The Embargo...

@crestodina

Hi Andy-
Here's your annual sneak peek at our 2018 828 content marketing research which comes out next Wednesday (September 27).
As always, we are sharing this under embargo until the report Is officlally published Wednesday, September 27 at 7:00am EDT.

Here is your embargoed copy of the report. Please note this is just a draft,

Key Finding: 2018 Content Marketing Research Reveals What Top Performers Are Doing Better
* 24% of 828 marketers say their organization’s overall content marketing approach s extremely or very successhyl
o 63% of 828 marketers say their onganization's overall content marketing approach is much more or somewhat more successful than one year ago.

o B0% of B28 marketers agree their organization is focused on bullding audiences (one or more subscriber bases) (compared with 52% of top performers).
o 74% of B28 marketers agree their organization values creativity and craft in content creation and production (compared with 88% of top performers).

Here's a yideo of Joe talking about the research. Please let me know if you'd like to talk to a member of our team about the research.
Enjoy!

Amanda Subler | ©1 A Vidoeo Consuliant
Content Marketing insttute

#contentjam






Content as a networking tool

@crestodina #contentjam
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— — —
' Business Insider & Huff. .,

Hi there, James! Looks like you and | were in the
same roundup today. So | thought I'd reach out
here...

2252 PM

IS NOW a connection

G Great to connect, Andy!

3:20PM

Glad toconnect,

| liked your input on that article. I'm thinking about
doing more video this year t0o. | might do a series of
short Analytics videos. There seems to be a lot of
demand for that topic.

Anyway, if you'd ever like to collaborate on anything,
just say the word!

Andy



Don't hesitate to reach out if you’d
ever like to collaborate on anything at all!

Andy Crestodina

Content Marketer, Schmoozer
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Collaboration Successes! =

B

|

. Jan 12 (3 days ago) S Reply ~
iome -

Andy,

| had to let you know that, since I've been using your email sign-off line about collaboration, two people
have taken me up on it.

The first was a woman | met at Content Jam, who may soon become a chent,

The second was an SME who | quoted in a client’s blog post, who went on to recruit other members of
her team to work with me on guest posts for that client.

It's great to notch these "wins,” of course, but it's aiso so rewarding to realize that people really do need
help getting their messages out — and sometimes they only need 1o be asked.

So thank you for sharing this simple tip. And if you ever want 1o collaborate on anything at all, please let
me know!

@crestodina

#contentjam



“...since I've been using your email sign-off about
collaboration, two people have taken me up on it...

...It's great to notch these wins but it’s also rewarding to

realize that people really do need help...and something
they only need to be asked”

@crestodina #contentjam



If you're not making friends,
you're doing it wrong.



The lllustrated Handbook for
=
Content Marketing

THANK YOU!

Andy Crestodina

crestodina

CONTENT
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