5 Reasons Evergreen Content Fails
(And How to Bring It to Life)

Aaron Orendorff



What is evergreen content?

Evergreen content is ...
» SEO, traffic, and lead-generation gold

» The holy grail of content marketing

“Evergreen Content Is the Secret to More Traffic. Here's the
One Reason Most Evergreen Content Fails” (Entrepreneur)



What is evergreen content?

Evergreen content is ...

» An in-depth examination of a problem, solution,
trend, or topic that helps your target audience
find practical and timeless information that
they already want

“20 Types of Evergreen Content that Produce Lasting Results
for Your Business” (Copyblogger)



Evergreen Content
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What is evergreen content?

The problemiis ...
» Evergreen content is hard, time-consuming work

» Worse, most of it fails



What is evergreen content?

BuzzSumo analyzed 1,007,317 articles across 600k
domains and found:

» 50% received 8 shares or less
» 75% received 39 shares or less

» 75% received zero referring domain links

“50% of Content Gets 8 Shares Or Less: Why Content Fails And
How To Fix It” (BuzzSumo)



The solution...

What makes genuine evergreen content succeed,
and what makes the pretenders FAIL



1. You don’t have a strategy

(1) Your goal

(2) Your metrics



1. You don’t have a strategy

(1) Your goal
» Can’t just be shares and traffic
» Connected to what you sell

» Reverse engineer your goal from your most
profitable and lowest barrier CTA



1. You don’t have a strategy

(1) Your goal

(2) Your metrics

» Is it accomplishing your goal? Conversion rate

» Is it discoverable? Traffic and shares

» |Is it engaging? Time-on-page, scroll-depth, and
comments



2. You don’t have an editorial plan

... that lends itself naturally to creating long-lasting
evergreen content in the most insanely easy and
productive way possible with minimal effort and
maximum payoff



2. You don’t have an editorial plan

Cadence

36 quarterly posts = 12 monthly posts = 3 posts a week
Monday: case studies (i.e., narrative posts)
Wednesday: trends or “hot takes” posts

Friday: keywords posts



2. You don’t have an editorial plan

Cadence

36 quarterly posts = 12 monthly posts = 3 posts a week
Monday: case studies (i.e., narrative posts)
Wednesday: trends or “hot takes” posts

Friday: keywords posts << 1 evergreen post a quarter



2. You don’t have an editorial plan

Make it easy!
(1) Roll them up: here to there (CTA)
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The Complete List M

If vouz want to see the best SEO 1ools in one place, then you'll LOVE thas (updated) guide

I pecvonally tested and svviowed over 189 free and paid tools.
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SEO TOOLS:

The Complete List

If voua want to see the best SEO tools in one place, then youll LOVE thas (updated) guide
I pessonally tested and roviowed over 189 free and paid tools,
And you can filter through the list to fiad the best SEO software for veu.

Check It out

New Bonus PDF: Get acoess 10 a fowe PDF version of this guide, Inclodes all 159+
tools, recommendations and resources. (lick here to download the FDF.



Here's How to Get The Most From This Guide

I put together a PDF version of this guide to help you get the most from this giant list of
SEO software products.

That way you can refer back to it whenever you need.

Click the image below and eater your email to get access to the PDF.

SEO TOOLS:

SEO Tools: The Complete List
(over 189 Tools Reviewed
and Rated)
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optinma&nster

Conversion Rate Optimization Blog

Practical tips to boost your site conversions

30 Content Upgrade Ideas to Grow Your Email List
(Updated)

by Mary Formandez on November 17, 2016

56 1.3K



We'll dive into the content upgrade ideas and examples in just a bit. But first, let’s cover

the basics...

Exclusive Bonus: Download our Content Upgrade Checklist for a step-by-step
guide on how to boost your conversions with content upgrades.

What is a Content Upgrade?



No time to read this article now? Download the PDF
version for future reference!
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Clinton vs. Trump: 18 CROs Tear
Down the Highest Stakes
Marketing Campaigns in US
History

By on July 28th, 2016 in Conversion Optimization

43 Comments
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Don’t have time to read this post?

Get inspired for your next optimization experiment as 18 CRO experts
tear down the most polarizing marketing campaigns in US history.

Enter Your Email Address GET THE PDF

By entering your email you'll receive weekly Unbounce Blog updates and other
resources to help you becorme & marketing genius.




Want more awesome content to help you
crush your marketing goals?

Sign up to get the latest digital marketing tips delivered straight to your inbox

Email

SUBSCRIBE TO THE BLOG
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2. You don’t have an editorial plan

Make it easy!
(1) Roll them up: here to there (CTA)
(2) Roll them down: big to small (CTA)
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30+ Content Marketing Ideas for Real Estate Agents:
Inspiration to Bring Your Strategy to Life ... Easily

° Trevor Mauch

Last updated on October 5, 2017

It's painful, grueling, laborious work. Especially when you have so much else on
your plate. As a real estate agent, you know you need a content marketing
strategy. And it's easy to start one.



Even more important than our track record is that this is a content marketing strategy
built around you ... and what you love.

Let's get started.

Want to get a simplified guide and easy-to-follow
checklist with everything we're about to cover?

DOWNLOAD YOUR REAL ESTATE
CONTENT MARKETING GUIDE HERE!
Over the next few weeks, we'll be digging deep into each the content marketing loves.

Those post will be packed with more how-to tips and TONS of real examples.

To make sure you don’t miss out ...
grab your simplified guide and easy-to-follow checklist here.

DOWNLOAD YOUR REAL ESTATE
CONTENT MARKETING GUIDE HERE!



Even more important than our track record is that this is a content marketing strategy
built around you ... and what you love.

Want to get p simplified guide and easy-to-follow
checklist wit e TECTTTOCT
DOWNLOAD YOUR REAL ESTATE
CONTENT MARKETING GUIDE HERE!

Over the next few weeks, we'll be digging deep into each the content marketing loves.
Those post will be packed with more how-to tips and TONS of real examples.

Let's get started.

grab yogr slmpliﬂ guide and easy-to-follow checklist Hjere.
DOWNLOAD YOUR REAL ESTATE
CONTENT MARKETING GUIDE HERE!
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Search Results for “content marketing”

Time Saving Content Marketing flor Real Estate Agents (The Power Of Q&A)
Real Estaje Content Marketing Goals: getting from Where You Are to Where You Want to Go

304 Content Marketing Ideas fr Real Estate Agents: Inspiration to Bring Your Strategy to Life ...

Easily
Real Estat[ Content Marketing: A Strategy lgents (Like You) Can Actually Use to Grow Your
Business

Content Marketing for Real Estate Agents

Content Marketing Ideas For Real Estate w/ Content Master Aaron Orendorff

How To Create The Idegl Content Marketing Schedule Hpr Real Estate Investors + Agents

Content Marketing Roadmap

A Simpl@ Guide To Content Marketing §or Real Estate Investors
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Search Results for “real estate agent”

Facebook Ads For Real Estate Agents: Framework That’s Proven to Work w/ Josh Schoenly
[Announcement] 111 SEO Keywords for Real Estate Agents

SEO Keyword Bible For Real Estate Agents

SEC Bible For Real Estate Agents

Time Saving Content Marketing For Real Estate Agents (The Power Of Q&A)

How to Makdq Real Estate Agent SlideShares: § Ideas, 8 Tips, and 9 Examples
How to Creatq Real Estate Agent Infographics (JO Examples)

The Ultimate Guide tq Podcasting as a Real Estate Agent: § Steps, 5 Examples, and 18 Tools

30+ Content Marketing Ideas for Real Estate Agents: Inspiration to Bring Your Strategy to Life ...
Easlly



Even more important than our track record is that this is a content marketing strategy
built around you ... and what you love.

Want to get p simplified guide and easy-to-follow
checklist wit e TECTTTOCT
DOWNLOAD YOUR REAL ESTATE
CONTENT MARKETING GUIDE HERE!

Over the next few weeks, we'll be digging deep into each the content marketing loves.
Those post will be packed with more how-to tips and TONS of real examples.

Let's get started.

grab yogr slmpliﬂ guide and easy-to-follow checklist Hjere.
DOWNLOAD YOUR REAL ESTATE
CONTENT MARKETING GUIDE HERE!
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You've seen the headlines and you've heard the stats.

By the end of 2017, B2C ecommerce sales are expected to hit $2.4 trillion worldwide,
That's a big number. But the truth is ... it's less than a third of B2B's $7.7 trillion.



Too busy to read all nine trends transforming B2B
ecommerce success? No problem ...

You can download this full post as an ebook, and we'll also send you
The Executive Guide to B2B Ecommerce, which includes one-pagers
on the three must-know topics:

1. The high-level stats shaping B2B's online future
2. Two use cases in both traditional B2B and wholesale
3. A complete checklist for dominating B2B ecommerce

Grab your ebook and executive guide




Too busy to read all nine trends transforming B2B
ecommerce success? No problem ...

You can download this full post as an ebook, and we'll also send you

The Executive Guide to B2B Ecommerce, which includ

on the three must-know topics:

1. The high-level stats shaping B2B's online future
2. Two use cases in both traditional B2B and wholesale

3. A complete checklist for dominating B2B ecommerce

Grab your ebook and executive guide
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2. You don’t have an editorial plan

Make it easy!
(1) Roll them up: here to there (CTA)
(2) Roll them down: big to small (CTA)

Contextual CTA that leverages existing content



3. You don’t save your audience

If there’s one reason evergreen content never takes
root, it’s this ...

Long does NOT equal evergreen



3. You don’t save your audience

The real equationiis ...
Discoverable (Keywords)
+ (Massively) Helpful, Easy, and Valuable
+ Contextual CTA

Evergreen



3. You don’t save your audience

Every piece of content you create has to do two
things:

(1) rescue its audience from hell

(2) deliver them unto heaven

Great content is about salvation ... not sales.
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Do not neglect the meta.

Meta tags get over looked constantly and can Aill the click-through rate of an
otherwise optimized post. While Google doesn't use meta tags for ranking -
like the title and description - they are gold mines when it comes actually

getting searchers to visit

Make sure the title fits (character count) and includes the keywords (obvious),
Remove your site title (if that shows up by defawlt). And then craft a unigue
and compelling description that includes a dose variant of the keywords youre
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3. You don’t save your audience

Bigger isn’t better
Ask yourself:
(1) What hell is my target audience suffering from?

(2) What heaven are they longing for?
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SEO TOOLS:

The Complete List

If voma want to see the best SEO tools i one place, thea you'll LOVE thas (updated) guide
I pessonally tested and toviowed over 189 free and paid tools,
And vou can filter through the list to fiad the best SEO software for voo.

Check It out

New Bonus PDF: Get access 10 a fove PDF version of this guide, Inclodes all 1589+
tools, recommendations and resources. (lick here to download the FDF.
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SEO TOOLS: g
The Complete List m

If vors want to see the best SEO tools in one place, then youll LOVE thas (updated) guide

1 pesvonally tested and tvviowed over 189 free and paid tools,
And you can filter through the list to flad the best SEO software for veo.

Check it out

New Bonus PDF: Get acoess 10 a fove PDF version of thés guide, Iaclodes all 189+
tools, recommendations and resources. Click here to download the PDF.

I want SEO tools that help with:

Link Building Technical SEO Keyword Research

Rank Tracking Content Optimization

Backlink Analysis

I want tools that are:

Free = Paid  Freemlum

Show only Brian's favorite tools;

Yes Ne



NEWMERLE? ~ COFYWRITING ~ GROWIMMARKETING = FRIELANCING ~

Tfie 'Ultimate Guide to No-Pain

Copywriting (or, Every Copywriting
Formula Ever)

Because only rookies write from scratch...

We've pulled together every single copywriting formula we've ever seen to create the ultimate guide
- the most complete handbook - to copywriting formulas.

This one post will help you write oll your copy faster and with greater likelihood of success.

You should be using copywriting formulas whenever you write anything,
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Copywriting formulas specifically for long-form sales pages
Copywriting formulas for video sales letters

Headline writing formulas

Headline formulas for use on lead-gen pages, for marketing ebooks or for blog posts
Formulas for writing value propositions

Copywriting formulas for buflet lists {or fascinations)

A single solitary formula for body copy

Copywriting formulas for better buttons (or calls to action / CTAs)
Testimonial formulas

Formulas for plotting emall sequences

Email subject line formulas

Copywriting formulas for ads

Pre-publishing copywriting checkiists

Headline generators and more!

Dud | miss a tavarite?
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Capture research with sources. Use free

templates, Collaborate. Export to
WordPress. Shave hours off your next blog
- post. Start a free 14-day trial now




The evergreen formula...

Discoverable (Keywords)
+ (Massively) Helpful, Easy, and Valuable
+ Contextual CTA

Evergreen



4. You don’t create as a team

Evergreen content is NOT a single-player sport



Blogging Statistics and Trends: The 2017 Survey
of 1000+ Bloggers




andycrestodina

Want 10 pronvede a guote on the topic ! Wiy do 87 What was the upsice? Is &1 casier than writing

sometheng new? Arvy COwWrsade 10 117 50+ words answermg anvy of these guesthons would be

AW OMe

asroncrendort!

There are two ways L0 upciate old posts 10 Breathe i new life. First you can use the old post as 2
base and Create 3 fresh, stand-alone artiche, | did this recently For my most popular post on Content
Markebng nstitute: from the originad with 2k words and 11 poins Lo the update with 4k waords, 19
poirnts, and a downloadable POF. Second, you <an simply update your oid posts themsehves and keep
the oriral URL. Not ondy have | done ths 10e my own site, bt that's one of the fust low-hanging
fromts | ideotify with chients 10 mersme e my workioad and sncamize thew existirg SEO

Scomething like that?
aaronorendodtf . ¢

Thot first sentence should have beon better: There are two ways 10 beeath new life into old posts
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Going in one of two directions

1) The Real Reason Founders Shoukint Run' Their Own Companies

21 15 Mistakes Founders Make Rureme’ Thesr Oam Companies

andycrestoding
This is an reesome Lopic. Yes, | Can probably ive yOu $0me o0l Jrdwers. I'm & puy who Mrod his
»

DOsS. ANG It was iy masterstroke in Dusiness. It's made 2 HUGE difemenit L0 our Ccompany, We've

doubled in size sne then, Here are 4 fow things Todd has done Tor us

o Restructured the company, diving the teams inld practice groups, rather than skill sets, Makes
pertec! serve o handsight!

e Created 2 management Lean

e Manages fwunces induding forecasting and goals

o Tracks team utlization and capacity through faithiud time and task trackng (2 would be insane 1o
«of time but not track it)

e Built and manages the sales team _frecing up 20 hows a week of my time

That last kxtle number gave me the time and headspace 10 up our marketing game. | used that time
create a monthly in-house event, create an annual conferance, write a book, petch and publish /O
puest posts, create and polish 8 marketing presertations which 1 gave monthly a2 natonal
conderences. It's near anmpossbie to measure the benehts to our business from this activity. And »

would have been completely impoassible without Todd, or CEQ and Fearless Leader

aaronorendorit

Brilkant. Tl nun some more stul by you when it's about ready for publication THX!
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Top Marketing Books: Educate Yourself!

1 Comment

Top Marketers Recommend Favorite Marketing Books
As a marketer and professor, I'm often asked,
“What are the top marketing books I need to

read?”

I'm also asked, "What top marketing books

showld I recommend my boss or team read?”

These readers are like vou. They're marketers.

Thev want useful, easy-to-understand marketing information

Their reading goals fall into one of these categories;
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arketers choose their favorites

Here're the favorite marketing books that top marketers recommend. (Fote: They're
alphabetized by the marketers” last names, Multiple marketers recommended some of the

same books. Thev're included since the reasons vary.)

Hana Abaza — Vice President Marketing, Uberflip. Also, speaker, blogger and self
proclaimed podcast junkie @ Her podcast is Flip the Switch.
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. 28 Amaring Conteat Marksting
idean You Can Use Now

’ (U-Pc,op Your Sales Forecast n
B Easy Steps

WHO ROEN
SOCIAL MIDIA
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Select Category .
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Andy Crestodina - Orbit Media Co-founder, Strategic Director, Orbit Media, Author of

Content Chemistry
o The Best Damn Web Marketing Checklist, Period! Stoney Soclal Media Marbeting World
deGeyter. It's a reference guide. It's meant to be pulled off the shelf the next P B -Ru2e 3 e
time you make an email template, product page or button. It contains a checklist
for items to include for almest everything in your marketing. But you'll find Subscribe
vourself flipping through and scoring vour past actions against Stoney’s
considerable knowledge. You're sure to find a few things you missed. Check your Actionable Marketing
work against Stoney’s checklist, Weekly Newsletter
Nama.
o Sharology. Bryan Kramer There's a lot written about how to get your o
content shared. But Kramer goes a lot deeper. It covers the big picture of the Emai:
sharing economy and why this mega trend is so important. Kramer also covers B
the practical side of the simple act of sharing yourself. This isn't just another _
high-level look at a well-covered topic. It's both comprehonsive and actionable.
We rmapect your omgd e esy

o Predictably Irrational, Dan Ariely For a lot of us, this book started us on a
journey into the hidden side of behavior and decision-making. If you thought
Freakonomics was interesting, go deeper with Ariely. The toplcs and examples
are closer to our daily actions as consumers, so youll find yourself thinking
about this one long after vou put it down.



RC
0

how to pick property management software
mo | CPC: $0.00 | Competnon 0 %
Shopping Videos News Images Moo Settings Tools

690,000 resutts {0.53 seconds)

Management Software - Nothing to Install - buildium.com
buildium.com/Property/Management v

ent Software That Helps You Run Your Entire Business, Start a Free Triall

operty Managers - Competitive Pricing - Weeld-Class Support - Stable and Reliable
12,000+ Property Management Companies, Save Time, Manage Growth..,

Pricing
Starti@l Free Trial Tenant Screening

anagement Software - Scalable Software Made for You

yware.com/Property/Management v
y Management Solution - Affordable. Flexible. Scalable

Software Features - Take A Free Tour - Benefias Of Propertyware - Request A Demo

Top 5 Profgerty Mgmt Software - Simplifying Software Selection

(Ad) www.soffvareadvice.com/Property/Mgmt

Find The Best erty Management Software. Reviews, Free Demos & Price Quotes!

Growth - Improve Efficiency - Update to a Modem PMS - Gain More Robust Features
Mgmt Software, Community Mgmt Software, Mobde Home Mgmt Software, Rental P

Software - AppFolio.com
(23) www.appfolp.conmy v (866) 648-1536
To Boost Profmability Of Your Business. See the Product?

How to Pick the Best Property Management Software and What to Avoid
hitps://www.rentecdireéct com/blog/pick-best-property-management-software-avoud/ ~

0Oct 27, 2016 - Choosing the right property management software isn't easy. That's why we asked 20
peoperty management experts their advice. Here's exactly ...

o Selecting The Right Property Management Software - We're sorry, the ...
info.appfolio.com/rs/.../AppFolio_Selecting_Property_Management_Software.pdf «

In this eBook, we will discuss the past. present, and future of property management software ~ how the
industry has evolved and where It is going. We will show



How to Pick the Best Property Management Software
and What to Avoid

s Nathan £ Oclober 27,2016 & Education, Property Management Software W 3 Comments
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1. Sabrina Bower: President CIC Reports
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4. Andrew Cordle: Founder National Association of Real Estate
Investors
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Picking the best property management software isn't easy.

Because you're constantly bombar; with misleading advertising, trumped up demos, and
bad information ... from high-pg#Esure sales to overpriced platforms to promises of “one size

fits all.”
How do you ever find the software that’s right for you? - H EAVE N
ent industry for their advice:

You start by asking the best of the best in the property man
real professionals who aren’t trying to sell you a thing. hat’s exactly what we did. What
follows are ...

20 property management experts pnswering just two question about how to select the

best property management

1. What's the number one thing you should look TE AM anagement software?

2. What's the biggest red flag?

IThese are not endorsements and we won't mention a single product by name.

Instead, this is your personal guide to choosing the right software ... and avoiding the pitfalls.



4. You don’t create as a team

1. Create a dream list

2. Make a STUPID easy Google Form



QUESTIONS reseonses (|5

Growth Hacking (Mashable, Oct. 2017)

Name

Job Title

Preferred Link *

Is growth hacking hype — a buzzword that's lost its way — or is it still truly
helpful? Why or why not? (150-200 words)

How should companies — startups or enterprises — approach growth
hacking? In other words, what's the fundamental key or underlying principle
to set the stage? (150-200 words)

(OPTIONAL) What resource do you recommend on growth hacking?



4. You don’t create as a team

1. Create a dream list
2. Make a STUPID easy Google Form

3. Share aninitial post on social



s Aaron Orendorff @
() September29 - @ w
Come on now ... how is this list ALL dudes?

| see Joanna Wiebe and Sarah Peterson in the extra list at the bottom, but
REALLY?

(Link below)

Working on a growth hacking piece ... and | do NOT want to make the same
mistake. Susan Su and Talia Wolf, | really want you two in it. But who else
should | talk to?

) Like (J Comment £ Share S Buffer



4. You don’t create as a team

1. Create a dream list
2. Make a STUPID easy Google Form
3. Share aninitial post on social

4. Roll the people you know into the people you don’t



Mr. Brown ... how are you this Friday?

I'm finally getting around 1o writing up that growth hacking &
we'd talked about oh so long ago

| was hoping to solicit your help with |
(1) A two-guestion Google Form to grab your contribution

(2) Run a few names by you. I've personal contacts with most of the

people | wanna incdlude — Ryan Holiday, Guy Kawasaki, Susan Su, eltc

but there are some | don't really know. Namely ..

Noah Kagan
Sean Ellis

Actually, scratch Noah

NO acd o women to Susan




Mt. Brown ... how are you this Friday?

I'm finally getting around 1o writing up that growth hacking article
we'd talked about oh so long ago

| was hoping to solicit your help with |
(1) A two-guestion Google Form to grab your contribution

(2) Run a few names by you. I've personal contacts with most of the

people | wanna include — Ryan Holiday, Guy Kawasaki, Susan Su, elc

but there are some | don't really know. Namely ..

Noah Kagan
Sean Ellis

Actually, scratch Noah

| REALLY need are two additional women to Susan Su &

Hey man just landed back from France. Shoot over what you need on
the form. For women, Joanna Lord and Gina Gothlef (VP growth at

Duolingo)



n ... how are you this Friday?

I'm finally getting around 1o writing up that growth hacking article
we'd talked about oh #+ long ago

| was hoping to son ©Owith,
(1) A two-guestion Gooq. ~ mitribution

(2) Run a few names by you. I Jontacts with most of the

people | wanna incdlude — R  Kawasaki, Susan Su, etc

but there are some | dv : aly ..

Noah Kagan
Sean Ellis

Actually, scratch Noah

What | REALLY need are two additional women to Susan Su @

Hey man just landed back from France. Shoot over what you need on
the form. For women, Joanna Lord and Gina Gothlef (VP growth at
Duolingo)

‘ | can give you more women names if needed



Not sure if you saw the tagoing on FE,. but I'd
UVE 10 have yOu coninbute 10 1hes (5O

‘!‘ xhabie)

s S www acehook comvaaronorencortl/n

Q55 10214317274024708

=" Aaron Orendorff added a new

ST 1901 TWO spots left in what is
e, likely gonna be my most in-

Im in!

‘ Do | just chick the link?
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Growth Hacking (Mashable, Oct, 2017)

here's the Googie raom Pve been usng

s almost compiete, o 1'd really Ske &
SLADMIT 1T LOMOITOWwW
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oops
will knock it out now

sorry in europe

Awesome. Tha!

srdant. I'N jump in and et you know & | need

10 make any edils

sounds good



oops

Wil knock it out now
‘ sorry in europe

Awesome. Tha!

srdbant. 1N jump in and et you know & | need

10 make any edils

You dont know Andrew Chen 00 yoi
Y




4. You don’t create as a team

1. Create a dream list

2. Make a STUPID easy Google Form

3. Share aninitial post on social

4. Roll the people you know into the people you don’t

5. Hunt on LinkedIn using ContactOut
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Rachel Hepworth - 2n¢
Growth Marketing at Slack
Slack « Northwestern University - Kellogg School of Management

San Francisco Bay Area «500+ &2
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4. You don’t create as a team

1. Create a dream list

2. Make a STUPID easy Google Form

3. Share aninitial post on social

4. Roll the people you know into the people you don’t
5. Hunt on LinkedIn using ContactOut

6. Email everybody one-on-one (ratcheting up the social proof)



Subject: Fwd: Mashable press inquiry ...

To:-@ slack-corp.com

Hi Rachel,

I'm working on a new article for Mashable on “growth hacking the enterprise.” Some great
contributors so far — like Linkedin, Shopify, and Duolingo's heads of growth as well as Gary
Vaynerchuk and Guy Kawasaki (among others).

Anyway, enough name dropping for social proof ;-)

I'd love to send you two questions if you can contribute.

Thanks,
Aaron Orendorff



4. You don’t create as a team

1. Create a dream list

2. Make a STUPID easy Google Form

3. Share aninitial post on social

4. Roll the people you know into the people you don’t

5. Hunt on LinkedIn using ContactOut

6. Email everybody one-on-one (ratcheting up the social proof)

7. Post on social again leveraging social proof and urgency



.% Aaron Orendorff
Aaron Orendorff s ~c Oct 30 at 5:15pm +

i’ Oct29'at4:38pm « © Hot damn ... just finished going through the FB
messages and emails | got throughout today

| got TWO spots left in what is likely gonna be for the tncomiing growth hacking article:

my most in-depth guest post of the year. Over

4k words so far of original contributions! Three things ...

Check out the list below, and lemme know who (1) The only reason Joanna Wiebe is last is

I’'m missing ... because she has a mic-drop subhead: Take an
engineer ‘out for drinks’
PS, that’s a working title — so hit me up if you
got a better one &) That was her answer to the question, “What
resource do you recommend on growth hack...
What is growth hacking? 20 of marketing’s most influential  ¢ntinue Reading

thought leaders go beyond the hype
What is growth hacking? 25 of marketing’s most influential

Q0% 52 101 Comments  thought leaders go beyond the hype

OO’ Roy Povarchik and 26 others 29 Comments



What is growth hacking? 25 of marketing’s most influential
thought leaders go beyond the hype

Sean Ellis, CEO of GrowthHackers & Author of Hacking Growth
Susan Su, Head of Marketing at Reforge & Venture Partner at 500 Startups
Ryan Hollday, Author of Growth Hacker Marketing

Tara Hunt, President of Truly Social

Hiten Shah, Co-Founder of Product Habits

Brian D. Evans, Inc. 500 Entrepreneur & Founder of Influencive
Justin Wu, Founder at Growth.ly

Shanefie Mullin, Content & Growth at Shopify

Josh Fechter, Co-Founder and CEQO of Badass Marketers & Founders
10 Benji Hyam, Co-Founder of Grow and Convert and Wordable.io
11. Rachel Pedersen, Soclal Media Strategist

12. Nir Eyal, Author of Hooked: How o Build Habit-Ferming Products
13. Allen Gannett, CEO at TrackMaven

14, Talia Wolf, Founder & Chief Optimizer at GetUplin

15. Sujan Patel, Growth Marketer

16. Nichole Elizabeth DeMeré, Community Growth at Zest.is

17. Eric Siu, CEO of Single Grain

18. Tittany DeSiiva, Founder at Fiowjo

19. Sarah Peterson, Content Marketer at Unsettle and Sumo

20. Andre Morys, Founder of Growth Summit and CEO at Web Arts
21. Nadya Khoja, Head of Marketing at Venngage Poster Maker

22. Roy Povarchik, Growth Consultant & Founder of Stardom.lo

23. Gretta van Riel, Founder of Hey Influencers

24. Claude Ritter, Founder of BOOK A TIGER and Delivery Hero

25. Joanna Wiebe, Co-Founder of Airstory and Copy Hackers

P R e

o



Growth hacking the enterprise: 15 executives on the
secrets to scaling

Aatif Awan, VP of Growth & Intemational Products at Linkedin

Amanda Schulze, Growth at Airbnb

Gary Vaynerchuk, CEO of VaynerMedia

Hermione Way, Former Head of European Communications at Tinder
Matthias Riedl, Co-Founder and Chief Growth Officer of DCMN

Rachel Hepworth, Head of Growth Marketing at Slack

Guy Kawasaki, Chief Evangeilist at Canva

Gina Gotthif, VP of Growth at Duolingo

Nicholas Drake, EVP of Marketing & Experience at T-Moblle

10 Natanael S§anta, Director Global Marketing Communications Mercedes-Benz
11. Karen O'Brian, VP of Global Soclal Media at Western Union

12. Vijayanta Gupta, Head of Product & Industry at Adobe

13. Rob Alderson, VP of Content and Editor in Chief at WeTransfer

14, Joanna Lord, Chief Marketing Officer at ClassPass

15. Jochen Schneider, Chief Digital Officer (Custom Development EMEA/MEE) of SAP

@@ ND NN



4. You don’t create as a team

1. Create a dream list

2. Make a STUPID easy Google Form

3. Share aninitial post on social

4. Roll the people you know into the people you don’t

5. Hunt on LinkedIn using ContactOut

6. Email everybody one-on-one (ratcheting up the social proof)

7. Post on social again leveraging social proof and urgency



5. You don’t have a promotion plan

(1) Make it easy



aaronorendorfi '
3 New one on Mashabie from thes dude
ity e/ mIsSk

ey

hitps M www ace ook Cox won.orendorft/posis/ 1021801

hitps A www Snkedin N/ ipcate/umidcactivity. 63

F3 Aaron Orendorf!

How 1o Kill your marketing and proft from its demise” hit

mashable Emarketing fcontentmarketing

pha twimg.co nedia/DERo8 VY ALAD - YW ios

- . M 1100kD) =

IF YOU'RE NOT N THE PROGESS

OF EVOLVING, YOU'RE IN
THE PROCESS OF DYING.




v 0

What's happening?

"How to kill' your #marketing and profit from its demise” by @iconiContent ft. @JoePulizzi
@Robert_Rose hitp://mashable.com/2017/09/21/kill-your-marketing-and-profit-from-its-demise/

- CD CD




5. You don’t have a promotion plan

(1) Make it easy

(2) Make it personal



Mi thece,

The “metworking tigs™ article and sdographa you contritasted 10 went live on Content Marketing Institute. Thanks s0 much!
Three things to REALLY muake this swesome:

L

Here's an easy Oick 1o Tweet knk: Migs J/ared/3 One

2.

If youlre interested in upvoting it, here are the lnks 10 Inbound and GrowthHackers
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Mi thete,
The "metworking tigs™ article and sdograph you contritated 10 went live on Content Marketing Institute. Thanks s much!

Three things to REALLY make this swesome:

If youlre interested in upvoting It, here are the lnks 10 Inbound and GrowthHackers

htps{prewthhackers com/articleyhow- 1o netwer k-t -a-conference- 101 tps-from - marketing s best/
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The "metworking tigs™ article and sdograph you contritated 10 went live on Content Marketing Institute. Thanks s much!
Three things to REALLY make this swesome:

L

Here's an easy Oick-to Tweet bnk: Migs J/atec/3 One

If youlre interested in upvoting It, here are the lnks 10 Inbound and GrowthHackers

htps{prewthhackers com/articleyhow- 1o netwer k-t -a-conference- 101 tps-from - marketing s best/




how to network at a conference S Q

Videos News images Shopping More Settings Tools

Abodli7 50,000,000 results (0,50 seconds)

Partll Getting Ready to Network

1. H@ye concrete goals in mind. You can't talk to everyone at a conference, so it's
idea to go in knowing what you want to get out of it. ...

arch the attendees. ...

for the occasion. ...
business cards.

wikihow.com/Network-at-a-Conference

© Aboutthisresult W Feedback

etwork at a Conference: 15 Steps (with Pictures) - wikiHow
wikihow.com/Network-at-a-Conference «

ating: 89% - 45 votes

Ready to Network. Have concrete goals in mind. You can't talk to everyone at a

it's a good idea to go In knowing what you want to get out of It. Research the attendees.
iling people you want to meet. Create a schedule. Dress for the occasion, Bring business

How to Network at a Conference: 101 Tips From Marketing's Best

contentmarketinginstitute.com/2017/09/network-conference-tips/ «
Sep 4, 2017 - The magic of conferences is in the people who participate, Here are 101 networking tips

10 help you experience that magic — Content Marketing ...




5. You don’t have a promotion plan

(1) Make it easy

(2) Make it personal

(3) Make it linkable
» Original data

» Original quotes

» QOriginal images (diagrams and charts)



evergreen content 3, Q

Al News Shopping images Videos More Settings Tools

About 19,800,000 results (0.47 seconds)

The word evergreen is most often used by editors to describe certain kinds of stories
that are always of interest to readers, Evergreen content is content that is always
relevant—much like the way evergreen trees retain their leaves all year

around. Mar 17,2017

Evergreen Content, How Does it Work? - The Balance
https://www.thebalance.com/what-is-evergreen-content-definition-dos-and-don-ts-23160...

© Aboutthisresult I Feedback

People also ask

What is an evergreen campaign?
What is an evergreen program?
What is an evergreen in finance?

What is an evergreen contract?
Fooack

What Is Evergreen Content? Beginner's Guide to Evergreen Content ...
www.wordstream.comy/blog/ws/2012/10/16/guide-to-evergreen-content-marketing v

Oct 16, 2012 - A definition. Evergreen content is SEO content that is continually relevant and stays
“fresh” for readers.

20 Types of Evergreen Content that Produce Lasting Results for Your ...
https~//www.copyblogger.com/evergreen-content/ v
Dec 27, 2016 - Want to create a timeless resource for your audience? Aaron Orendorff shares 20
different evergreen content types and tips on how to make ...

B
2

evergreen content fails

All Images Videos News Shopping More Settings Tools

About 4,710,000 results {(0.45 seconds)

Evergreen Content Is the Secret to More Traffic. Here's ... -
https.//www.entrepreneur.com/article/292430 ~

Aug %, 2017 - That principle is all the more true for evergreen content, Unfortus
content fails that two-part test. Why? Because we ...

Entrepreneur

Nov 10, 2015 - 50% of Content Gets 8 Shares Or Less: Why Co
long form, comprehensive, authoritative and evergreen,

Laurie Wang on Twitter: "Here's the One Reason Mos%
https://twitter.com/LaurieWang_/status/918372423401136129 ~ = &~
Oct 12, 2017 - Embed Tweet, Here's the One Reason Most Evergreen #Content FAILS by @
iconiContent via @Entreprensur htp /bit ly/2aWPnB

Vologon Productions on Twitter: "Here's the One Reason Most ...
https://twitter.com/i/web/s1atus/920770773199015936 v

Oct 18, 2017 - Embed Tweet. Here's the One Reason Most Evergreen #Content FAILS __ by @
iconiContent via @Entrepreneur hMtps//oulf Jy/2yrx39G ...

Why Does Great Content Fail? - Moz
https.//moz.com/blog/why-does-great-content-fail »
Nov 2, 2011 - Even if you finally decide it did fail, learn what you can from it .. But, my evergreen

! ~ontent should be bringing in traffic for years and years 1o ..
S

adful Content Marketing Fails To Avoid - Native Ads
js.com/blog/content-marketing-falls-avoid/2/ »

116 - Here are 4 common content marketing falls you might be dealing with. ... (a venture
) bedieves that evergreen content is one of the most .

W ypes of Evergreen Content that Produce Lasting Results for Your ...
(ps./fwww.copyblogger.com/evergreencontent/ v

Dec 27, 2016 - Aaron Orendorff shares 20 different evergreen content types and tips on how to make ...
Even more than success, fallure Is an effective teacher.



5 Reasons Evergreen Content Fails

—
[ ]

You don’t have a strategy

You don’t have an editorial plan
You don’t save your audience

You don’t create as a team

v W

You don’t have a promotion plan



