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The headline is just the beginning of 
what makes that ad so successful.
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Arthur had just played “The Rosary.” The room rang with applause. 
I decided that this would be a dramatic moment for me to make 
my debut. To the amazement of all my friends, I strode confidently 
over to the piano and sat down.  

“Jack is up to his old tricks,” somebody chuckled. The crowd 
laughed. They were all certain that I couldn’t play a single note.  

“Can he really play?” I heard a girl whisper to Arthur. 

“Heavens, no!” Arthur exclaimed. “He never played a note in all 
his life… But you just watch him. This is going to be good.” 

I decided to make the most of the situation. With mock dignity I 
drew out a silk handkerchief and lightly dusted off the piano keys. 
Then I rose and gave the revolving piano stool a quarter of a turn, 
just as I had seen an imitator of Paderewski do in a vaudeville 
sketch.  

“What do you think of his execution?” a voice called from the rear. 

“We’re in favor of it!” came back the answer, and the crowd rocked 
with laughter.  

Then I Started to Play

Instantly a tense silence fell on the guests. The laughter died on 
their lips as if by magic. I played through the first few bars of 
Beethoven’s Immortal Moonlight Sonata. I heard gasps of 
amazement. My friends sat breathless - spellbound! 

I played on and as I played I forgot the people around me. I forgot 
the hour, the place, the breathless listeners. The little world I lived in 
seemed to fade - seemed to grow dim, unreal. Only the music was 
real. Only the music and visions it brought me. Visions as beautiful 
and as changing as the wind blows clouds and drifting moonlight 
that long ago inspired the master composer. It seemed as if the 
master musician himself were speaking to me - speaking through the 
medium of music - not in words but in chords. No in sentences but in 
exquisite melodies!  

A Complete Triumph! 

As the last notes of the Moonlight Sonata died away, the room 
resounded with a sudden roar of applause. I found myself 
surrounded by excited faces. How many of my friends carried on! 
Men shook my hand - wildly congratulated me - pounded me on the 
back in their enthusiasm! Everybody was exclaiming with delight - 
plying me with rapid questions… “Jack! Why didn’t you tell us you 
could play like that?” … “Where did you learn?” — “How long have 
you studied?” — “Who was your teacher?”  

“I have never even seen my teacher,” I replied. “And just a short while 
ago, I couldn’t play a note.” 

“Quit your kidding,” laughed Arthur, himself an accomplished pianist. 
“You’ve been studying for years. I can tell.” 

“I have been studying only a short while,” I insisted. “I decided to 
keep it a secret so that I could surprise all you folks.” 

Then I told them the whole story.
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“Have you ever heard of the US School of Music?” I asked.  

A few of my friends nodded. “That’s a correspondence school, isn’t it?” 
they exclaimed. 

“Exactly,” I replied. “They have a new simplified method that can teach 
you to play any instrument by mail in just a few months.” 

How I Learned to Play Without a Teacher

And then I explained how for years I had longed to play the piano.  

“A few months ago,” I continued, “I saw an interesting ad for the US 
School of Music - a new method of learning to play which only cost a 
few cents a day! The ad told how a woman had mastered the piano in 
her spare time - and without a teacher! Best of all, the wonderful new 
method she used required no laborious scales - no heartless exercises 
- no tiresome practicing. It sounded so convincing that I filled out the 
coupon requesting the Free Demonstration Lesson. 

“The free book arrived promptly, and I started in that very night to 
study the Demonstration Lesson. I was amazed to see how easy it was 
to play this new way. Then I sent for the course. 

“When the new course arrived, I found it was just as the ad had said - 
as easy as ABC! And, as the lessons continued, they got easier and 
easier. Before I knew it I was playing all the pieces I liked best. Nothing 
stopped me. I could play ballads or classical number or jazz, all with 
equal ease! And I never did have any special talent for music!”  

* * * *

Play Any Instrument

You too can now teach yourself to be an accomplished musician - 
right at home - in half the usual time. You can’t go wrong with this 
simple new method, which has already shown 350,000 people 
how to play their favorite instruments. Forget that old-fashioned 
idea that you need special “talent.” Just read the list of instruments 
in the panel, decide which one you want to play and the US 
School will do the rest. And bear in mind no matter which 
instrument you choose, the cost in each case will be the same - 
just a few cents a day. No matter whether you are a mere beginner 
or already a good performer, you will be interested in learning 
about this new and wonderful method. 

Send for Our Free Booklet and Demonstration Lesson

Thousands of successful students never dreamed they possessed 
musical ability until it was revealed to them by a remarkable 
“Musical Ability Test,” which we send entirely without cost with our 
interesting free booklet.  

If you are in earnest about wanting to play your favorite instrument 
- if you really want to gain happiness and increase your popularity 
- send at once for th efree booklet and Demonstration Lesson. No 
cost - no obligation. Right now we are making a Special offer for a 
limited number of new students. Sign and send the convenient 
coupon now - before it’s too late to gain the benefits of this offer. 
Instruments supplied when needed, cash or credit. 

{clip out coupon}
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It’s content  

that converts!  

(1017 words) 
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Content marketing isn’t new. 
TOFU lead generation isn’t new.  

1000-word lead gen pages aren’t new.



No CTA. No pitch. No ask. 
Here’s what IS new…
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“The only 
purpose of 

advertising is to 
make sales.”
Claude Hopkins



Content teams too often 
ignore the business’s #1 

metric: revenue

Courtesy giphy.com

http://giphy.com


bit.ly/cm-studies-cjam

TOP OBJECTIVES
1. Driving sales / leads (59%) 

2. Education (43%) 

3. Brand building (40%)

CONTENT MARKETING
TOP CHALLENGES

1. Engagement (60%) 

2. Measuring effectiveness (57%) 

3. Consistent production (57%) 

4. ROI (52%) 

5. Budget (35%)

CONTENT MARKETING

http://bit.ly/cm-studies-cjam


Little wonder only 
30% of orgs 

describe themselves 
as EFFECTIVE at 

content marketing

Courtesy giphy.com

http://giphy.com


Question fer ya!
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If the economy totally tanked,  
how safe would your job be?

OMG why? What 
did you hear??

Ha! Their bank 
account would 

empty without me

1 105
I don’t think they 
even know I exist
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Focus on the #1 content objective 
to overcome your biggest challenges
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- You could negotiate better rates and promotions 
- The business would stop seeing you as a content factory 
- You’d get crazy-good job security

What if you accepted your role in Sales?
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It’s not writing. 
It’s business.



@air_story #contentjam

Write content like a 
copywriter.



2 ways to write your 
content like John 
Caples would
Toward a future of blissful employment and unquestioned necessity
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All great copy starts with 
a Big Idea

First?



If no one notices your content, did it happen?

(c) Jose Urbano, Unsplash



We 
published 
19 posts 
on our 
brand-
new blog. 
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The Big Idea: 
Tell the tragic true story of sucking 

at demos and fighting back
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bit.ly/better-story

From zero 

to 4,277 words 

published in 9 

hrs

http://bit.ly/better-story
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Not long content for the sake of length. 

(c) Marleen Trommelen, Unsplash



97% of B2B buyers prefer “content that lays out a 
formula for success” (2017).

(c) Roman Mager, Unsplash bit.ly/cm-studies-cjam

http://bit.ly/cm-studies-cjam
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Once you’ve got the Big 
Idea, copywriters add in 
some unsexy PROCESS



@air_story #contentjam

“…Process?”



You go to a quiet place to write.



(Because to write, you need to be alone with your thoughts.)



Yet, somehow, genius doesn’t strike.



Turns out your editorializing… sucks.



So you give up. And find something else to do.
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You need a process.
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You need a process. 
Let’s borrow from copywriters. :)
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1 2

Research Framework

4

Compose CRO

3
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1
Research

2
Framework

4

CRO

Compose

3
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Research1 2 Framework 4 CRO3 Compose



Block out 4 hours for research.  
Expect to read 20+ posts and 200+ forum entries. 

Expect to create 100+ notes. 

How long should this take?
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2Research1 Framework 4 CRO3 Compose

The Open Letter 
The Personal Letter  

The Reluctant Hero / Origin Story 
The Special Report 
The World Is Wrong 

Align With Us 



Block out 27 seconds.  
Reuse your fave frameworks repeatedly. 

How long should this take?
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2Research1 Framework 43 CROCompose



Block out 90 mins to organize in the outline.  
Merge research and “stitch” as you go. 

How long should this take?
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Don’t “edit” - optimize 
like a CRO.

Gotta good draft?



(This is where your inner copywriter gets to shine.)



A

350% more paid conversions

B



A

49% more paid conversions

B



These are a handful of 
conversion copywriting techniques.
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Write it like a long-form sales page.



PAIN AWARE

UNAWARE

SOLUTION

PRODUCT

MOST AWARE

+HIGH INTENT

Most blog 
posts



PAIN AWARE

UNAWARE

SOLUTION

PRODUCT

MOST AWARE

+HIGH INTENT

Most 
sales 
pages
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PAIN AWARE

SOLUTION

PRODUCT

MOST AWARE

+HIGH INTENT



PAIN AWARE

UNAWARE

SOLUTION

PRODUCT

MOST AWARE

+HIGH INTENT

Your 
new blog 
posts
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Build to the CTA.
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Build to the CTA.
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Tap into the ugly.
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Pride 
Wrath 

Gluttony 
Lust 

Greed 
Envy 

Laziness

The Seven Deadly Sins

Just add 

ego!
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Tap into the ugly.
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Use the first-person perspective.
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Use the first-person perspective.

vs
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Formula the crap outta your headline.

vs
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## ___ That Will Change The Way You ___ 

This ___ Makes ___ ##x Better 

Here Are ## ___ That ____. And They’re Backed By ____. 

Use These ## Simple Hacks For More ____. #_ Is ____. 

When You Learn About ___ You’ll Never ____ Again

Courtesy Backlinko
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Formula the crap outta your headline.
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• Write it like a long-form sales page 

• Tap into the ugly 

• Use the first person 

• Formula the crap outta your headline 

• Build to the CTA
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“It’s not about building better 
mousetraps. It’s about 

building larger mice - and 
then building a terrifying fear 
of them in your customers.”

Gene Schwartz



Content makes the mouse big. 



Content creates a terrifying fear of mice. 



Content can sell the mousetrap. 
Or at least more leads for a mousetrap demo.
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Research the Helsinki outta 
your posts.  

Optimize them like a CRO. 

1
2
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Slides + more at  
bit.ly/cj_airstory

Thanks
!
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