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AXSTRAIUS

YOUR PAYLOAD, YOUR ORBIT,
YOUR SCHEDULE

& | Services: Spacecraft launch services, spaceport
Audience: Commercial satellite operators

BFLTABLE AND /
ES. FOR SMAL| .

OUR SPACEPORT

Astraius will base its launch and

Glasgow, Scotland.

The bespoke Prestwick Spaceport will have two payload
processing facllities alongside the multi-launch vehicle
integration facility and 8 modern mission/range control centre.

Astralus will also operate from Spaceports In the US and further
expand our global basing footprint in 2026.

ASTRAIUS IS LED BY A FORMIDABLE TEAM
BASED IN THE UK AND US
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Authority Relevance
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Authority Relevance
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Start with the audience
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Build me a persona of a commercial satellite operator who works for a global telecom
company in North America with $1B i\revenue. T

Company size Business category ‘

Lis
sat

Persona Profile

Name: Alex Johnson

Age: 37

Job Title: Senior Satellite Operations Manager

Company: GlobalLink Telecom

Revenue: $1Billion

Location: North America

Roles:

Churaboareia Diammimse.



2, Build me a persona of a commercial satellite operator who works for a global telecom
company in North America with $1B in revenue.

List their roles, goals, challenges, pain points and decision criterial for selecting a new

satellite launch comparT I

‘ Roles, goals, pain points, | Decision criteria for selectin
a company like yours

Name: Alex Johnson

Age: 37

Job Title: Senior Satellite Operations Manager

Company: GlobalLink Telecom

Revenue: $1Billion

Location: North America

Roles:

1 Céhuratbomrima Diammimse:
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Add the following to the decision criteria for selecting a launch _ _ _
services company: Tell it what it missed

Geo-Political Considerations: Depending on the regions served by the ;
satellite, there may be geopolitical factors that influence the choice of

launch provider, such as trade agreements, export controls, or

national security concerns.

Ride-Share Opportunities: If the satellite is part of a smaller payload,
Jessica might look for ride-share opportunities that can further
reduce costs.

Insurance and Risk Management: Understanding the risk
management strategies and insurance coverage that the launch
provider offers would be key to mitigate potential financial risks.

Certainly! Here are the additions to the decision criteria for selectinga [ @7 &~

spaceship launch services company:

Decision Criteria for Selecting a Spaceship Launch Services Company



Ask it anything, day or night.

what information would help you be more effective at your job?|
what social media posts are you most likely to click on?

what information are you most likely to search for?
which research studies would support your current initiatives?

What do you hate most about researching satellite launch companies?



Persona: Satellite Operator

Illinois Groundwater Profes

Banks: Enhancing About P:

Banks: Earnings Summary

Banks: Earnings Summary

Banks: Info Comparison

AC: Email Style

Guide to Content Marketint

Bank Homepage Focus Diff

Facilities Manager's Decisit

Construction Startup Seek:

Name it. Save It.
Keep training it.
Use it all the time.

aPT-3.5

+f GPT-4

PLUS



1. Take me back to that moment you realized you
needed hel peée

10 Questions 2. What was the biggest problem you were trying
to solve?

3. What else did you tr
4. What almost kept you from hiring us?

5. What made you confident enough to give us a
try?

6. When evaluating options, what was the most
Important thing to you?




Aboyt Orbit

Orbit js a digital agency, tatally focusar on Websitag. N(JThing else,

Orbit Media Stugios They build apg Optimize Websites. They'ra all aboys web design, SEg and driving leads

They warg with estap ishag brangs, No Startups,

3 . I
= n t P r O f I e I size I DECISION MAKERg
I d e aI C I Mici Market COMpanjes CEQ, CMo, VPfDiroczor of Markorin_q, Digita;
YO u r $20Mus 1, revenue Marketing Manager
250+ eMmployess
I BUsIngss GOoALg
Grow trafp € increase Conversions. and align
1 SPECIALTIES With the brang

B2g, Financﬁ_. Ter.h, Mmufﬁc:uring

] NEED
Website Redesign Websita Optimizatiun
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I Bubger
$105,0DG+ $1.000 - $15.000 Per month
$70,0D(‘} feasihlsa in some Caseg monrh-ro-nmnth agreement
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‘The sits is totally oyt of date® ‘Our digita marks-ting lacks direction”

"Our Partner js not esponsiye at aji~ “Online Sales / loggs are flar

“Traffic i falling~ “Our SArch trafhe is d'oppmg"

"We don't eally get leads from aur site” “We're ngy 9etting resylts”

“The tompetitign j5 funning Circles around ys» “Our Current vendar js totafhy, ‘Black box™

“Our site s & headache 0 update * “Our Current vendor jusg uns some tog)”
lndustry Recognition

Google Cluteh "GLASSDOOR
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Commercial Satellite Operator

TOP QUESTIONS AND ANSWERS RECOMMENDED KEY PAGES
SUPPORTING ELEMENTS®

What is your track record launching telecom satellites? Graphics Products
Case Studies
Resources

How do you partner with the launch vehicle providers? Industries

Capability Charts

Price Charts
How do mission parameters affect cost structure?
Testimonials

Stats

How do you mitigate risk of launch failure or extended delays?

How do you assist with regulatory compliance?

DESIRED CONVERSIONS

Speak to a mission coordinator

Download/View Resource Signup For Our Newsletter
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When evaluating Track record comes
options, what is the first, followed by

most important to you?  technical capabilities\
39

Deep expertise with all
major launch venhicles

———p 83 successful launches

©

Marketing Client
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Marketing
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What was the biggest We needed a launch
challenge you were partner that would

hoping to solve? handle logistics

Logistical support from
planning through liftoff

%

©

Marketing Client
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Let us handle the
permitting process

Marketing Client
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ASTRAIUS

Launch Services

Astraius provides a dependable, affordable and responsive
means of launching small satellites.

Our Spaceport
Astraius will base its launch and range operations in the UK at the Prestwick Spaceport near Glasgow
Scotland.

The Spaceport will provide all necessary ground-based requirements in a bespoke, state-of-the-art facility
containing two payload processing rooms, two launch vehicle integration areas and a modern
mission/range control centre.

Our Technology
Our unique satellite launch capability combines proven and innovative technology on tested delivery
platforms.

AGETRAIUS

Tang

The Astraius launch vehicle is built upon a system successfully used by the US Government for over 40
complex missions and is capable of launching payloads up to 800kg.

We use the highly capable C-17 Globemaster transport aircraft as our ‘air-launch’ platform, operating
directly from the Prestwick Spaceport. The C-17 is flown by the Royal Air Force, US Air Force and
numerous other nations around the globe, with more than 250 aircraft in service.

Our horizontal launch system safely delivers satellites to all Low Earth Orbit inclinations to include Sun-
Synchronous Orbit.

Customer Services

“Commitment to our customers is paramount. Our solutions offer the flexibility that satellite companies
need. We deliver affordability with the highest standards of service. We're looking forward to developing a
relationship with you.” Kevin Seymour, CEQ

We will begin launching satellites in 2025 for customers from the UK and around the world. We'll start to
expand our global basing footprint in 2026.

Contact us now about your needs for a reliable, responsive, affordable, low-risk launch to your orbit, on
your schedule.

Our services page

250 words
Vague headers
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No supportive
Ranks #4[prdaviders
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Review the following webpage.
How does it align and not align with the personas information needs?

Launch Services
Astraius provides a dependable, affordable and responsive
means of launching small satellites.

Our Spaceport
Astraius will base its launch and range operations in the UK at the
Prestwick Spaceport near Glasgow Scotland.

The Spaceport will provide all necessary ground-based requirements
in a bespoke, state-of-the-art facility containing two payload
processing rooms, two launch vehicle integration areas and a modern
mission/range control centre.

Our Technology
Our unigue satellite launch capability combines proven and
innovative technology on tested delivery platforms.

o

Prompt

Paste in our
sales page cop




The webpage of Astraius, a company providing satellite launch
services, presents information that aligns with some of the persona's
information needs, goals, and decision criteria, but also lacks in
certain areas critical for a comprehensive evaluation. Here's a

breakdown based on Alex Johnson's persona:

Alignment with Persona's Information Needs:

1. Reliability and Technical Capability:
* The webpage emphasizes the reliability of their technology,
stating it's built upon a system used successfully in over 40
missions. This aligns with Alex's need to ensure that the satellite

launch company they choose is technically competent and

reliable.
2. Innovative Approach:
* The mention of a unique 'air-launch’ platform and a horizontal
launch system indicates a level of innovation and adaptability,

which is one of Alex's decision criteria for selecting a launch

provider.

Definitely some
Ak LJA KS




You are a conversion optimization expert.

Prompt

Write an outline for a major rewrite to the copy of the webpage that would address the

persona's unmet information needs. Show the subheads for the new page and the key points
under each.

Certainly! Based on the persona of a commercial satellite operator for a major telecom
company in North America, here's a detailed outline for the major copy rewrite, complete

with subheads and key points:

Looks better than

the original
1. Leading the Satellite Revolution X S ﬁ A L,I

Webpage Copy Rewrite Outline

[

* Introduction emphasizing innovation in satellite launch services.

Key Points:

* Highlight Astraius' pioneering role in the industry.

* Address the importance of dependable and responsive satellite launch services.



Al - Powered Competitive Analysis



Here is the copy of another webpage. Which page is more likely to be 4_|
helpful and informative to the persona? Create a matrix comparing

Prompt

the two. Show your thinking.

Founded in 2015, Orbex is Europe's leading orbital launch services
company, serving the needs of the small satellite industry

Paste in your
O2YLISUGALU

Z

Orbex has developed one of the most advanced, low carbon, high
performance micro-launch vehicles in the world, Orbex Prime.

We offer a flexible core launch service and a suite of supporting
services that make life easier for customers. Our advanced launch
vehicle means higher reliability, more flexible mission profile types
and a regular, scheduled launch service.

LAUNCH VEHICLE

Re-thought and re-designed orbital launch vehicle

We use a wide range of advanced materials and techniques to create
each launch vehicle, including 3D printed engines and the use of
carbon fibre structures and tanks



Certainly! Let's compare the two webpages in terms of how they align with Emily
Thompson's information needs, as described in her persona. We will create a matrix to

illustrate the alignment of each page with her decision criteria.

0§KS

Competitive analysis base

LJS NER |2

Criteria Our site Competitor
Cost Optimization (Implied)
Vendor Reliability
Technology Integration
Compliance Management ) 4 2 y'
Security Concerns X
Environmental Considerations X
Customization X
Geo-Political Considerations X ) 4
Ride-Share Opportunities ) 4 ) 4
Insurance and Risk Management X X

This matrix provides a visual comparison of how the two sites align with Emily Thompson's
information needs, with "Our site" representing Aurora Launch Services and "Competitor"

representing Orbex.



You are a digital strategist and expert at conversion optimization.

Create a heat map matrix table using color to show the degree to which each of these four

AsKk it to visualize in a
heat map matrix

pages satisfy the information needs of the persona.

Make the far left column a prioritized list of the persona's information needs.

Finished working Show work v The degree to which your pag

YR

@ 2dzNJ O2 Y LJ

The table below shows the extent to which each of the six webpages satisfies | y~ 34 é NJ g A3 A L’J 2 N.E

information needs of the persona, Emily Thompson.

Heatmap: Degree to Which Each Page Satisfies the Persona's Information Needs =

ROI Focus « 2

Technical Expertise

SEO Capabilities - 3
User Experience (UX)

Content Services

Security Features -
CMS Flexibility «

Pricing Transparency

nation Needs



Did we support our assertions?



N/

LEADS

< o

Evidence



Pile of unsupported Page filled with evidence
marketing claims

C N N N N N Logos,
awards,
partners

— p— Text
- Q Testimonial

E Video

o testimonial
Co NTE NTJAM Data - Driven Empathy

o —— Data,
statistics,
charts

Trust seals,
certifications,
memberships




A Testimonials

A Case studies / stories
Types of evidence MRS

A Awards

A Partnerships

A Certifications

A Years in business

A Size of operation

A Number of happy customers
A Best sellers




Al - powered conversion review



(4 Send amessage

Hello,ChatGPVision




We will begin launching satellites in 2025 for customers from the UK and around the world, We'll start to
expand our global basing footprint in 2026.

Contact us now about your needs for a reliable, responsive, affordable, low-risk launch to your orbit, on — S h t
your schedule Creens O

You are a conversion optimization expert, skilled in the use of supportive evidence on web
pages.

The following are various types of evidence that can be added to webpages: Testimonials,
Case studies, success stories, Awards, Years in business, Size of operation, Number of
products, Number of happy customers, Best Sellers, etc.

Rate the uploaded webpage in it's use of support evidence and it's ability to build trust with
the persona. Show your thinking.

What vyo

looking for

<+ Rate it. Show
your thinking

Alright, let's evaluate the provided webpage on its use of supportive evidence and its ability

to build trust with the persona of a Commercial Satellite Operator for a global telecom

| agree completely

company in North America:
1. Testimonials:

* The page has a statement from Kevin Seymour, the CEO, which acts as a sort of internal
testimonial. While it demonstrates commitment from the company's leadership, customer
testimonials would be more compelling.

* Rating: 3/10 (Internal testimonial present but lacks external customer testimonials)



Let Al evaluate E -A-T elements



Website Design and Digital Marketing Agency _ Orbit ... Il‘:? . .
B O e B 4—| Tell it to act as a Quality Ratér.

You will act as a Google Search Quality Rater U pload the HTM L flle .
I'm giving you the content for the homepage of a web design and website optimization G ive It the targekeyphrase

company. | am also giving you the HTML for that same page.

This page ranks for "digital marketing agency"
Rate the page against the E-A-T criteria in the Search Quality Rater Guidelines.

Web design, development, & optimization ‘ \ Paste in the page Content

Award-winning digital marketing and web design agency
Get a website that works for you. Our digital marketing agency will design a site that is easy
to update, drives conversions and captures your unique story.

Show me the web design portfolio

Recent web design and web development projects
Goodman Theatre Logo

Greater Chicago Food Depository Logo

Lou Malnati's Pizzeria Logo

Marmon Holdings, Inc Logo

Lincoln Park Zoo Logo

Accelerance Logo



1.
2.

3.

w

To assess the quality of the web page against Google's E-A-T criteria, I'll consider the
following aspects:

Expertise: Does the content show a high level of expertise in the relevant field?
Authoritativeness: Does the site have credibility, and do others in the field recognize itas a
leader or authority?

Trustworthiness: Is the site reputable, and can users trust the information presented?

Expertise

. Content Quality: The page contains comprehensive information about the services offered

by the digital marketing agency. It explains their expertise in web design, SEO, content
strategy, and development. It also highlights their focus on data-driven strategies.
Portfolio: A list of logos from companies they've worked with is included, which shows their
experience in the field.

Testimonials: The testimonials from co-founders and founders of other companies add
credibility.

Team Details: Information about the team members and their roles in projects shows a high
level of expertise.

Authoritativeness

. Years in Business: The site mentions that they have over 20 years of expertise in digital

marketing, which adds to their authoritativeness.

. Client Logos: Having worked with well-known clients, as evidenced by the logos, adds to

their credibility.
Data-Driven Approach: Mention of using heat maps, eye-tracking technology, and analytics

chowe that thev are tin-to-date with current bect nractices
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u Chicago Web Design _ Affordable Website Design Sm...

Give it a competitor page.
I'm giving you the content for another homepage of a web design and website optimization .
company. | am also giving you the HTML for that same page. Upload the HTM I— flle-

Evaluate this page against the E-A-T criteria in the Google Search Quality Rater Guidelines.

is a Chicago web design agency blending small business website design

Chicago Web Design & Development Agency for Small Businesses | \ PaSte in the page content

and optimization to develop and optimize websites for 2023.

Consultation
Portfolio

Chicago Web Design Company with Laser Focus in SEO
We are Chicago web designers specializing in WordPress development and SEO services.

While we work with a limited and select list of clients, we offer a personalized approach,
effortless project management and direct communication with agency owner — no account
executives or project managers.

As aresult, we've been recognized as a highly reviewed, affordable website designer in
Chicago, IL by leading B2B review and research platforms.

top web design company in chicago
Ranked #3 on Clutch

Top Chicago Web Designers 2022
Ranked #2 on The Manifest

10 best design logo

Ranked #3 on 10 Best Design
Affordable Web Design

O MNimibsl KAa el ol e T e 18 o e



a Create a heat map matrix comparing the three websites against a range of E-A-T criteria.

Finished working Show work v

E-A-T Criteria Heat Map Matrix

5.0
Content Quality 4.0 4.0
Client Satisfaction
4.5
Services and Solutions
Project Count and Impact
Client Testimonials -4.0
Awards and Partnerships -
B
2 Iransparency - .35
c
Security - 1.0
Customer Support «
i 3.0

SEOQ: Header Tags -

2.5

SEQ: Alt Tags 5.0 4.0 30

Orbit Media Agency Media 2.0

Here's the heat map matrix comparing the three websites against a range of E-A-T criteria.
The ratings are on a scale from 1(Low) to 5 (High):

| SGQa gAAdz
differences

Gaps, opportunities
and positioning




Create a supportive image

BBBBBBBBBBBB



OoP

"

VOICE

. general-3

' general-4
'» general-5
' general-6
« general-7
.~ general-8
/= general-9
‘= general-10
'« general-11
I general-12
= general-13
' general-14
' general-15
I general-16
' general-17
= general-18
'w general-19
/= general-20

Orbiteer

/A orbiteer
"% orbiteeri#0082

4> 2 IN VOICE

0

1 5

b
Orbiteer

Started by orbiteer

-

O |

Q Hello, thread

Today at 9:38 PM

October 17, 2023

K

g



Everyone: Al art will make designers obsolete

Al accepting the job:




GA4: Engagement Rates



_|| Analytics

n Reports snapshot
@ Realtime
Life cycle
»  Acquisition

@ -

Engagement

Pages and screens: Page p...

Events

Landing page: Landing page

Conversions

Monetization

Retention

Search Console

Search Console

This and That

Things and Stuff

User

Demographics

Tech

User

Demographics

Tech

User

~—

Demographics

1 iBrFarw

All accounts » OrbitMedia.com

[GA 4] https://www.orbitme... ~

® +  Landing page: Landing page @ - +

—

23 25 27 29
Mar

3 01
Apr

Q. Try searching "users from USA last week"

03 05

07

@ /blog/how-to-write-testimonials-examples @ /blog/perfect-profile-pictures-9-tips-plus-some-research @ /blog/website-footer-design-

Q, Search...
Landing page +
1 (not set)
2

3 /blog/how-to-write-testimonials-examples

/blog/perfect-profile-pictures-9-tips-plus-
some-research

5  /blog/website-footer-design-best-practices

6  /blog/website-navigation

/blog/what-is-google-tag-manager-and-why-
use-it

8  /blog/what-to-put-on-your-homepage

9  /blog/gad-vs-universal-analytics

Last28 days Mar 23 - Apr 19, 2023 ~

800

600

400

Wher
Wher e

e ds
IS

bounc

engage

e

Rowsperpage: 10~ Goto: 1 1-100f 815 >
¥ Sessions Users New users Average engagement time per Converslona JTota, revenue
session All events =
48,850 33,299 32,171 Om 45s 539.00 $0.00
100% of total 100% of total 100% of total Avg 0% 100% of total
5,768 3,614 12 Om 10s 5.00 $0.00
3,935 3,207 2467 Om 50s 144.00 $0.00
2,608 2374 2,408 Om 39s 0.00 $0.00
2123 1,967 1,983 Om 44s 2.00 $0.00
1,984 1,704 1,691 Om 40s 1.00 $0.00
1,780 1,457 1412 Tm07s 6.00 $0.00
1,283 1,075 1,076 1m 07s 1.00 $0.00
1,200 808 749 Om 49s 3.00 $0.00
1,163 844 683 TmO01s 4.00 $0.00

i < ~ 7



An engaged session I s a ses

10+ seconds,
2+ pages, OR
a conversion
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All accounts > OrbitMedia.com

[GA 4] https://www.orbitme... ~

Home
Users Event count
128K 832K
417.8% $4.8%

01
Feb

- Last 90 days = = Preceding period

Last 90 days =

Recently accessed

€83 Admin

yesterday

Suggested for you

Users v by Country ID ~

e &

Q Try searching "Behavior overview"

Conversions Views
2.5K 243K
130.7% 43.5%

01 01
Mar Apr

25K

20K

15K

10K

5K

View reports snapshot -

[l] Pages and screens: Page path + ...

5 days ago
@ -
COUNTRY ID USERS

United States 34K 1t 20.6%

(] Landing page
5 days ago

Sessions v by

Session default c...
SESSION DEFAULT ..

Organic Search

USERS IN LAST 30 MINUTES @~ +

USERS PER MINUTE

I_-l-lll_---_I-I__I-I--I--_Il

COUNTRY ~ USERS ~

India

United Kingdom
United States
Australia

N W N O

View reaitime -

[1] Reports snapshot

S days ago
@ Views by @
Page title and scree...
SESSIONS PAGE TITLE AND S.. VIEWS
7.6K 131% Chicago We...bit Media 1.1K 137%



Moving on to SEOE



Deloitte. Services v  Industries v  Insights v  Careers v Search

Services

Space Industry: Government & Commercial Services
Get ahead of the changing space sector

The space industry is changing more rapidly than ever before, across the US government and the private sector. Startup funding
is dramatically increasing, mission priorities are evolving, and space is again a topic heard in everyday conversation. Deloitte
helps enterprises meet these challenges by leveraging our relationships, industry knowledge, and commercial experience, and
through our leading practices in business technology and cyber risk assessment, technology implementation, market analysis,
strategy development, business operations, and human capital solutions.

00000

Deloitte in the space industry

Deloitte strives to be the go-to professional services organization for commercial entities and government
organizations involved in space. We recognize that to maintain the competitive advantage in space for the
United States, cooperation between government and the private sector is critical to enabling a successful
hvbrid industrvy model Efforts must span the realms of launch. ranid acauisition. space operations. resource

A general page

about space




(*) space & technology solutions >>

(#) commercial space companies »>

(#) commercial space exploration »>

(¥ united states space priorities framework »>

(#) space commercialization »>

(#) commercial services industry »»

(#) commercial use of space »

() space force ad »>

(#) commercial sector »

(#) space perspective careers »

(® indian private space companies »>

(® industry space »>

(+) space startups in usa >

28

31

32

33

33

45

47

49

55

58

70

71

76

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

< 0.01

320 22 @ 0 www2.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.htmil

90 48 2.66 www2.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.htmil

40 59 @ 0 www2.deloitte.com/us/en/pages/public-sectc
i i rvices.html

It ranks very low for
very general phrases

s/public-sectc
rvices.html

s/public-sectc
rvices.html

30 25 © 0 www2.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.htmil

30 47 0 www2.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.htmil

40 26 © 0 www2.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.htmil

140 33 0 www2.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.htmil

50 6 ® 0.52 www2.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.htmil

30 39 0 www2.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.himl

50 54 @ 0.91 wwwZ.deloitte.com/us/en/pages/public-sectc
commercial-space-industry-services.himl

20 0@ 1.58 wwwz2.deloitte.com/us/en/pages/public-sectc



Type of keyphrase

KNOW(Informational)

\
Looking for answers { X
Wants to do it themselves

DO(Commercial)

Has a product/service in min[ a éVIISUNSJZf )\t c"))\”.
: ! ! a
Considering options

GO(Navigational / Branded)

Looking up a company

: OSpacePort 2 €
Wants to get to a website [ P

co NTE NTJAM Data - Driven Empathy

@Crestodina A#CMWorld




Type of keyphrase

KNOW(Informational)

Looking for answers

Wants to do it themselves problem aware

DO(Commercial)

Has a product/service in mind

. . solution aware
Considering options

GO(Navigational / Branded)

Looking up a company

. brand awar
Wants to get to a website

CONTE NTJAM Data - Driven Empathy
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Analytics

All accounts > OrbitMedia.com

[GA 4] https://www.orbitme... ~

Q_ Search...

Landing page +

Comparison

Landing page + query string contains blog

Landing page + query string does not contain blog

/blog/how-to-write-testimonials-
examples

/blog/how-to-write-testimonials-
examples

/blog/perfect-profile-pictures-9-
tips-plus-some-research

/blog/perfect-profile-pictures-9-
tips-plus-some-research

/blog/website-footer-design-
best-practices

/blog/website-footer-design-
best-practices

Landing page + query
string contains blog
Landing page + query
string does not contain
blog

Landing page + query
string contains blog
Landing page + query
string does not contain
blog

Landing page + query
string contains blog
Landing page + query
string does not contain
bloa

J Sessions

486,495
68.68% of total

232,785
32.86% of total

39,613

26,732

22,073

Q, Try searching "Web overview"

Session conversion

contact_lead ~

0.02%
Avg -77.44%

0.21%
Avg +157.7%

<0.01%

0%

0%

0%

<0.01%

0%

custom Oct 27, 2022 - Sep 27,2023 ~

i < ~ 7

Rows per page: 10 ¥ Goto: 1 1-100f 1797 >
Engagement Average Event count
rate engagement time All events ~

per session

©

Visitors who land on serviceI

pagesare 10x more likely
to become a lead

A
59.84% Om 45s 173,679
0% Om 00s 0
54.67% Om 48s 117,083
0% Om 00s 0
61.01% Om 49s 105,739
0% 0Om 00s 0




Type of keyphrase

KNOW(Informational) Looking for answers

. Lead gen
Wants to do it themselves

conversion rate0.2%

Considering options

DO(Commercial) Has a product/service in min Lead gen
conversion rate2%

GO(Navigational / Branded) | Looking up a company
Wants to get to a website

CONTE NTJAM Data - Driven Empathy



The three types of search intent

10%

1 KNOW (Informational)

DO (Commercial)

M co (Navigational)

Content marketing
for the win!!

source:Bernard Jansen, et al

co NTE NTJAM Data - Driven Empathy



mailto:https://faculty.ist.psu.edu/jjansen/academic/pubs/jansen_user_intent.pdf

Home »
KP: space launch services

Navigational query (automatic)

Commercial Satellites  Space Tourism

KP: satellite launch KP: space tourism
services
Case Study
About Team
Team Bios

Off-nav Pages:

Government Sector Private Sector
KP: government KP: private sector
launch services launch services

Launch Vehicles
KP: space launch
vehicles

Case Study

Careers

CubesatLaunch

KP:cubesatlaunch
services

Spaceport Services

KP: Spaceport servicgsd

In North America

Blog

Blog Article

KP: How to buy G

satellite insurance

Satellite Launch
Consulting

KP: satellite launch
consulting services

Commercial query (most competitive)

Commercial query (specific)

Informational query (low-intent)

-

Commercial query (specific, niche)




Home <
KP: space launch services

GO

Commercial Satellites  Space Tourism

KP: satellite launch KP: space tourism
services
Case Study
About Team
Team Bios

Off-nav Pages:

Government Sector Private Sector
KP: government KP: private sector
launch services launch services

Launch Vehicles

KP: space launch
vehicles

Case Study

Careers

Cubesat_aunch

KP:cubesataunch
services

DO

Spaceport Services

KP: Spaceport servicgsd
In North America

DO

Blog

Blog Article

KP: How to buy
satellite insurance

KNOW

Satellite Launch
Consulting <

KP: satellite launch
consulting services

DO




Every keyphrase Is a competition.
Every page Is a competitor.



Authority

N/

LEADS

< o



o

PR(B)

PR(C)

L(B)

L(C)

., ).

L(D)

Links matter to Google




Links are authority

CONTENTJAM Data - Driven Empat
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Quality is much more helpful

CONTENTJAM
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