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The growth of influencer marketing

Source: 2017 Blogger Survey, Orbit Media

Percentage of 
bloggers who use 
influencer marketing 
for content promotion

https://www.orbitmedia.com/blog/blogging-statistics/
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The effectiveness of influencer marketing

Source: 2017 Blogger Survey, Orbit Media

Percentage of 
bloggers who report 
“strong results” by 
promotion channel

https://www.orbitmedia.com/blog/blogging-statistics/
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Top Goals of Influencer Marketing Efforts
1. Improve brand advocacy

2. Reach new/highly targeted audience

3. Improve brand sentiment

4. Increase brand awareness

5. Increase share of voice

6. Support product launches

7. Drive lead generation

source: Traackr, Altimeter Group (2018)

http://www.influencermarketingreport.com/
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Future IM spending plans…

source: Traackr, Altimeter Group (2018)

http://www.influencermarketingreport.com/
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Which departments engage in IM

source: Traackr, Altimeter Group (2018)

http://www.influencermarketingreport.com/
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What technology do you use?

source: Traackr, Altimeter Group (2018)

http://www.influencermarketingreport.com/
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Influencer Relationship Management
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Where has IM been the most impactful?

source: Traackr, Altimeter Group (2018)

http://www.influencermarketingreport.com/
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Only 15% of B2B companies are 
running ongoing IM programs
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Content + Influencers

awareness, engagement, demand
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Connect and collaborate with those 
who have already built the audience 

you’d like to reach.
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Classic Programs
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How to find influencers
...they’re everywhere!



@crestodina #contentjam



@crestodina #contentjam



@crestodina



@crestodina #contentjam

Social media is the world’s
greatest phonebook



Tracking and managing your influencers



@crestodina #contentjam

Social vs. Search

The value of various collaborations







Look, mom! Google shared me!!



The results…
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We overvalue the things 
we can easily see
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So then what IM campaign would 
have the highest value??
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The Cheese Sauce Challenge
5 chefs, 5 recipes …One Winner
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Click through rate by search position

source: https://www.advancedwebranking.com/ctrstudy/
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OUTREACH



Link to me now



I write good article for you



Let’s collaborate on a link to me
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NO COLD EMAILS
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Outreach Examples
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Ax Throwing
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(polite, easy, grateful)
Cold Email



Manager Tools Podcast

• 150,000 downloads per week
• Best Business Podcast 2006, 2007, 2008 and 2012
• Legacy Show in Business 2016
• Mark Horstman is the host



Hello, Manager Tools Team!

I'm writing an article about time management and I thought of you. Interested 
in contributing a quote? It would go on our site, Orbit Media, which gets 80k-
90k readers/mo. If so, just let me know! I'll make it easy for you...

Basically, I'm hoping for 100 words about setting priorities. In one of his 
shows, he said "you can't manage time, but you can manage your priorities." 
Anything along these lines would be excellent! 

I'd love to include him. We'd add his face, name and a link back to the website 
of course!

Andy

Contact Form Outreach
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Stone Soup
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Influencer     +     Media
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Influencer     +     Media

“Would you like to be 
interviewed for Inc?”

“Would you like an interview 
with Simon Sinek?”
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Event Stalking
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Turkey Hunt
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Guest Host
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The VIP Experience
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Topic + Influencer + Format 
+ Promotion
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“I want to connect with that influencer.”
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“I want to connect with that influencer.”

“I’m going to reach out to that well-known 
photographer and ask them to be the judge in my 

photo contest. We’ll gather submissions from 
Instagram using a hashtag, then announce the 

winner live on Facebook with the local news anchor 
as the host. Maybe they’ll run it on the news!” 
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Collaborative Promotion

It starts with a thank you
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Click to share



@crestodina #contentjam

I made this 
Image for you…
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The Embargo…
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Content as a networking tool







Don’t hesitate to reach out if you’d 
ever like to collaborate on anything at all!

Andy Crestodina
Content Marketer, Schmoozer
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“...since I’ve been using your email sign-off about 
collaboration, two people have taken me up on it...

...It’s great to notch these wins but it’s also rewarding to 
realize that people really do need help...and something 

they only need to be asked”
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If you’re not making friends,

you’re doing it wrong.



@crestodina
Andy Crestodina

THANK YOU!


