4 Simple Steps
to Reverse the
Zombie
Apocalypse

Or how to write emails that
engage and convert.
By Joanna Wiebe.




Mirror,
Mirror In
My Inbox

How to write emails that engage W L L T e
and convert real live people. Yy 4Ll
By Joanna Wiebe.
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Copy doesn’t sell your
product.




Copy creates your customers.




Are you
writing
mails to
. or to
create
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Nurturing emails are the
worst. Can we just send
blog post links?

More segments means more

What do we write about? .
emails - ugh!

Sales emails are the worst.
Our product should seli
itself.

| can’t even write one email -
you want dozens?

What if we get it wrong?

Education emails are the
worst. Let’s do a video
course instead. On
Facebook.

Does anybody even read Should we just switch to
email anymore? SMS and be done with it?

GDPR killed our whole list.

@ AGENCY
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9%

of adults check email daily -
some up to 20 times a day

(DMA Insight - UK)

, @copyhackers
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(COPY is just one of three
levers to pull with emails...)

COPY HACKERS
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Relevant Relevant Relevant

List Offer Copy




Segmented emails generate

780%

more campaign revenue (vs unsegmented)

(Campaign Monitor)

, @copyhackers
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Personalized subject lines are

6%

more likely to be opened

(Campaign Monitor)

’ @copyhackers
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Personalized emails generate

4%

more clicks

(Aberdeen)

, @copyhackers
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Personalized emails generate

0%

more conversions

(Aberdeen)

, @copyhackers
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Segmented + targeted emails generate

8%

of all campaign revenue

(DMA)

@ AGENCY
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D e a r J O a n n a - DonorsChoose.org
Support a classroom, Build

Build a future,

Roses are red,
Violets are blue -
Donate to a teacher

With the same name as you.

Mr. Wiebe
=# French novels for his junior high students.
78 $68 remaining

Donate to Mr. Wiebe’s project

3x more likely to give to a
project

Gave 3x as much

Reactivated lapsed donors

Source: Donors Choose Annual
Review 2014 - 15



Relevance is in your email
topic and content.
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| asked my 15 year old son a tough question.

“Based on what you know, what would you say that | do for people in
my work?”

He paused a moment and said, “You help people do their work
better.”

| smiled. I’'m not going to lie, it felt good to hear his answer. But true
to form, | wasn’t quite satisfied and had to push a bit more.

| asked him my favorite question. | said, “Thanks. That’s helpful. But
what does that look like?”

| wanted to know what he meant by helping people to do their work
better. He was patient with me. | was grateful.

He paused again and said, “Well, like with your writing. It’s like
you’ve figured something out and you’re giving it to other people to
see if it works for them.”

| shook his hand, thanked him, and let him get back to what he was
doing. | knew his teen brain could only take so many questions from
his Dad.

Help People. Work Better.

Those four words from his response bookend the work | have the
privilege of doing each day. It’s very basic, but it’s what’s in between

the bookends that matters even more. You.
e —

100% me-focused
Feels Insincere

The writer didn’t
know how to dig in
and write so the
reader would care
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spelliing




vacuum
neighbor




The “I-A-O” Rule:

Ding dong
Tick tock
Dilly dally
M|Sh mash
Flip flop
Knick knack

AGENCY



Size Color Purpose Noun

The “Little Red Riding Hood” Rule:

Opinion > Size > Age > Shape > Color > Origin > Material > Purpose > Noun




Olympic-sized rectangular swimming pool
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Rules are baked into the words we use
(even though the whole copywriting
thing can feel rule-free).

COPY HACKERS




Emails have [useful] rules too.
Let’s start with better practices.

COPY HACKERS




- Make them curious to read more

- Keep your opening lines short

- Don’t worry about grammar - it only
matters if it matters

- Be specific - create word pictures

- Use pop culture references your One
Reader would know and care about

- Tag subscribers based on what they
click/do

- Give each email one job to do



- Make them curious to read more
- Keep your opening lines short

- Don’t worry about grammar - it only matters if
it matters

- Be specific - create words pictures

| - Use pop culture references your One Reader
= — . I would know and care about

-+ Tag subscribers based on what they click / do
- Give each email one job to do

- Use images to support messages (not the
other way around)



THAL Moment you reaize your design
a WHRTA shouldve been trasmpacent

Good newy !
Peogie are walching your video

O e, <

Decreased
churn
for Canva for Work

Increased

paid conversions
for Wistia

e lo '«

AGENCY
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Formatting, frameworks and better
copywriting practices
will get you halfway there...

COPY HACKERS




Good newy !
Peopio are walching your video

Lo g

The customer sees him/herself
In high-converting emails...
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To really make a difference, write email
copy that Is a mirror of your subscriber.
(In, conveniently, 4 steps.)
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What do you do with the mad that you feel
When you feel so mad you could bite?

When the whole wide world seems oh so wrong,
And nothing you do seems very right?

What do you do - do you punch a bag?

Do you pound some clay or some dough?
Do you round up friends for a game of tag?
Or see how fast you go?

It's great to be able to stop,

When you've planned the thing that's wrong,
And be able to do something else instead
And think this song:

| can stop when | want to,

Can stop when | wish,

Can stop, stop, stop anytime.

And what a good feeling to feel like this,
And know that the feeling is really mine -
Know that there's something deep inside
That helps us become what we can.

For a girl can be someday a lady,

And a boy can be someday a man.



Collect Data

Everything that goes into your emails
comes from a single source: your
customer.
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Take what they say.
And say it back to them.
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Collect Data

Ask new subscribers and customers the MVS
(Most Valuable Survey / Minimum Viable Survey)

“What was going on in your life that
brought you to {verb} X today?”



Collect Data

New subscriber thank-you page

“What was going on in your life that
brought you to sign up with Copy Hackers
today?”



Collect Data

New customer thank-you page

“What was going on in your life that
brought you to join Copy School today?”



New trial user thank-you page

“What was going on in your life that
brought you to try Airstory today?”



Collect Data

The answers to this question will
feed 90% of your email content.

GUPYHACKERS ’ @copyhackers
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(SO0 you can stop,guessing.)




Here’s how to start running
this survey today.




Collect Data

First:

Create your o moaue
_ t“a : Peo ple love.

MVS In a s

tool like

Typeform.




Collect Data

COPY scm

Then:
Embed the gﬁé’fs?if}kz

survey in S ——
your thank-

you pages.

y @copyhackers



Collect Data

<= Leadpages' - eform




Always be collecting
responses.




Collect Data

You will use these responses to
drive your email
1) plan and 2) content.
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Collect Data > > Use Their Words >  Try Harder

How’ve you been planning
your email campaigns /
seguences?

COPY HACKERS
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Plan for Them

, @copyhackers
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o You should
- probably not
‘f Kanye your way

through planning

‘ | your emails.
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What is the sequence
about?




Plan for Them

Your email sequence starts where
vour subscriber is and finishes
once It’s created a customer.




Plan for Them

“I’m tired of being overweight”

“OMG free shipping, free returns AND a MBG? Sold!!”



Plan for Them

“I’m experiencing a problem”

“OMG free shipping, free returns AND their firstborn child? Sold!!”



Use Their Words >  Try Harder




Plan for Them

Transferthose | |~ |~ | |""

stages of
awareness
Into these 5
columns in
Trello.

, @copyhackers



Plan for Them

If you’re optimizing an existing sequence,
map the topics of those emails on the board.



Plan for Them

onboarding
emails were
about the
product.




We replotted the trial sequence across the
stages, addressing problems as well as “most
aware”...

S0 Corvwn » Gurvent Bow wilhoutt segmaniaion ©  Fewoew & P 40 B
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Plan for Them

If you’re planning a new sequence
from scratch...



Plan for Them

Dowr;l.(;a;! JOu’r FREE
What they opted in 7 Daﬂy Keto Meal Plan

for can tell you
what stage new
subscribers are In

DOWNLOAD NOW

‘Al 5 @ Frew Downiood. e ol armd £ 10 o @1 an interocive POF e ciately

y @copyhackers @ AGENCY



Add a couple
blank cards In
each column.
You will fill these
In with emall
topics later. Add.
Subtract. Etc.

, @copyhackers



Plan for Them

Your email sequence moves your subscriber
from X stage to the buying stage (most aware
with high intent).




What i1s each email
about?




Plan for Them

Your survey responses
shape the content of your
emails.




Plan for Them

covans = o .
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Survey Word Frequency
Fie FOt YVeow '™t Formr Date Tools ASowm Melp ’
o ~ 8 9 s Caltin n J ; v. B
D0 Wea™t ane
. . 4 ’ u

word frequency digram phrase frequency _trigraemn phrase frequency
{ wegm 1130 1o lose 0 1o se woght 80
' heto 613 lose weight 342 need 1o ione 147
e 441 need to a7 | waet 1o 10%
Y need 59 want 1o 43 ineedto 2
' d= 305 hooking for 125 hode weight ang 68
o lecking 189 weght low 176 wWant 10 iose 65
' et 68 keto diet i8] the keto St 6l
o 194 lam 147 to ‘oone weght &0
recipes 185 | have 14] lovkng for seto 39
heakh 163 wegh gan 123 lode weght . 37
i, 160 weght ang 123 | have been 32
gan 149 | wat 118 8 knto St 27
" owerweight 135 ad | 10 need 1o pet 7
A 134 | need 104 need 1o loose 26
' heathy 130 Lo get 97 aketof 25
tryvg 116 Lryg o 2% weght ookng for 24
' heakhier 106 the krto %0 want 1o be 4
* 'm 105 weght | 18 want to pet 3
‘ loose 104 10 loose a2 | wanted 10 23
N eatieg 101 oose weght 6 lockirg for reCpes 23
“ charge ” | win 68 and wint to 2
7 destyle ax on keto 6 looking for » 3
M wanted G wanted 1o 6] try'rg 1o lose 22
& tred 8s Over weght 56 tred of beirg 21
& ew 82 e be 54 on krto Set 2]
energy L8 for eeto 3 weght weigh low 20
& Detter N2 to eat 5 want to loose 20

& feel 80 fora 51 ad | wart :

- Lose weight

- Recipes

Diet
Fat

Eating

- Get healthy
- Recipes

Energy

Tired

Healthier
Feel better

- Better lifestyle

- Energy

Tired

Feel better

-+ Lose weight

’ @copyhackers



Plan for Them

EITHER

Use those themes
across a single
sequence.

OR

Use those themes to
plot inaividual
sequences. And use
email 1 for “self
segmentation.”




Which of these best describes what you
ImMost want:

Click one, and you’ll find the best keto

recipes, tips and more for that exact goal.

Plus, we’ll send you additional recipes

you can’t find anywhere else. Starting
first thing tomorrow.

Until then,
Linda

Tagged "Health”
Tagged “Energy”
Tagged “Weightloss”



Ot m

Plan for Them

y @copyhackers

Swan FPage




Plan for Them

/ \ — —

y @copyhackers



Health sequence

- Get healthy
- Recipes
- Energy
- Tired
- Healthier
- Feel better

, @copyhackers



Health sequence

- Get healthy i
g i N
- Energy

- Tired

- Healthier :
. Feel better New subscribers New customers

tell you this stuff tell you this stuff

, @copyhackers



Plan for Them

More segments = more sequences.
More sequences = more relevance.
More relevance = more sales.
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How to Write a Mirror

Step 3: Boldly

“*¥ swipe their words.
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Use Their Words

Immediately after a

customer purchases
Copy School, we
by GOPYHACKERS
S send them to our

& MVS...



Use Their Words

o8ae +« » . 7 cvvenss = . . A »

COPY SCHOOL

COPTALET RS

Goodbye,
guesswork!

100 just got access 1o the - 2 Balere you bagia, P
course desagned to make

you the most profitable WSt mbb PReng 60 4 pir Lile TRGT Bedughi
person in the room, you 12 joen Copy Schoot haday?

y @copyhackers



>75% of hew customers
answer







Use Their Words

12 Mar 2018 0752 AM &

= Mi! Bedove you begin, please tell Jo this: What was going on in your
Iife that browg™ you to jon Copy School today™

Groping in the dark of uneducated purgatory destined to
be chained to low wages and oo work environments, yet
unwilling to surrender, to the penils, of loserdom.

y @copyhackers



13 Mar 2018 0424 P

- Hi! Befory you Bagin, pleases tall Jo tha: What mas going on in your
e that breug™ you 10 jen Copy School 10dey?

| wanted to become & copywss i il
o start oftmy own busined without fealing insecure J my

abilities.

12 Mar 2018 0647 AM

= M Belore you begen, plosse 108 Jo this: What was going on in your
e that trought you to join Copy Schaol today”?

| <3 Joonna and all the great content she puts out....and 50
as a copywriter wha's newish to the field {1 years) and is
confident og the oass side of things, | want to focus on

bulilding d intuition in copywriting

13 Mar 2018 0443 PN

- Hi! Balom you begn, plaste 168 Jo thie WHhaL was going en in you
fo that Drought you o join Cogy Schee! today?

I'm looking for some e
skills and ideally -oonﬁdmco at comes with mastery
of them,

17 Mar 2018 0526 PV

- Hil Bofore you begin, lease tall Jo thas What wes going o in your
e thet Lrought you %0 jein Cogy School todey?

I'm always searching for the right words, To be able 10

mo-uago cloarty would give me so much more

12 Mar 2018 03201 P2

- Hi! Belote you Begin, please tell Jo thie What was going on in yous
e that Brought you 1o jom Copy School today?

m tired of guessing e what doesn't, | wanmt

Lo write copy with mo m d know that what I'm

writing will give me the

13 Mar 2018 O2:57 PM

= M Belore you Degn, plesse tef Jo this: What was going on in your
e that brought you to join Copy Schaol today?

I'm going to jump start my copywriting career by spending
a month or 50 sending out cold emails.

13 Mar 2018 03 45 PM

= Hi! Betore you bege, please 1o Jo this: What was gaing an in youu
Mo that trought you o join Cogy Schoe! today?

I'm a designer / developer who also works on copy for all of
the different mediums g

o vt ot v

| create on a day to day T9S




Use Their Words

We saw “confidence” enough to hypothesize
that it was an important sales message.
So we added it to our launch sales emails.




SUBRCY

The most brutally honest “FINAL DAY"” email ever...

CONTENTY

VMG Doors are cloning”™

Wyt LAST CMANCE”

FINAL ARG - GET OFF TAE DAY FENCE"

AL TG - DR 350 3 reciess a00 EVae 20U of DS 0K

LETS 000 £ JOwn a0d 1ake 3 Goed Dreath Dedore i peos & DI 100 Nck Cagey » here

Con hare's Bhe Sing.

Thare are 1o "000rY" - 1Here 1 No Wence™ - and Banidully Sheres no Nck Cage hiack
™e Copy Haceers heytoard eher,

There's just you, me. Loty SCUnsl and the DSt way 107 the 3 of us 10 et you whaL yOur
LT las

Ang since our whoie raon detre & Copy Mackens & 10 empower BADASS copyw ters
Swn your ABAEy 1O ke £ ran o0 demand

Defie ZXng, SNng and even T0XNg the rvoce and respect that come with)
'm garna call you 1o 8 Bigher dandard and ruist Tt you NOT daempower yourvell s
1 ietting 20 Cooy SCR00LInf0 go <okd in & (hrome tab and
31 Watcring e courtdown timer e 2ER0 bedore

1 OVUZENE your shoulders mith 3 Whoops.. parss / mased & ¢
SeCause TS Nt very Dadass

In return, | promise not 10 insult your ntelligence with metaphors about doors and
fences

Cool? Cool.

Instead, | present to you...

Two real woeld cptions (please take one),
Option 1:

YOou're not an active Copywriter - freelande of in-house - and you have nd immedate
plans to make 3 serious o at it either.

Therefore it's easy endugh 10 Say.,..

Tha Jo. enpoyed the show, but it's time for me to oack it In and Sne w0 my fave Nick Cage
fick

Option 2:

You'Ye an active (or aspiring) copywrizer who has or will have landing pages 1o write,
emal campaigns to sequence and 3 long form sales page that will put your clent or bos
M' M "N » rh

i At iat? - MO TS MOAT B ' e SOM.

And when R comes 1o delvering that high-value work, you cant afford to guess.

Not anymere.

Because iU's costing you 4 better job, more chents, better clients, respect and - the big
one - money. "Guessing” is the reason you're stil not promoting yourself like you now
you should. IU's wiy you're emaling your propossl to eads nstead of confidently
presenting it on 3 Zoom call and taliing about price. And it's why you feel like an

IMPOStEr Arytime you even Consider quating scmething higher than & livable wage.
You play smail,

Because you con trust yourself 1o generate big results, Yet,

You don't have the confidence. Yet.

But you're open to the idea... Youre Starting 1o fke the idea of, say. having an acute
sense of confidence with every 5 figure [omg!) proposal you send.. with every 10,000
prd Airstory Doc you share... and with every masterful stroke of the Macbook Pro tE

You dont want 10 “think® you're capable of doing a badass job,

You want to know.

’ @copyhackers

And with that ultra-confident copywriter's Swagper, you want to be able to charge the
fees that help copywriters like Tarzan Kay make six figures a year while working 4 days a
week, Tarzan ook 10x Emals, applied what she learmed... and has never looked back, 5o
cd Prerna Malik, Marian Schembari and 3 world of copywriters.

ArenT you ready 10 take your place among ther ranks?

Not because the countdown timer IS ticdng.

But Decause It's time.
Give Cogy School g rscfree shot for €0 days of st $197/mo
I

PS: You shoud be charging ot least $200 an hour with what you learn inside Copy School.
(Not that you'll quote by the hour?)

With that rate, the mach is simple. Even for this English major.

Irwest $200 a month in Copy School. Pay for it with a single hour of work.
Gove Copy Schodt 8 risk-free shot for 60 days &f just $187/m0

Ends tonight...

(0 )(o)(o



Use Their Words

And when & comes to delvering that high-walue work, you cant afford to guess.

NOt anymore,

amwrswmwoamupummmmunrmaw thcbtg
one - Mooy, “Guessing”™ IS the reason you're stll not promating ye BRLE
you should. It's why you're emading your proposal to leads instead ¢
presenting it oa & Zoom call and 1alking sbout price, And 1's why you :

imposter anytime you even consider quoting something higher than a Iivable wage.

You play small,
Because you don't trust yoursel to generate big results. Yet.

You don't have tlfe confiderce.

idea... You're starting to Mke the idea of, say, having an acute

th every 5-figure (omgl) proposal you send.. with every 10,000
ou share.. and wieh every masterful stroke of the Macbook Pro that

wmmmmmmmmm
You dont want to “think”™ you're capable of coing a badass job.

You want 1o know.

And with thaf ultra-confident Jos

er's SWAgRer, you want 1o be able to charge the




Use Their Words

Subscriber and customer survey
responses let you get inside your
prospects’ heads.




REVIEW YOUR
RESPONSES
OFTEN, AND
MODIFY YOUR
EMAIL COPY WITH
1) THEIR EXACT
WORDS AND 2)
THEMES

Use Their Words



You’ve followed the process.
You've engineered a mirror.

COPY HACKERS




How to Write a Mirror

Step 4: Be f***ing

extraordinary.




'Eeople forgive a lot

-

- when they think
__you’re f***Ing
* extraordinary.




If this Is you
before you hit
send, this step is
not for you.

And you probably
should not be
Involved in email
marketing.

Photo by Pablo Padilla on Unsplash




Collect Data > Plan for Them > Use Their Words >  Try Harder

IRDER

@copyhackers



Try Harder

Write like you mean |it.
(And take comfort Iin the customer-
driven process.)




Write like you’re not scared.
(Even when you are.)




Try Harder

Write like no one’s reading.
(Ironically, doing this is what
guarantees they will read.)




SUBJECT

Should we give you Six Figure Emails? For free? Yes. Yes we

should.

CONTENT

Here's the ceal:

When you enrol in 10x Emails Mastery, you're alreody getting TV
email training programs (10x Launches and 10x Emaiis) for the §

We could stop there, crack a3 Molson and call it a day.
In face, in the past we have,

And it worked out just fine for the nearly 1000 students who inv
programs alone,

But because we cant help but geek out on giving you even MOR
wins while getting inundated with happy slack emojis from your

~WE're gonna make sure that another emall tralming program ¢
finds its way into your marketing life pronto.

After 3pm PST today, Six Figure Emails will return to selling on it
shy of $500.

But when youl JOIn 10x Smpils Mastery
(3s in right after reading this email_. or after Chattng with us oy

Well arrange an epic meet-Cute between you and Six Figure Emails that'll give Harry and
Sally a run for ther money.

Here's what this Lifetime-worthy love story between you and Six Figure Emalls look:
for your business or freelance career:

« 6 proven-to-convert emall templates pulled straght from 6- and 7-figure
campaigns, with detalled walkthroughs and examples (Market's Search for
Meaning, The Anti-Launch Launch, The DMV Dawnsell, The Anthropomorphx
Activator, The S5ix Feet Uncer, and The Spolier Alert),

« 6 advanced “hely crop, | never thought of it thot woy™ persuasion masterc
Dreaking down the psychological triggers at play in those templates and how
exelute on them for max impadt + customer love,

You'l know why you're sending the emall you're sending.

You'l know why it's engineered to convert.

And because you'll know what 10 say and how to say it, you'li start writing emalls a
record speed - with enough time left on your pomodoro to really sit back and sovor it 35
your client or boss heaps praise on you. Because those are the moments you do not
want to rush through.

There's no better offer coming.

NO weird marketing tricks up my sleeve.
NO awkward “oh waill_ here’s more’™
You dont need more.

This Is "the one.”

10x Emails,
10x Launches,
Six Fgure Emails,

Literally everything you need 1o make writing email the most profitable part of your day is

. AN with 60 risk-free days 10 try things out, your only complaint may be that you didnt
expect your notions of great email copy 10 change so dramatically. You didn’t think you'd
RO through an actual transformation with 3 programs and 30 emall tempiates,

Spoller alert:

The new version of you never procrastinates... never has a stare down with 3 blank
google doc.... and never has 3 pank attack when their highest paying client as«s for a
sequence they've never written before.

Client asking for your help on a downsell?



Pull out the DMV Downsell (inspired by real ife events from 10x alum and all-around
badass Tara Gentile), and write 3 downsell email confidently.

Need an ultra powerful and unconventio
that kicked things off for Todd Herman's my

The Anti-Lounch Lounch was literally born for

Need to wake up a disillusioned market ;
optimism?
The Morkets Search For Meoning s Degging ¢

And those are just THREE email masterclass
bonus available umtil 3pm PST today.

Make sure It gets added to your account by,
ol

PS: So why do you need 30 email templates
| dunng,,, you're right... it might be overiil,
After all...

- Sarah jones only needed the 10 template
10x Launches to smash her monthly revenu
business.

« and Marian Schembari only needed a har
SO0K campaign for her chent Teachable,

«. and Prerna Malik only had to send off TW
launch and generate a $17K+ revenue wind|

And because you'll know what to say and how to say it, you'li start writing emalls at
record speed - with enough time left on your pomodoro to reaily sit back and savor it 35
your client or boss heaps praise on you. Because those are the moments you do not

want to rush through.

There's no better offer coming.

NO weird marketing tricks up my sleeve,
NO awkward “of woll_ here's move™
You dont need more.

Ihis Is "the one.”

10x Emails,
10x Launches,
Six Fgure Emails,

Literally everything you need 1o make writing email the most profitable part of your day is

ighy here..

. 3N with 60 risk-free days 10 try thiny

eXpect your notions of great email cop:
RO through an actual transformation w

Spoiler alert:

The new version of you never procrast!
google doc... and never has 3 pank att
sequence they've never written before.

Client asking for your help on a dow

So yeah.
Maybe you don technically need 30,

But wouldnt it be kinduv awesome 10 have even MORE ways to profit from 10x Emails
Mastery than just the handful of templates you may need initially?

We think <.
L8t us know If you agree



& Glen Allsopp » 10x Emails

— 7hrs-@

| don't click on links in Joannas emails.

| didn't watch any webinar or learn anything about this product in advance.
| don't really know anything at all about Ry.

| don't have time to go through the course at the moment.

| won't even have any use for it until at least a month from now.

But my god that email she sent today was world-class. Wow.

That alone sold me on everything.

| guess that shows you're all here for the right reasons. Best of luck to all
members joining today. | look forward to reading some success stories.

OO You, Patti Haus and 16 others 18 Comments

Try Harder



Should we give you Six Figure Emails? For free? Yes. Yes we
should.

CONTENT

Here's the deal

When you enrol in 10x Emails Mastery, you're alreody getting TWO of our bestselling
email training programs (10x Launches and 10x Emaiis) for the price of one.

We could stop there, crack a

n and call it a day.
In face, in the past we have.

And it worked out just fine for the nearly 1000 students who Invested in those two

) 14 77
But because we can't help but geek out on giving you even MORE ways to generate 10x .
wins while getting inundated with happy slack emajis from your client or CFO.

we're gonna make sure that another emall training program calied Six Figure Emalis
finds its way into your marketing life pronto.

After 3pm PST today, Six Figure Emails will return to selling on its own for a cheap-beer
shy of $500.

(as in right after reading this email_. or after gh

Well arrange an epic meet-Cute between you and Six Figure Emails that'll give Harry and
Sally a run for their money.

- | always write in the first person (but |
don’t always sign it)

Here's what this Lifetime-worthy love story between you and Six Figure Emails looks bike
for your business or freelance career

. 6p ' rtemall P! pulled straight from 6- and 7-figure
campaigns, with detalled walkthroughs and examples (Market's Search for
Meaning, The Anti-Launch Launch, The DMV Downsell, The Anthropomorphic
Activator, The Six Feet Under, and The Spoller Alert)

6 advanced “hely crop, i never thought of it thot way™ persuasion masterclasses
breaking down the psychological triggers at play in those templates and how to

execute on them for max impact + customer love.
You'l know why you're sending the emall you're sending [ J
Vi £ i s e mnsinassadt 1 ramuor

And because you'll know what to say and how to say it, you'li start writing emalls at
record speed - with enough time Jeft on your pomodoro to reaily sit back and sovor it as
your client or boss heaps praise on you. Because those are the moments you do not
want to rush through

There's no better offer coming
NO weird marketing tricks up my sleeve
No awkward “oh woll_ here's moret™

You don’t need more.

- Every three lines, | push specificity extra

Literally everything you need 1o make writing email the most profitable part of your day is

ighy bere,

and with 60 risi-free days 10 try things out, your only complaint may be that you didn't
expect your notions of great email copy 10 ¢hal ¢ ally. You didn't think you'd
20 through an actual transformation with 3 programs and 30 email tempiates, -
Spoiler alert: ,

nates... never has a stare down with 3 blank

The new version of you never procra
google doc... and never has a pank

tack when their highest paying client asis for a
sequence they've never written before.

Client asking for your help on a downsell?
Pull out the DMV Downsell (inspired by real ife events from 10x alum and all-around

badass Tara Gentile), and write 3 downsell email confidently

Need an ultra powerful and unconventional launch day emall? How about the one
that kicked things off for Todd Herman's ) 7-figure 50 Day Year launch?

The Anti-Lounch Lounch was literally born for that

Need to wake up a disillusioned market and belp them feed 2 sense of renewed
optimism?

The Morkets Search For Meoning s beggl! find its way into your closing sequence.

And
bonus available umil 3pm PST today.

e - | never assume I’'m a nuissance - | show

PS: So why do you need 30 email templates in your life anyway?

hose are just THREE email masterclasses out of the SIX inside Six Figure Emails - a

| gunno... yourre right... it might be overk

After all... u |
.. Sarah jones only needed the 10 templates in the "Minimum Viable Launch® section of
10x Launches to smash her monthly revenue record by 71% In her high-ticket consulting

and Marian Schembari only needed a hanoful of those templates to help her write 3
S00K campaign for her clent Teachable,

.. and Prerna Malik only had to send off TWO

O themeplates to sell out ber productized ,
launch and generate a $17K+ revenue windfall
And because youll know what to say and how to say It, you'll start writing emalls at
record speed - with enough time eft on YOUur pomodore to reaily sit back ang sovor it 35

your client or bass heaps praise on you. Because those are the moments you do not
want to rush through

There's no better offer coming
NO weird marketing tricks up my sleeve.
No awkward “oh woll._ here's morer™
You don't need more.

Is "the one.

- | give my reader the chance to connect

right here

.. and wit
expect your notions of great email copy 1o chang: ] [
20 through an actual transformation with 3 programs and 30 email tempiates,

Spoiler alert:

The new version of you never procrastinates... never has a stare down with a blank . - .

google doc... and never has a pank attack when their highest paying client asis for a

sequence they've never written before.

0 risk-free days 10 try things out. your only complaint may be that you didnt

S0 dramatically. You didnt think you'd

Client asking for your help on a downsell?
So yeah
Maybe you don't technically need 30

But wouldn't it be kinduv awesome to have even MORE ways to profit from 10x Emails
Mastery than just the handful of templates you may need initially?

We think o

now If you agree
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“That won't

work for us”




“Long emaills just don’t work
for us. We tested Iit.”

- Person with an 8% open rate






You don’t have to go long.
But you do have to do something.
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Try Harder

“You’d better not
show your father
this”

ohn Caples’s mother




Try Harder

Write copy that terrifies the
risk-averse people in your
life.




» Plan for Them » Use Their Words
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